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Additional attorneys on signature page

UNITED STATES DISTRICT COURT
NORTHERN DISTRICT OF CALIFORNIA

SHOSHA KELLMAN and ABIGAIL STARR,
on behalf of themselves and all others similarly

situated,

Plaintiffs,

WHOLE FOODS MARKET, INC.,

Defendant.
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Plaintiffs Shosha Kellman and Abigail Starr, by their attorneys, bring this class action
against Whole Foods Market, Inc. (“WF”), on their own behalf and on behalf of all others similarly
situated, and allege as follows:

l. INTRODUCTION

1. Whether an annoying patch of dry skin or an oozing rash that affects one’s social
life, as much as 70% of the U.S. population is allergic to at least one personal care product
ingredient. Most of these skin allergies are of unknown cause.

2. It is extremely difficult for people to identify what ingredient they are allergic to.
Allergic reactions are attenuated in both space and time. Some allergic reactions will not manifest
until a week after exposure to the allergen. Even worse —some allergic reactions will not manifest
on the body part exposed to the allergen. Instead, the immune system will sometimes “remember’]
the first exposure and the allergic reaction will develop on the body part that was first exposed to
the allergen.

3. Thus, consumers increasingly seek hypoallergenic products. Those who do nof
suffer from skin allergies seek hypoallergenic products to avoid developing a skin allergy. Those
who do suffer from a skin allergy seek hypoallergenic products to avoid the inflammatory cascade
caused by an unidentified skin allergen.

4. Since its founding, WF bases its brand as being a credible and trustworthy retailer,
offering information and advice to consumers desiring safe products or seeking to avoid certain
food ingredients or allergens.

5. In an effort to lure more customers, WF expanded to become not only a retailer and
educator, but also a manufacturer of household and body care products. These private labels
include 365 Everyday Value and WF product lines.

6. Seeking to capture the growing hypoallergenic market, WF prominently labelg
many of its products as “hypoallergenic.” See Product Labels attached as Exhibit 1.

7. However, despite its marketing scheme, WE’s products are chock-full of known

2

CLASS ACTION COMPLAINT




© 00 N oo o A W N PP

N N NN RN N NN R R R B B PR R R
~ o OO B~ W N P O © 0N O 00 W N P O

Case 4:17-cv-06584 Document 1 Filed 11/14/17 Page 3 of 38

skin sensitizers (allergens), agents that cause serious skin damage, chemicals that cause serious
eye damage lasting longer than 21 days, skin irritants, and eye irritants. Even more, WF’s products|
also contain known carcinogens, mutagens, reproductive toxins, and other chemicals extremely
hazardous to human health. See Exhibit 1, {1 79-107, infra.

8. This is a class action on behalf of a national class of consumers who purchased
WF’s body care products that were falsely and misleadingly marketed as “hypoallergenic.” Thesg
products in fact contain a shocking array of compounds known to cause allergic responses. These
products also contain a plethora of other compounds known to cause severe skin corrosion, serioug
eye damage, or are otherwise toxic or hazardous in the case of skin contact. These products are
also stuffed with other chemicals that have not been analyzed for their skin sensitization potential.
Finally, these products also contain ingredients known to cause cancer, genetic mutations, birth
defects, or are otherwise toxic or hazardous to human health or the environment.

9. Many of the ingredients are permitted body care products. Yet WF did not simply
claim that its household products are “legal.” WF falsely and misleadingly claimed that the
ingredients in its products are “hypoallergenic” when they are not.

10. By deceiving consumers about the nature, quality, and/or ingredients of it
products, WF is able to command a premium price, increasing consumers’ willingness to pay and|
take away market share from competing products, thereby increasing its own sales and profits.

11.  Consumers lack the ability to test or independently ascertain the toxicity of &
chemical, especially at the point of sale. Reasonable consumers must and do rely on the chemicals
company to honestly report the nature of the product’s ingredients.

12.  WEF further encouraged consumers to rely on its representations, marketing itself as
an honest company that provides transparent and truthful information about its products’
ingredients.

13. WF intended for consumers to rely on its representations, and hundreds of

thousands of reasonable consumers did in fact so rely.
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14.  Asaresult of its false and misleading labeling, WF was able to sell these products
to hundreds of thousands of consumers throughout the United States and to profit handsomely
from these transactions.

15. WF’s false and misleading representations and omissions violate state and federal
law, both civil and criminal, detailed more fully below, including California’s Unfair Competition
Law, California’s Consumer Legal Remedies Act, New York’s General Business Law, similar
state statutes, and common law.

16.  Plaintiffs bring this action to stop WF’s deceptive and misleading practices.

1. JURISDICTION AND VENUE

17.  This Court has personal jurisdiction over the parties in this case. Plaintiff Kellman
is a citizen of California. Plaintiff Starr is a citizen of New York.

18.  This Court has subject matter jurisdiction pursuant to the Class Action Fairness Act
(“CAFA”), 28 U.S.C. 8§ 1332(d). Jurisdiction under CAFA is met because the proposed number
of putative class members exceeds 100, at least one plaintiff and one defendant are citizens of
different states, and the amount in controversy, including, but not limited to the aggregate amount
of relief sought by absent class members, exclusive of interest and costs, exceeds $5 million.

19.  This Court has personal jurisdiction over WF because it is a corporation with
sufficient minimum contacts in California or otherwise intentionally avails itself of the laws of this
State through its marketing of the products at issue in California to consumers in California,
through its direct sales of the products at issue in California to consumers in California, so as to
render the exercise of jurisdiction by this Court consistent with traditional notions of fair play and
substantial justice.

20.  Venue is proper in this District under 28 U.S.C. § 1391(a). Substantial acts in
furtherance of the alleged improper conduct, including the dissemination of false, misleading and
deceptive information regarding the nature, quality, and/or ingredients of the products, occurred

within this District.
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21. No other forum would be more convenient for the parties and witnesses to litigate
this action.

Il. PARTIES

22.  Plaintiff Shosha Kellman is an individual consumer who, at all times material
hereto, was a citizen of the State of California and resident of Alameda. For approximately twenty-
four months, from early 2014 through early 2016, Plaintiff Kellman regularly purchased WEF’s 365
Gentle Skin Cleanser from the Whole Foods Market located at 3000 Telegraph Ave, Berkeley CA
94705 and from the Whole Foods Market located at 230 Bay Place, Oakland, CA 94612. Ms.
Kellman consistently used a credit card for her purchases. Plaintiff Kellman estimates that she
purchased the product every four to six weeks. In addition, Plaintiff Kellman purchased other WH
products. Plaintiff Kellman sometimes purchased WE’s 365 moisturizing lotion during the same
24-month period of time.

23. In deciding to make these purchases, Plaintiff Kellman saw, relied upon, and
reasonably believed the label representation that the products were “hypoallergenic.” Thesg
representations were a significant reason for her purchases.

24.  Plaintiff Kellman and her family members have all suffered skin irritation, eye
irritation, dermatitis, and/or an allergic skin reaction in the past.

25. In the case of common skin irritation or dermatitis, Plaintiff Kellman, like similarly
situated consumers, is unsure whether what seemed like skin or eye irritation or dermatitis was in
fact an allergic response to an ingredient in a personal care product.

26.  Like similarly situated consumers, Plaintiff Kellman does not know the identity of
every ingredient she and her family are allergic to. Moreover, like similarly situated consumers,
Plaintiff Kellman does not know which ingredients she or her family may develop an allergy to.

27. Had Plaintiff Kellman known at the time that these products were not
hypoallergenic as promised, she would not have purchased these products.

28.  Had Plaintiff Kellman known at the time that these products contained irritating,
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toxic, hazardous, or otherwise harmful chemicals, she would not have purchased these products.

29.  Plaintiff Kellman purchased, purchased more of, or paid more for, these products
than she would have had she known that the products contained skin sensitizers, irritants, toxins,
carcinogens, or otherwise harmful chemicals.

30.  If WF’s products were reformulated such that its representations were truthful|
Plaintiff Kellman would consider purchasing WF’s products in the future.

31.  The products that Plaintiff Kellman purchased are substantially similar to WE’s
other products alleged to be falsely labeled.

32.  Plaintiff Abigail Starr is an individual consumer who, at all times material hereto,
was a citizen of the State of New York and resident of Manhattan. During the class period, Plaintiff
Starr regularly purchased WEF’s 365 Moisturizing Lotion. She purchased these products in
Manhattan at the Union Square (4 Union Square South, New York, NY 10003) and/or Houston
Street (95 E. Houston St, New York, NY 10002) locations. She consistently uses her debit card
for all Whole Foods transactions. In addition, Plaintiff Starr purchased other WF products. On
multiple occasions during the class period, Ms. Starr purchased WE’s 365 Bubble Bath, WF’s 365
Facial Tissue, and 365 Paper Towels.

33. In deciding to make these purchases, Plaintiff Starr saw, relied upon, and
reasonably believed the label representation that the products were “hypoallergenic.” Thesg
representations were a significant reason for her purchases.

34.  Plaintiff Starr and her family members have all suffered skin irritation, eye
irritation, dermatitis, and/or an allergic skin reaction in the past.

35. In the case of common skin irritation or dermatitis, Plaintiff Starr, like similarly
situated consumers, is unsure whether what seemed like skin or eye irritation or dermatitis was in
fact an allergic response to an ingredient in a personal care product.

36.  Like similarly situated consumers, Plaintiff Starr does not know the identity of

every ingredient she and her family are allergic to. Moreover, like similarly situated consumers,
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Plaintiff Starr does not know which ingredients she or her family may develop an allergy to.

37. Had Plaintiff Starr known at the time that these products were not hypoallergenic
as promised, she would not have purchased these products.

38. Had Plaintiff Starr known at the time that these products contained irritating, toxic,
hazardous, or otherwise harmful chemicals, she would not have purchased these products.

39.  Plaintiff Starr purchased, purchased more of, or paid more for, these products than
she would have had she known that the products contained skin sensitizers, irritants, toxins,
carcinogens, or otherwise harmful chemicals.

40.  If WEF’s products were reformulated such that its representations were truthful,
Plaintiff Starr would consider purchasing WF’s products in the future.

41. The products that Plaintiff Starr purchased are substantially similar to WF’s other
products alleged to be falsely labeled.

42. Defendant Whole Foods Market, Inc. is a corporation with its principal place of
business located at 550 Bowie Street, Austin, Texas. WF manufactures and/or causes the
manufacture of personal care and baby care products. WF labels these products under its own
name, and markets and distributes the products nationwide through its corporate parent’s onling}
website (amazon.com) and through its retail stores located throughout the United States. WF hag
85 stores in the State of California and 17 stores in the State of New York. 2016 Whole Foods
Annual Report at 14.

V. FACTUAL ALLEGATIONS

A. Consumers Actively Seek Hypoallergenic Body Care Products

43.  According to the Centers for Disease Control and Prevention (“CDC”), 8.8 million
children (12% of U.S. children) reported skin allergies in 2012. Skin allergies are even more
prevalent among young children; CDC reports that 14.2% of children between the ages of 0 and 4
suffered a skin allergy in 2012.

44.  These numbers are likely to underreport the prevalence of allergic contact
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dermatitis; recent studies show that somewhere between 14-70% of children suffer from skin
allergies, based on positive patch skin tests.

45.  Skin allergies are similarly prevalent among adults.

46.  When skin is exposed to a sufficient amount of a chemical allergen, the skin is
“sensitized.” Upon re-exposure to the allergen, the skin initiates an inflammatory cascade, causing
skin changes associated with allergic contact dermatitis. These include redness, oedema (fluid
retention), scaling, fissures (cracking), vesicles (fluid-filled sacs), bullae (bubble-like cavity), and
eventually oozing.

47. Contact sensitization and related skin allergies can severely affect a person’s quality
of life, depending on the severity and the site of skin sensitization. People suffering from
noticeable skin allergies will try to hide the symptoms under clothing if possible, and if not, will
avoid public spaces entirely. In either case, skin allergies can dramatically affect a person’s
confidence and engagement in life.

48. It is difficult to identify the substance causing an allergic response. Allergic contact
dermatitis develops several days after exposure to a skin allergen. Some substances do not cause|
symptoms until a week after exposure.

49. Even more, once an individual is sensitized to an allergen, future contact with the
allergen can trigger a response in the original site of sensitization. For example, if someone had
an allergic response to a product used on the face, and later used a different product containing the
same allergen on the legs, the allergic response will occur again on the face — even if the face wag
never exposed to the second product.

50.  When a consumer cannot identify the material to which they are allergic, allergic
contact dermatitis will persist, and, it is believed, will take longer to resolve even after the cause
is identified.

51. Thus, consumers will actively seek out hypoallergenic products — to avoid a skin

allergy from occurring at all and/or to prevent a known skin allergy from repeating the
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inflammatory cascade.

B. Definition of Hypoallergenic

52.  Thescientific and regulatory definition of a skin sensitizer is a substance that causes
sensitization by skin contact in a substantial number of persons based on human evidence on
appropriate animal testing.

53. If a skin sensitizer makes up 0.1% or more of a product, or if the product containg
a sensitizer that may elicit an allergic response at concentrations smaller than 0.1% in individuals
who are already sensitized to the chemical, the entire product mixture is classified as a skin
sensitizer, i.e., the product causes sensitization by skin contact in a substantial number of persons
based on human evidence or appropriate animal testing.

54. A product that is a skin sensitizer is not hypoallergenic.

55.  Consumers believe and expect that a product that is labeled as hypoallergenic does
not contain skin sensitizers at a concentration that could elicit an allergic response in sensitized
individuals.

56. Once skin is sensitized, even a minute amount of the chemical allergen is enough
to cause a full-blown allergic response. Thus, consumers seeking hypoallergenic products also
commonly expect that the product does not contain any skin sensitizers.

57.  All WF’s products contain substances classified by reputable authorities as skin
sensitizers. See infra at {1 79-107 (identifying skin sensitizers) and Exhibit 1 (showing which
products contain these skin sensitizers).

58.  All WF’s products also contain skin sensitizers that are either present in Def's
products at concentrations larger than 0.1%, or that may elicit an allergic response at
concentrations smaller than 0.1% in sensitized individuals.

59. Thus, WE’s products are not hypoallergenic.

60.  Thus, WF’s on-the-label promise that its products are “hypoallergenic” is false.

61.  Consumers also believe and expect that a hypoallergenic product will not cause
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skin irritation, skin corrosion, or eye damage when used as directed.

62.  Consumers also believe and expect that a product that is labeled as hypoallergenig
does not contain a significant amount of ingredients known to produce skin irritation, skin
corrosion, and/or eye damage.

63.  WEF’s products contain significant amounts of ingredients classified by reputable
authorities as causing skin irritation, skin corrosion, and/or eye damage. See infra at 1 79-107
and Exhibit 1 (showing which products contain these ingredients).

64. Thus, WF’s on-the-label promise that its products are “hypoallergenic” is also
misleading.

65.  WF knows how consumers understand “hypoallergenic,” and encourages this
understanding.

66. Because even a minute amount of a chemical allergen is enough to cause a full-
blown allergic response, consumers reasonably expect and believe that when a product is labeled
as “hypoallergenic,” this representation is true not just for the final formulation, but to every
ingredient in the product.

67.  WF knows and encourages this understanding.

68.  WF knows that consumers rely upon it to not only test the final product formulation
for basic safety, but to select only those ingredients that it considers to be safe.

69.  Advertising itself as “America’s Healthiest Grocery Store,” see Exhibit 2 (Google
ad); 2016 Annual Report at 1, Whole Foods promises its customers that it “maintain[s] the strictest
quality standards in the industry.” Exhibit 3 (“Company Info”).

70.  Listing its “quality standards,” Whole Foods identifies as its top standard: “We
carefully evaluate each and every product we sell.” Exhibit 4 (“Quality Standards™).

71.  WEF stresses not only product safety, but ingredient safety. As WF explains:
OUR BODY CARE QUALITY STANDARDS
We carry the finest, high-quality beauty, hair and body care products available
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because we believe the quality of the items and ingredients you put on your body is as
important as the foods and nutritional supplements you put in your body. We evaluate the|
quality of personal care products in terms of ingredients, experience, and efficacy.

Exhibit 5 (“Body Care Quality Standards™).

72. However, many ingredients in WF’s products have not been adequately studied for
safety. Moreover, very few have been assessed for their sensitization potential. See 1 79-107,
infra.

C. WHPE’s False Representations

73.  On the products’ labels, and again on its retail website, WF represents that certain
of'its products are “hypoallergenic.” These products, (collectively, the “Falsely Labeled Products”
are all falsely labeled, as all of these products contain skin sensitizers, skin irritants, eye irritants,
and other deleterious compounds.

74.  These products are:

365 Baby Foaming Wash

365 Baby Lotion

365 Baby Shampoo

365 Bubble Bath

365 Gentle Skin Cleanser

365 Kids' Foaming Wash

365 Maximum Moisture Body Lotion

365 Moisturizing Lotion

Whole Foods Market Baby Laundry Detergent
Whole Foods Market Organic Laundry Detergent
Wild Kratts Bubble Bath

Wild Kratts Kids Foaming Body Wash

75.  The labels of these products are attached as Exhibit 1.

76.  Further encouraging consumers’ reliance on WF’s “hypoallergenic” promise, WH
labels only some products as hypoallergenic, giving consumers the (false) impression that WF
carefully reviewed each ingredient in its products to ensure that the “hypoallergenic” promise was|

made for only those products that truly are hypoallergenic. See, e.g., Exhibit 6.

77.  Yet, contrary to WF’s promise, all these products in fact contain known skin

11

CLASS ACTION COMPLAINT




© 00 N oo o A W N PP

N N NN RN N NN R R R B B PR R R
~ o OO B~ W N P O © 0N O 00 W N P O

Case 4:17-cv-06584 Document 1 Filed 11/14/17 Page 12 of 38

sensitizers. They also all contain known skin or eye irritants, carcinogens, teratogens, mutagens,
or pollutants. Finally, they all contain substances that have not been adequately assessed for safety
or skin sensitization potential.

78.  All WF’s Falsely Labeled Products contain one or more of the following chemicals|

79.  Acacia senegal (organic gum arabic) is classified as a Category 1 skin sensitizer,|
based on positive animal and/or human testing demonstrating that repeated skin contact can be
expected to cause an allergic response in a substantial number of persons. It is known to cause
local contact dermatitis. It is a Category 2 skin irritant, meaning that it causes significant
erythema/eschar (redness and dead tissue) or edema (abnormal accumulation of fluid beneath the
skin) lasting more than three days, or skin inflammation lasting longer than 14 days. It is &
Category 2 eye irritant, causing adverse effects on the cornea, iris, and conjunctiva.

80. Some testing classifies calendula officinalis flower extract as a Category 1 skin
sensitizer, based on positive animal and/or human testing demonstrating that repeated skin contact
can be expected to cause an allergic response in a substantial number of persons. It is a Category
2 skin irritant, meaning that it causes significant erythema/eschar (redness and dead tissue) or
edema (abnormal accumulation of fluid beneath the skin) lasting more than three days, or skin
inflammation lasting longer than 14 days. It is a Category 2 eye irritant, causing adverse effectg
on the cornea, iris, and conjunctiva.

81.  Caprylyl glycol causes Category 1 eye damage, i.e., it causes serious damage to the
eye tissue or serious physical decay of vision which is not fully reversible within 21 days of]
application.

82.  Cetearyl alcohol is recognized as an allergen by the American Contact Dermatitis
Society. Its safety for use in bodycare products has not been adequately assessed. The limited
testing done, however, shows it to be a skin irritant and eye irritant, causing skin damage in less
than four hours and adverse effects on the cornea, iris, conjunctiva. It is inherently toxic to aquatic

life. Itis also toxic to the mucous membranes, and is hazardous by definition under federal law.
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83.  Cetyl alcohol has caused urticaria-like dermatitis in humans. It is also a skin and
eye irritant. Itis also classified as an eye irritant, and it is inherently toxic to aquatic life with long-
lasting effects.

84.  While citric acid is a common food ingredient, skin contact is known to cause
allergic reactions in humans. It has been reported to cause Category 1B skin corrosion, meaning
that it irreversibly damages the skin after short exposure; in animal tests, the substance caused
visible necrosis after less than 1 hour of exposure. Corrosive reactions are typified by ulcers,
bleeding, bloody scabs, and, by the end of observation at 14 days, by discoloration due to blanching
of the skin, complete areas of alopecia, and scars. It causes Category 1 eye damage, i.e., it causes
serious damage to the eye tissue or serious physical decay of vision which is not fully reversible
within 21 days of application.

85. Repeated use of cocamidopropyl hydroxysultaine has caused increased skin
irritation. In one test on human subjects, while no skin irritation was observed at the first
application of a 2.5% solution of cocamidopropyl hydroxysultaine, repeated applications caused
slight to moderate skin irritation in 45% of the subjects, with 5% of the subjects developing strong
irritation. It causes Category 1 eye damage, i.e., it causes serious damage to the eye tissue or
serious physical decay of vision which is not fully reversible within 21 days of application.

86.  Decyl glucoside has caused sensitization in human testing and is recognized as an
allergen by the American Contact Dermatitis Society. It causes Category 1C skin corrosion,
meaning that it irreversibly damages the skin after short exposure; in animal tests, the substance
caused visible necrosis after less than 4 hours of exposure. Corrosive reactions are typified by
ulcers, bleeding, bloody scabs, and, by the end of observation at 14 days, by discoloration due to
blanching of the skin, complete areas of alopecia, and scars. It causes Category 1 eye damage, i.e.,
it causes serious damage to the eye tissue or serious physical decay of vision which is not fully}
reversible within 21 days of application.

87.  The sensitization potential of gluconolactone has not been assessed by any
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reputable authority. However, based on its chemical structure and similarity to other known skin
sensitizers, it is classified as a likely skin sensitizer.

88. Glycerin (also listed as ""organic glycerin') is known to cause eczema in humans,
Based on its chemical structure and similarity to other known skin sensitizers, it is a suspected skin
sensitizer. Glycerin (also listed as "organic glycerin™) is classified as a skin and eye irritant. It is a
mutagen, meaning that it is suspected of mutating human cells in a way that can be transmitted to
children conceived after exposure.

89.  Glyceryl stearate is a skin and eye irritant. In animal testing (rabbits), it caused
erythema, edema, atonia, desquamation, and/or fissuring. It is also inherently toxic to aquatic life,

90. Isopropyl palmitate is classified as a skin and eye irritant. Moreover, it is an ester,
a class of chemicals known to be environmentally toxic.

91.  Some testing classifies mentha viridis (spearmint) leaf oil as a Category 1 skin
sensitizer, based on positive animal and/or human testing demonstrating that repeated skin contact
can be expected to cause an allergic response in a substantial number of persons. Mentha viridis
(spearmint) leaf oil is classified as a fragrance allergen in the European Union. It is a Category 2
skin irritant, meaning that it causes significant erythema/eschar (redness and dead tissue) or edema
(abnormal accumulation of fluid beneath the skin) lasting more than three days, or skin
inflammation lasting longer than 14 days. It is a Category 2 eye irritant, causing adverse effectg
on the cornea, iris, and conjunctiva.

92.  WF does not disclose the identity of the fragrances it uses, listing only the generic
term “natural fragrance” on its product label. Many synthetic fragrances are known to be human
sensitizers, toxins and environmental hazards, and are associated with adverse reproductive
effects, genetic mutations, and other ill effects. As WF itself recognizes, “[p]hthalates have been
linked to cancer and endocrine system disruption and are currently covered under the umbrella
term “fragrance” in conventional products.” Exhibit 7 (“What You Won’t Find in Our Cleaning

Products™).
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93. Olea europaea (olive) oil is classified as a skin irritant. (Thus, masseurs are
discouraged from the external use of olive oil). It is also classified as an eye irritant.

94.  The sensitization potential of panthenol has not been assessed by any reputable
authority. However, based on its chemical structure and similarity to other known skin sensitizers,
it is a likely skin sensitizer. In fact, it has produced allergic responses in some past testing on
humans. Panthenol is classified as a skin and eye irritant.

95. Phenoxyethanol is a skin and severe eye irritant. It has induced an allergic response
in both human and animal testing. It is recognized as an allergen by the American Contact
Dermatitis Society. It is toxic by all routes (inhalation, ingestion, and dermal contact). It is
extremely hazardous in case of eye contact and very hazardous in case of skin contact (defatting
the skin and causing skin inflammation characterized by itching, scaling, reddening, or,
occasionally, blistering). Even short exposure can cause serious temporary or residual injury. It
is toxic to the kidneys, the nervous system, and the liver, adversely affecting the central nervous
system and peripheral nervous system, causing headaches, tremors, and central nervous system
depression. It degrades into substances that are even more toxic. It is a germ cell mutagen,
suspected of mutating human cells in a way that can be transmitted to children conceived after
exposure. Itis also a reproductive toxin, suspected of damaging fertility or the unborn child based
on human or animal evidence. Phenoxyethanol is an ethylene glycol ether, which is known to cause
wasting of the testicles, reproductive changes, infertility, and changes to kidney function,
Phenoxyethanol is also carcinogen, meaning that it is suspected to induce cancer or increase itg
incidence. Case studies indicate that repeated exposure to phenoxyethanol results in acute
neurotoxic effects, as well as chronic solvent-induced brain syndrome, constant irritability,
impaired memory, depression, alcohol intolerance, episodes of tachycardia and dyspnea, and
problems with balance and rash. Phenoxyethanol is also toxic by definition under federal law, and
is regulated as a toxic compound. Its use is restricted in Europe.

96. Polysorbate 20 is classified as a Category 1 skin sensitizer, based on multiple
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positive tests demonstrating that repeated skin contact can be expected to cause allergic response
in a substantial number of persons. It is also a Category 2 skin and eye irritant, causing skin damage|
in less than four hours and adverse effects on the cornea, iris, and conjunctiva. It is made in part
with ethylene oxide, resulting in 1.4 dioxane as a trace contaminant, which is classified as &
possible carcinogen. It is a teratogen, meaning that it causes birth defects.

97. Polysorbate 60 has caused urticaria (hives and swelling) on human subjects]
foreheads. In animal testing, polysorbate 60 is a skin irritant.

98.  The sensitization potential of potassium sorbate has not been assessed by any
reputable authority. However, based on its chemical structure and similarity to other known skin
sensitizers, it is classified as a likely skin sensitizer. Some case studies show it to cause contact
urticaria. It is a Category 2 skin irritant, meaning that it causes significant erythema/eschar
(redness and dead tissue) or edema (abnormal accumulation of fluid beneath the skin) lasting more
than three days, or skin inflammation lasting longer than 14 days. Some studies show it to cause
Category 1A skin corrosion, meaning that it irreversibly damages the skin after short exposure; in
animal tests, the substance caused visible necrosis after less than 3 minutes of exposure. Corrosive
reactions are typified by ulcers, bleeding, bloody scabs, and, by the end of observation at 14 days,
by discoloration due to blanching of the skin, complete areas of alopecia, and scars. It is &
Category 2 eye irritant, causing adverse effects on the cornea, iris, and conjunctiva. It is also g
suspected mutagen.

99.  Some testing classifies sodium benzoate as a Category 1 skin sensitizer, based on
positive animal and/or human testing demonstrating that repeated skin contact can be expected to,
cause an allergic response in a substantial number of persons. It is also a skin irritant and causes
serious eye damage. Itis a Category 2 eye irritant, causing adverse effects on the cornea, iris, and
conjunctiva. Some testing finds that it causes Category 1 eye damage, i.e., it causes serious damage
to the eye tissue or serious physical decay of vision which is not fully reversible within 21 days of

application. It is a teratogen, meaning that it causes birth defects. Its use in personal care products
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is limited in Europe.

100.  Sodium bicarbonate is classified as a skin and eye irritant. Some tests show that i
causes Category 1 eye damage, i.e., it causes serious damage to the eye tissue or serious physical
decay of vision which is not fully reversible within 21 days of application. It is a teratogen,
meaning that it causes birth defects.

101.  Sodium carbonate is a skin and eye irritant. It causes Category 1 eye damage, i.e.,
it causes serious damage to the eye tissue or serious physical decay of vision which is not fully}
reversible within 21 days of application.

102.  The sensitization potential of sodium citrate has not been assessed by any reputable
authority. However, based on its chemical structure and similarity to other known skin sensitizers,
it is classified as a suspected skin sensitizer. It is also classified as a skin and eye irritant, causing
significant erythema/eschar (redness and dead tissue) or edema (abnormal accumulation of fluid
beneath the skin) lasting more than three days, or skin inflammation lasting longer than 14 days,
and causing adverse effects on the cornea, iris, and conjunctiva.

103.  The sensitization potential of sodium myristoyl sarcosinate has not been assessed
by any reputable authority. However, based on its chemical structure and similarity to other known
skin sensitizers, it is classified as a suspected skin sensitizer. It is a Category 2 skin irritant,
meaning that it causes significant erythema/eschar (redness and dead tissue) or edema (abnormal
accumulation of fluid beneath the skin) lasting more than three days, or skin inflammation lasting
longer than 14 days. It causes Category 1 eye damage, i.e., it causes serious damage to the eye
tissue or serious physical decay of vision which is not fully reversible within 21 days of
application.

104.  The sensitization potential of sodium oleate has not been assessed by any reputable
authority. However, based on its chemical structure and similarity to other known skin sensitizers,
it is classified as a suspected skin sensitizer.

105.  Though xanthan gum is safe as a food ingredient, it is not so safe for the
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skin. Some testing indicates that it is a skin sensitizer. It is a Category 2 skin irritant, meaning
that it causes significant erythema/eschar (redness and dead tissue) or edema (abnormal
accumulation of fluid beneath the skin) lasting more than three days, or skin inflammation lasting
longer than 14 days. It is a Category 2 eye irritant, causing adverse effects on the cornea, iris, and
conjunctiva.

106. Cyamopsis tetragonolobus gum (organic guar gum) is a contact
sensitizer. Additionally, it is a Category 2 eye irritant, causing adverse effects on the cornea, iris,
and conjunctiva.

107.  Avena sativa (oat) kernel flour, or avena sativa kernel flour is classified as 4
Category 1 skin sensitizer, based on positive animal and/or human testing demonstrating that
repeated skin contact can be expected to cause an allergic response in a substantial number off
persons.

D. The Representations Are False, Deceptive, And Misleading

108.  WEF’s conduct deceived and/or was likely to deceive the public. Consumers were
deceived into believing that the Falsely Labeled Products were hypoallergenic, as labeled.

109.  All these representations were false, as explained supra.

110.  Consumers would not know the true nature of the ingredients merely by reading
the ingredient label. Its discovery requires investigation beyond the grocery store and knowledge
of chemistry beyond that of the average reasonable consumer.

E. Location Of The Misrepresentations

111. WF made the above false, deceptive, and misleading misrepresentations and
omissions on the package of the Falsely Labeled Products. See Exhibit 1.

112.  WF repeated the above false, deceptive, and misleading misrepresentations and
omissions on its online retail product page for the Falsely Labeled Products. See Exhibit 1.

113. The misrepresentations and omissions were uniform and have actually been

communicated to Plaintiffs and to each member of the Class at every point of purchase and
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consumption.

F. WE’s Deceptive And Misleading Omissions

114. WF deceptively and misleadingly conceals other material facts about the Falsely

Labeled Products, including:

a. the true nature of the Falsely Labeled Products’ ingredients;

b. the identity of the Falsely Labeled Products’ ingredients;

C. that the Falsely Labeled Products contain sensitizers, irritants, toxins,
carcinogens, pollutants, and/or otherwise hazardous substances;

d. the concentration of the sensitizers, irritants, toxins, carcinogens, pollutants,
and/or otherwise hazardous substances in the Falsely Labeled Products;

e. that the Falsely Labeled Products are not “hypoallergenic”;

f. that the Falsely Labeled Products are not what a reasonable consumer would
consider to be “hypoallergenic;”

g. that the Falsely Labeled Products contain chemicals that a reasonable
consumer would not expect in a product labeled as “hypoallergenic.”

115.  Plaintiffs and the members of the Class are not at fault for failing to discover WF’s
wrongs earlier, and had no actual or presumptive knowledge of facts sufficient to put them on
inquiry notice.

116.  WF has concealed the identity of several ingredients. Discovery is thereforg
necessary to determine their identity. These ingredients may also be sensitizers, irritants, o
otherwise toxic.

117.  For example, WF adds “fragrance” or “parfum” to its products, but does not
identify what chemical is used. Many ingredients used as fragrances are known skin sensitizers.
Many are also extremely toxic to a person’s skin, their overall health, and/or to the environment.

118.  WF also does not disclose the ingredients in the following products, though it labels

them as “hypoallergenic:” 365 Diapers, 365 Sustainably Soft Bath Tissue, 365 Sustainably Soft
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Facial Tissue, 365 Facial Tissue, 365 Paper Towels, 365 Training Pants. Exhibit 8. These productg
may also be included as “Falsely Labeled Products.”

119.  Furthermore, WF has not disclosed the concentration of each ingredient in itS
products. Further investigation and discovery is needed so that Plaintiffs can ascertain whether
entire products are also toxic.

120.  WF has also concealed from consumers the nature of its products’ ingredients
despite consumers’ requests. The possible carcinogenic, toxic, and environmental effects of its
ingredients are still concealed from consumers today.

121.  These facts are not ascertainable and are still not known to Plaintiffs, the Class
members, and reasonable consumers. WE’s concealment tolls the applicable statute of limitations,

122.  To this day, WF continues to conceal and suppress the existence, true identity,
nature, and concentration of the sensitizers, irritants, toxins, carcinogens, pollutants, and/or
otherwise hazardous substances in the Falsely Labeled Products.

123.  Similarly, to this day, WF continues to conceal and suppress the fact that the Falsely
Labeled Products are not “hypoallergenic” as promised.

124.  WF represents elsewhere on the product label and on its website that the products
are “non-toxic,” “safe,” having “only the gentlest ingredients,” and/or causing “no tears,” etc,
Exhibit 1. This further obscures the fact that WF’s products are not hypoallergenic.

125.  For example, in its “Official Whole Foods Market Blog,” WF encourages
consumers seeking to avoid allergens in cleaning products to purchase Whole Foods Market brand
products, as they lack the ingredients WF identifies in its in-house list of banned “unacceptablé]
ingredients” for body care, premium body care, and household cleaners. See, e.g., Exhibit 7
(“What You Won’t Find in our Cleaning Products”).

126.  WF fails to disclose, however, that many ingredients in its products are known skin

allergens, even though they are not banned by WF’s list of “unacceptable ingredients.”
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G. WE Knew Its Representations Were False

127. WF holds itself out to the public as trusted experts in the area of hypoallergenic,
safe, mild, and gentle personal care products.

128. WF knew what representations it made regarding the Falsely Labeled Products, as
all representations appear on the products’ packages.

129. WF also knew what ingredients were added to each product, as (presumably) all
product ingredients listed on the product packages and are further disseminated on their websites.

130. WEF is governed by and thus is presumed to know the federal regulations and state
laws that control the labeling of the Falsely Labeled Products, and thus is aware that many of the
ingredients have been federally declared to be chemical compounds that require inventory]
reporting under the Toxic Substance Control Act, are hazardous or toxic compounds that require
special disclosures on safety data sheets, or are carcinogens or reproductive toxins that require
product label warnings under state law.

131.  WEF thus knew all the facts demonstrating that its Falsely Labeled Products contain
sensitizers, irritants, and otherwise toxic ingredients, and that these products were therefore falsely
labeled.

H. WE Intended Consumers To Rely

132.  As WF knows, consumers prefer hypoallergenic products. As WF knows,
consumers will pay a premium for hypoallergenic products or would not purchase these products
at all unless they were hypoallergenic, as advertised.

133.  WF encourages consumers’ preference for hypoallergenic products — specifically
for WF’s products — explaining to consumers that “we believe the quality of the items and
ingredients you put on your body is as important as the foods and nutritional supplements you put
in your body.” Exhibit 5 (“Body Care Quality Standards”).

134.  WEF’s misleading affirmative statements (e.g., that the products were mild, gentle,

safe, caused “no more tears,” or were environmentally safe) further obscured what WF failed to
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disclose. Thus, reliance upon WF’s misleading and deceptive representations and omissions may
be presumed.

135. WF made the false, deceptive, and misleading representations and omissions,
intending Plaintiffs and Class members to rely upon these representations and omissions in
purchasing and using one or more Falsely Labeled Products.

136. In making the false, misleading, and deceptive representations and omissions at
issue, WF knew and intended that consumers would purchase the WF products when consumers
would otherwise purchase a competing product or employ an alternate regimen (such as using an
oil for moisturizing).

137. In making the false, misleading, and deceptive representations and omissions at
issue, WF also knew and intended that consumers would pay a premium for hypoallergenic
products, furthering WF’s private interest of increasing sales of its products and decreasing the
sales of products marketed by its competitors.

l. Consumers Reasonably Relied

138.  Consumers frequently rely on ingredient representations and information in making
purchase decisions, especially in purchasing personal care products.

139. When Plaintiffs and the Class members purchased the Falsely Labeled Products,
Plaintiffs and the Class members saw the false, misleading, and deceptive representations detailed
above, and did not receive disclosure of the facts concealed, as detailed above.

140. These misrepresentations were uniform and were communicated to Plaintiffs and
every other member of the Class at every point of purchase and consumption.

141. Plaintiffs and the Class members were among the intended recipients of WE’s|
deceptive representations and omissions.

142. Plaintiffs and the Class members reasonably relied to their detriment on WF’s
misleading representations and omissions.

143.  WF’s false, misleading, and deceptive misrepresentations and omissions deceived
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and misled, and are likely to continue to deceive and mislead, Plaintiffs, the Class members,
reasonable consumers, and the general public.

144.  WEF’s misleading affirmative statements further obscured what it failed to disclose
Thus, reliance upon WEF’s misleading and deceptive representations and omissions may be
presumed.

145.  WF made the deceptive representations and omissions with the intent to induce
Plaintiffs and the Class members to purchase the Falsely Labeled Products. Plaintiffs’ and the
Class members’ reliance upon such representations and omissions may be presumed.

146. WEF’s deceptive representations and omissions are material in that a reasonable
person would attach importance to such information and would be induced to act upon such
information in making purchase decisions. Thus, Plaintiffs’ and the Class members’ reliance upon
such representations and omissions may be presumed as a matter of law. The materiality of those
representations and omissions also establishes causation between WF’s conduct and the injuries
sustained by Plaintiffs and the Class members.

J. WE’s Wrongful Conduct Caused Plaintiffs’ Injury

147. As an immediate, direct, and proximate result of WF’s false, misleading, and

deceptive representations and omissions, WF injured Plaintiffs and the Class members in that they:

a. paid a sum of money for a product that was not as represented;
b. paid a premium price for a product that was not as represented,
C. were deprived the benefit of the bargain because the Falsely Labeled

Products they purchased were different from what WF warranted,
d. were deprived the benefit of the bargain because the Falsely Labeled

Products they purchased had less value than what was represented;

e. did not receive a product that measured up to their expectations as created
by WF;
f. used (or caused their children to use) a substance that Plaintiffs and the
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members of the Class did not expect or consent to;

g. used (or caused their children to use) a product that was not hypoallergenic;

h. without their knowing consent, used (or caused their children to use) a
substance that is generally harmful to their health or their children’s health;

I without their knowing consent, used (or caused their children to use) a
substance that is a skin sensitizer, irritant, or a known or suspected toxin, carcinogen, mutagen,
teratogen, environmental pollutant, or otherwise is harmful to the environment and/or their health.

148. Had WF not made the false, misleading, and deceptive representations and
omissions, Plaintiffs and the Class members would not have been injured as listed above.
Accordingly, Plaintiffs and the Class members have suffered injury in fact as a result of WF’
wrongful conduct.

149. Plaintiffs and the Class members all paid money for the Falsely Labeled Products,
but did not obtain the full value of the advertised products due to WEF’s misrepresentations and
omissions. Plaintiffs and the Class members purchased, purchased more of, or paid more for, the
Falsely Labeled Products than they would have had they known the truth about the Falsely Labeled
Products. Accordingly, Plaintiffs and the Class members have suffered injury in fact and lost
money or property as a result of WF’s wrongful conduct.

K. WE Benefitted From Its Misleading And Deceptive Representations And Omissions

150. As the intended, direct, and proximate result of WF’s false, misleading, and
deceptive representations and omissions, WF has been unjustly enriched through more sales of
Falsely Labeled Products and higher profits at the expense of Plaintiffs and the Class members.
As a direct and proximate result of its deception, WF also unfairly obtained other benefits,
including the higher value associated with a “hypoallergenic” brand and the resulting higher stock
value, redirecting sales to it and away from its competitors, and increased sales of its other

products.
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V. CLASS ALLEGATIONS

151. Plaintiffs Kellman and Starr bring this action pursuant to Rule 23 of the Federal
Rules of Civil Procedure on behalf of themselves and all other similarly situated United Stateg
residents who purchased the Falsely Labeled Products (as defined herein).

152.  Plaintiff Kellman also brings this action on behalf of herself and all other similarly
situated California residents who purchased the Falsely Labeled Products (as defined herein) (the
“California Class™).

153.  Plaintiff Starr also brings this action on behalf of herself and all other similarly
situated New York residents who purchased the Falsely Labeled Products (as defined herein) (the
“New York Class”).

154. Excluded from the Class are officers and directors of WF; members of the
immediate families of the officers and directors of WF; WF’s legal representatives, heirs,
successors, or assigns; and any entity in which they have or have had a controlling interest.

155.  Plaintiffs bring each Class pursuant to Federal Rules of Civil Procedure 23(a),
23(b)(1), 23(b)(2), and 23(b)(3).

156. At this time, Plaintiffs do not know the exact number of the Class members; given
the nature of the claims and the number of sales that WF has made of the Products, Plaintiffs
believe that members of each Class are so numerous that joinder of all members is impracticable.

157. There is a well-defined community of interest in the questions of law and fact
involved in this case. Questions of law and fact common to the members of the Class that
predominate over questions that may affect individual Class members include:

a. whether WF misrepresented and/or failed to disclose material facts
concerning the Falsely Labeled Products;

b. whether WF’s conduct was unfair and/or deceptive; and

C. whether WF breached an express warranty created through the labeling and

marketing of its Falsely Labeled Products.
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158. Plaintiffs’ claims are typical of those of the Class because Plaintiffs, like all
members of the Class, purchased one or more of WF’s Falsely Labeled Products at a premium|
price, relying on WEF’s false and misleading representations, and Plaintiffs sustained damages from
WEF’s wrongful conduct.

159. Plaintiffs will fairly and adequately protect the interests of the Class because
Plaintiffs are similarly situated with, and have suffered similar injuries as, the members of the
Class they seek to represent. Plaintiffs feel that they have been deceived, wish to obtain redress
of the wrong, and want WF to be stopped from perpetrating similar wrongs on others. Plaintiffs
are adequate representatives of the Class because their interests do not conflict with the interests
of the Class members they seek to represent, and they have retained counsel competent and
experienced in conducting complex class action litigation, who were the first to publicly uncovern
the true scope and extent of WF’s wrongs. Plaintiffs have no interests adverse to those of the Clasg
members, and will vigorously prosecute this litigation.

160. A class action is superior to other available methods for the fair and efficient
adjudication of this controversy. Specifically, no Class has a substantial interest in individually
controlling the prosecution of a separate action. The damages suffered by each individual Class
member likely will be relatively small, especially given the burden and expense of individual
prosecution of the complex litigation necessitated by WF’s conduct. Thus, it would be virtually
impossible for the Class members individually to redress effectively the wrongs done to them.

161. The prerequisites to maintaining a class action for injunctive or equitable relief arg
met as WF has acted or refused to act on grounds generally applicable to the Class, thereby making
appropriate final injunctive or equitable relief with respect to the Class as a whole.

162.  Upon information and belief, there are no pending lawsuits concerning the products
at issue in this case. Concentration of the litigation concerning this matter in this Court is desirable,
and the difficulties likely to be encountered in the management of a class action are not great. The

resolution of the claims of all Class members in a single forum, and in a single proceeding, would
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be a fair and efficient means of resolving the issues raised in this litigation.

163. The prosecution of separate actions by Class would create a risk of establishing
inconsistent rulings and/or incompatible standards of conduct for WF.

164. WFEF’s conduct is generally applicable to the Class as a whole and Plaintiffs seek,
inter alia, equitable remedies with respect to the Class as a whole. As such, WF’s systematic
policies and practices make declaratory relief with respect to the Class as a whole appropriate.

165. The Class is specifically identifiable to facilitate provision of adequate notice and
there will be no significant problems managing this case as a class action. Notice to the Class can
be made through various means, such as in-store leaflets, website notices, Facebook notices,
notices on the labels of the packages, and/or direct notice to those consumers for which WF knowsg
the e-mail or physical mailing address.

VI. CAUSES OF ACTION

166.  The allegations in each Cause of Action are repeated and realleged in every othen
Cause of Action as if set forth in full therein.
COUNT 1
Breach of Express Warranty
On Behalf of the Nationwide Class and, in the alternative,
the California Class and the New York Class
167. 'WF provided Plaintiffs and other members of the Class with written express
warranties including, but not limited to, warranties that its Falsely Labeled Products were
“hypoallergenic.”
168. These affirmations of fact or promises by WF relate to the goods and became part
of the basis of the bargain.
169. Plaintiffs and members of each Class purchased the Falsely Labeled Products,
believing them to conform to the express warranties.

170. WF breached these warranties. This breach resulted in damages to Plaintiffs and
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other members of the Class, who bought Falsely Labeled Products but did not receive the goods
as warranted.

171.  As a proximate result of the breach of warranties by WF, Plaintiffs and the other
members of the Class did not receive goods as warranted. Plaintiffs and the members of the Clasg
therefore have been injured and have suffered damages in an amount to be proven at trial. Among
other things, Plaintiffs and members of the Class did not receive the benefit of the bargain and
have suffered other injuries as detailed above. Moreover, had Plaintiffs and the Class members
known the true facts, they would not have purchased the products, would have purchased fewer
products, or would not have been willing to pay the premium price WF charged for the products.

WHEREFORE, Plaintiffs pray for relief as set forth below.

COUNT 2
Unjust Enrichment
On Behalf of the Nationwide Class and, in the alternative,
the California Class and the New York Class

172.  As a result of WF’s deceptive, fraudulent, and misleading labeling, advertising,
marketing, and sales of the Falsely Labeled Products, WF was enriched at the expense of Plaintiffg
and the other members of the Class through the payment of the purchase price for WE’s Falsely
Labeled Products.

173.  Under the circumstances, it would be against equity and good conscience to permit
WEF to retain the ill-gotten benefits that it received from Plaintiffs and the other members of the|
Class, in light of the fact that the Falsely Labeled Products purchased by Plaintiffs and the othen
members of the Class were not what WF purported them to be. Thus, it would be unjust or
inequitable for WF to retain the benefit without restitution to Plaintiffs and the other members of]
the Class for the monies paid to WF for such Falsely Labeled Products.

WHEREFORE, Plaintiffs pray for relief as set forth below.
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COUNT 3
Unfair and Deceptive Acts and Practices

On Behalf of the Nationwide Class and, in the alternative, the California Class

174.  This cause of action is brought pursuant to California’s Consumers Legal Remedies
Act, Cal. Civ. Code 88 1750-1785 (the “CLRA”) and similar statutes.

175. Plaintiffs and the other members of the Class are “consumers,” as the term i
defined by California Civil Code § 1761(d) and similar statutes, because they bought the Falsely
Labeled Products for personal, family, or household purposes. WF is a “person” under Cal. Civ.
Code 8§ 1761(c) and similar statutes.

176. The Falsely Labeled Products are “goods” under Cal. Civ. Code 8§ 1761(a) and
similar statutes. Plaintiffs, the other members of the Class, and WF have engaged in
“transactions,” as that term is defined by California Civil Code § 1761(e) and similar statutes. For
the California Class, these transactions all occurred on in the State of California.

177. The conduct alleged in this Complaint constitutes unfair methods of competition
and unfair and deceptive acts and practices for the purposes of the CLRA and similar statutes, and
the conduct was undertaken by WF in transactions intended to result in, and which did result in,
the sale of goods to consumers.

178. WEF’s false and fraudulent representations and omissions have violated, and
continue to violate the CLRA and similar statutes because they extend to transactions that are
intended to result, or have resulted, in the sale of goods to consumers, including the Plaintiffs and
the Class members.

179.  WEF’s conduct violates Cal. Civ. Code 8§ 1770(a)(5) and similar statutes, which
prohibits “[r]epresenting that goods . . . have . . . characteristics [or] ingredients . . . which they do|
not have,” and Cal. Civ. Code § 1770(a)(7) and similar statutes, which prohibits: “[r]epresenting
that goods . . . are of a particular standard, quality, or grade . . . if they are of another,” causing

injury to Plaintiffs and the Class.
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180. As a result of engaging in such conduct, WF has violated California Civil Code
8 1770(a)(5), (a)(7), and (a)(9) and similar statutes.

181. Plaintiffs will serve WF with notice of its CLRA violations by certified mail, return
receipt requested. If, after the requisite thirty days of receiving notice, WF continues to refuse to
correct its wrongs, Plaintiffs will amend this Complaint to include a claim for punitive damages
for WE’s CLRA violations.

182. Plaintiffs and the Class members seek preliminary injunctive relief, and permanent
injunctive relief against WF’s unfair and deceptive acts and conduct.

183. Pursuant to California Civil Code § 1780(a)(2) and (a)(5) and similar statutes,
Plaintiffs seek an order of this Court that includes, but is not limited to, an order enjoining WH
from continuing to engage in unlawful, unfair, or fraudulent business practices or any other act
prohibited by law.

184. Plaintiffs and the other Class members may be irreparably harmed and/or denied
an effective and complete remedy if such an order is not granted.

185. The unfair and deceptive acts and practices of WF, as described above, present a
serious threat to Plaintiffs and the other members of the Class.

WHEREFORE, Plaintiffs pray for relief as set forth below.

COUNT 4
Violations of California’s False Advertising Law and Similar Statutes
On Behalf of the Nationwide Class and, in the alternative, the California Class

186. This cause of action is brought pursuant to California’s False Advertising Law (the
“FAL”), Cal. Bus. & Prof. Code § 17500 et seq. and similar statutes.

187. Such acts of WF, as described above, and each of them constitute unlawful,
deceptive, and fraudulent business acts and practices.

188. At all material times, WF engaged in a scheme of offering the Falsely Labeled

Products for sale to Plaintiffs and the other members of the Class by way of distributing within the
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State of California (or the residence) to the public, inter alia, commercial marketing and
advertising, the World Wide Web (Internet), Falsely Labeled Product packaging and labeling, and
other promotional materials and offered for sale the Falsely Labeled Products on a nationwide
basis, including in California.

189. The misrepresentations and non-disclosures by WF of the material facts detailed
above constitute false and misleading advertising, and therefore constitute a violation of Cal. Bus,
& Prof. Code § 17500, et seq. and similar statutes.

190. Said advertisements and inducements were made within the state of residence and
come within the definition of advertising contained in the FAL in that such promotional materials
were intended as inducements to purchase WF’s Falsely Labeled Products and are statements
disseminated by WF to Plaintiffs and the other Class members. WF knew, or in the exercise of
reasonable care should have known, that these representations were misleading and deceptive.

191. Consumers, including Plaintiffs and the other Class members, necessarily and
reasonably relied on these materials concerning WF’s Falsely Labeled Products. Consumers,
including Plaintiffs and the Class members, were among the intended targets of such
representations.

192. The above acts of WF did and were likely to deceive reasonable consumers,
including Plaintiffs and the other members of the Class, by obfuscating the nature, quality, and/or
ingredients of the Falsely Labeled Products, in violation of the “misleading” prong of the FAL and
similar statutes.

193. The business practices alleged above are unlawful under the CLRA and similar
statutes, which forbids misleading and deceptive advertising.

194.  Plaintiffs and the other members of the Class have suffered injury in fact and have|
lost money or property as a result of WF’s violations of the FAL and similar statutes.

195.  Asaresult, WF has been unjustly enriched at the expense of Plaintiffs and the othen

members of the Class. Plaintiffs and the Class, pursuant to California Business and Professions
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Code § 17535 and similar statutes, are entitled to an order of this Court enjoining such future
conduct on the part of WF, and such other orders and judgments which may be necessary to
disgorge WF’s ill-gotten gains and restore to any person in interest any money paid for its Falsely
Labeled Products as a result of the wrongful conduct of WF.

WHEREFORE, Plaintiffs pray for relief as set forth below.

COUNT 5
Violation of California’s Unfair Competition Law and Similar Statutes
On Behalf of the Nationwide Class and, in the alternative, the California Class

196. This cause of action is brought pursuant to California’s Unfair Competition Law|
(the “UCL”), Cal. Bus. & Prof. Code § 17200 et seg. and similar statutes.

197. By committing the acts and practices alleged herein, WF has engaged in deceptive,
unfair, and unlawful business practices in violation of the UCL and similar statutes.

198. Plaintiffs have standing to pursue this claim as they have suffered injury in fact and
have lost money or property as a result of WE’s actions as set forth above. Class members also
have suffered injury in fact and have lost money or property as a result of WF’s actions as set forth|
above.

199. The violation of any law constitutes an “unlawful” business practice under Cal|
Bus. & Prof. Code § 17200 and similar statutes.

200. Each of WE’s false representations alleged herein violates U.S.C. 8 331; Cal. Civ,
Code § 1709; Cal. Civ. Code § 1750 et seq.; and Cal. Bus. & Prof. Code 8 17500 et seq., and
similar statutes.

201. WF has violated the UCL’s proscription against engaging in unlawful conduct as aj
result of its violations of (i) the CLRA and similar statutes, as alleged above, and (ii) the FAL and
similar statutes, as alleged above.

202. In addition, WF has violated the UCL’s proscription against engaging in unlawfull

conduct as a result of its violations of the Sherman Law, Cal. Health & Safety Code § 109875 et
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seq., and similar statutes, which forbid (1) misbranding of any cosmetic, id. at 8§ 110398 and
111445, and (2) manufacturing, selling, delivering, holding, or offering for sale any cosmetic that
is misbranded or delivering or proffering such for delivery. Cal. Health & Safety Code §8 110390,
110395, 110398, 110400, 110550, 110585, 110620, 110625, 110660, 110770, 110705, 110740,
110760, 110765, 110770, 111445, and 111450.

203. The Sherman Law defines a “person” as “any individual, firm, partnership, trust,
corporation, limited liability company, company, estate, public or private institution, association,
organization, group, city, county, city and county, political subdivision of this state, other
governmental agency within the state, and any representative, agent, or agency of any of the
foregoing.” Cal. Health & Safety Code § 109995. WF is a “person” within the meaning of thg
Sherman Law.

204. As more fully described herein, WF’s misleading marketing, advertising,|
packaging, and labeling of the Falsely Labeled Products is likely to deceive a reasonable consumer.
Indeed, Plaintiffs and the other Class members were unquestionably deceived regarding the
characteristics of WF’s Falsely Labeled Products, as WF’s marketing, advertising, packaging, and
labeling of the Falsely Labeled Products misrepresents and/or omits the true nature, quality, and/or
ingredients of the Falsely Labeled Products.

205. There is no benefit to consumers or competition from deceptively marketing and
labeling products. Indeed, the harm to consumers and competition is substantial. Plaintiffs and
the other members of the Class who purchased the Falsely Labeled Products suffered a substantial
injury as alleged herein.

206. Plaintiffs and the other members of the Class who purchased the Falsely Labeled
Products had no way of reasonably knowing that the Falsely Labeled Products they purchased
were not as marketed, advertised, packaged, and labeled. Thus, they could not have reasonably
avoided the injury each of them suffered.

207.  WEF’s acts and omissions alleged above constitute unfair business practices under
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Cal. Bus. & Prof. Code § 17200 and similar statutes because the gravity of the consequences of]
WEF’s conduct as described above outweighs any justification, motive, or reason therefor,
particularly considering the available legal alternatives which exist in the marketplace, and such
conduct is immoral, unethical, unscrupulous, offends established public policy, or is substantially
injurious to Plaintiffs and the other members of the Class. WEF’s false and misleading
representations and omissions also violate legislatively declared policy as they have violated
numerous state and federal laws. Moreover, the gravity of the harm to Plaintiffs and Class memberg
resulting from WF’s conduct outweighs WF’s legitimate reasons, justifications and/or motives for
engaging in such deceptive acts and practices

208. Each false and misleading representation and omission constitutes fraudulent
business practices under Cal. Bus. & Prof. Code § 17200 and similar statutes because the
representations and omissions were false. Even if these representations were true, WEF’s
representations and deceptive concealment were nonetheless fraudulent under the statute because
they were misleading and were likely to and did deceive the reasonable consumer, including
Plaintiffs and the Class members.

209. WEF’s violations continue to this day.

210. Pursuant to California Business and Professions Code § 17203 and similar statutes,
Plaintiffs and the other members of the Class seek an order of this Court that includes, but is not
limited to, an order enjoining such future conduct on the part of WF and such other orders and
judgments which may be necessary to disgorge WF’s ill-gotten gains and to restore to any person
in interest any money paid for WF’s Falsely Labeled Products as a result of the wrongful conduct
of WF.

WHEREFORE, Plaintiffs pray for relief as set forth below.
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COUNT 6
Violation of New York’s General Business Law § 349 and Similar Statutes
On Behalf of the Nationwide Class and, in the alternative, the New York Class
211. This cause of action is brought pursuant to New York General Business Law § 349
on Plaintiffs’ behalf and on behalf of the Class and New York Class.
212.  Suchacts of WF, as described above, constitute unlawful, deceptive, and fraudulent
business acts and practices.
213.  WEF has violated, and continues to violate, § 349 of the New York General Business
Law, which makes deceptive acts and practices unlawful. As a direct and proximate result of WE’s
violation of § 349, Plaintiffs and other members of the Class and New York Class have suffered
damages in an amount to be determined at trial.
214. Pursuant to New York General Business Law § 349, Plaintiffs seek an order of this
Court that includes, but is not limited to, an order enjoining WF from continuing to engage in
unlawful, unfair, or fraudulent business practices or any other act prohibited by law.
215. Plaintiffs and the other members of the Class and New York Class may be
irreparably harmed and/or denied an effective and complete remedy if such an order is not granted.,
216. The unfair and deceptive acts and practices of WF, as described above, present a
serious threat to Plaintiffs and the other members of the Class and New York Class.
WHEREFORE, Plaintiffs pray for relief as set forth below.
COUNT 7
Violation of New York’s General Business Law § 350 and Similar Statutes
On Behalf of the Nationwide Class and, in the alternative, the New York Class
217. WEF’s acts constitute unlawful, deceptive, and fraudulent business acts and}
practices.
218. WEF’s misleading marketing, advertising, packaging, and labeling of the Falsely]

Labeled Products is false advertising likely to deceive a reasonable consumer. Indeed, Plaintiffs
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and the other Class members were deceived regarding the characteristics of WF’s Falsely Labeled
Products, as WF’s marketing, advertising, packaging, and labeling of the Falsely Labeled Products
misrepresents and/or omits the true nature, quality, and/or ingredients of the Falsely Labeled
Products.

219. There is no benefit to consumers or competition from deceptively marketing and
labeling products. Indeed, the harm to consumers and competition is substantial.

220. Plaintiffs and the other members of the Class who purchased the Falsely Labeled
Products suffered a substantial injury as alleged herein. Plaintiffs and the other members of the
Class who purchased the Falsely Labeled Products had no way of reasonably knowing that the
Falsely Labeled Products they purchased were not as marketed, advertised, packaged, and labeled.
Thus, they could not have reasonably avoided the injury each of them suffered.

221. WEF has violated, and continues to violate, § 350 of the New York General Business
Law, which makes false advertising unlawful. As a direct and proximate result of WE’s violation|
of 8 350, Plaintiffs and other members of the Class have suffered damages in an amount to be
determined at trial. Had Plaintiffs and the Class members known the true facts, they would not
have purchased the products, would have purchased fewer products, or would not have been
willing to pay the premium price WF charged for the products.

222. Pursuant to New York General Business Law 8 350-¢, Plaintiffs seek to recover
their actual damages or $500, whichever is greater, and seek to have these damages trebled.

223. Pursuant to New York General Business Law 8§ 350, Plaintiffs also seek an order
of this Court that includes, but is not limited to, an order enjoining WF from continuing to engage
in false advertising or any other act prohibited by law.

224.  Plaintiffs and the other members of the Class may be irreparably harmed and/or
denied an effective and complete remedy if such an order is not granted.

225. The unfair and deceptive acts and practices of WF, as described above, present a

serious threat to Plaintiffs and the other members of the Class.
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WHEREFORE, Plaintiffs pray for relief as set forth below.
PRAYER FOR RELIEF

WHEREFORE, Plaintiffs demand judgment on behalf of herself and the proposed Class
providing such relief as follows:

A Certification of the Class proposed herein under Federal Rule of Civil Procedure
23(a), (b)(1), (b)(2), and (b)(3); appointment of Plaintiff Kellman as representative of the
California Class, Plaintiff Starr as representative of the New York Class, and Plaintiffs Kellman
and Starr as representatives of the Nationwide Class; and appointment of their undersigned counsel
as counsel for the Classes;

B. A declaration that WF is financially responsible for notifying members of the
Classes of the pendency of this suit;

C. An order requiring an accounting for, and imposition of a constructive trust upon,
all monies received by WF as a result of the unfair, misleading, fraudulent, and unlawful conduct
alleged herein;

D. Restitution, disgorgement, refund, and/or other monetary damages, together with
costs and disbursements, including reasonable attorneys’ fees pursuant to the applicable statutes

and prejudgment interest at the maximum rate allowable by law;

E. Injunctive relief on behalf of the Classes, enjoining WF’s unlawful and deceptive
acts;

F. Statutory damages in the maximum amount provided by law;

G. Punitive damages in accordance with proof and in an amount consistent with

applicable precedent; and

H. Such further relief as this Court may deem just and proper.
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JURY TRIAL DEMANDED

Plaintiffs and the Class members hereby demand a trial by jury.

DATED: Novemberil4, 2017 { : | ——

Stbp@gﬁ;t%/gtate Bar No. 237792
TATA M, APC

3500 West Olive Avenue, Suite 300
Burbank, California 91505

Tel. (323) 744-1146

Fax. (888) 778-5695
Stephanie@thetatarlawfirm.com

THE GOLAN FIRM

Yvette Golan (pro hac vice forthcoming)
1712 N Street, NW, Suite 302
Washington, D.C. 20036

Tel: (866) 298-4150, ext. 101

Fax: (928) 441-8250

FrRANCIS & MAILMAN, P.C.

James A. Francis (pro hac vice forthcoming)
David A. Searles (pro hac vice forthcoming)
Land Title Building, Suite 1902

100 South Broad Street

Philadelphia, PA 19110

Tel. (215) 735-8600

Fax. (215) 950-8000

TURKE & STRAUSS, LLP

Samuel J. Strauss (pro hac vice forthcoming)
613 Williamson Street #209

Madison, W1 53703

Tel: 608.237.1775

Fax: 608.509.4423
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Dopartments - Your Pickup Location  Browsing History - Kevin's Amazon.com  Today's Deals  Gift Cards

prime pantry
!

Food Beverages Household & Pets Beauty & Grooming

Buy 5 select ten

365 Everyday Value, Baby Lotion, 12 Fl Oz by 365 everyday value

Be the first to review this item | 0 answered questions

.
o *
'
@ ; ‘\

About the product
- Brought to you by Whole foods Market

« Hypoallergenic for sensitive skin
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IGREDIENTS: AGUA (WATER), OLEA EUROPAEA (DLIVE) O
GLYCERI, CETEARYL ALCOHOL, CETYL ALCOHOL, POLYSORBATE
60, SCPROPYL PALMITATE, GLYCERYL STEARATE, PHENCRYETHANGL
CAPRYLYL GLYCOL, POLYSORBATE 20, ALOE BARBADENSIS,
SODIUM CITRATE, NATURAL FRAGRANCE, CALENDULA
OFFIONALTS FLOWER EXTRACT, XANTHAN GUM, CITRIC ACD,
PANTHENOL, TOCOPHEROL (VITAMIN E), BUTYROSPERMUM
PARK (SHEA BUTTER), SIMMONDSIA CHINENSIS (J0J0BA) SEED
04 AVENA SATIVA KERNEL FLOUR

g -
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cttione o Uas

Invert bottle and squeeze foam into
hand Massage onto skin as needed
and rinse with water.

INGREDMENTS: ACHIA EWATER), GLYCERIN. CAPRYLYLGLYEDL
PANTHENL, SODILM SYRISTCL SARCTINATE. [OCAMIDDPROR
HIDRCKYSULTAINE, ALGE BARBADENSE, XANTHAN GUM, SODRM
(OCOAMPHOMETATE, NATURAL FRAGRANCE, PHENCNYEFHANL
CALENDULA DYRCIMALLS FLEWWER EXTRACT, SODIUM CITRATE. TR
HID, SMHONTAIA CHINBIGIS (00BA) SEED OL, BUTYRCSPERMUM
PR (SHEA ELITTER), AVETSA SATIVA (AT KERNEL FLOUR 6
DETRIBUTED BY: WHOLE
WHALE FO0DS MARKET FOO
NUSTIN, TX 78703 DS,
2015 WHOLE FOXODS MARKET 1P, 1P
www.wholefoodsmarket.com

MADE IK lrsx
KEEP QUT OF REACH OF CHILDSEN.

PEASE @733 wECYLE

0 '9948

2'45736'" 5
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Chor RN TR © DERMATRLOCHST TESTED o W
]
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Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 25 of 85

@ ® / @ Amazon.com: 365 Everyday: X

& ' @ Secure | hitps://Www.amazon.com;363-Svoryday-Value-Toaming-Subbicguim/dp/5074MHI16QD

amazon Prime Pantry -

Departments - Your Pickup Locaban  Browsing History - Kevin's Amazon.com  Today's Deals  Gift Cards & Registry

prime pantry
e 1

Food Beverages Household & Pets Beauty & Grooming

‘ O Ow

*F

prime pantry g % M Buy 5 select stems, save *
- Y i -

365 Everyday Value, Kids' Foaming Wash Bubblegum Scent, 10 Fl Oz vy 365 everyday value

Be the first to review this item | 0 answered questions

About the product

» Brought to you by Whole Foods Market
« Dermatologist tested

- Hypoallergenic for sensitive skin
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YPOALLERGENIC
PUR SENgITIVE SHIN
OERMATOLOGIST
1£8TED
ND PARABENS OR
SULFATES
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wash
e

aetione far Lis o
nvart bottle and squeeze foam Into
rnand Massage onto skin as needed

and rinse with water.

CNGRETAENTS: ACHIA (WATER), GLYCERSN, CAPRIYL GLYLOL
FANHENON, SOD% M MYRISTOYL SARCOSINATE. CDCAMIDOPROML
HERTOSULTAINE, ALOE SAREADENSIS, KANTHAN (UM, STDILM
(DK CAMPHOACETATE, MATURAL FRAGRANCE, PHENORYFTHANCL
CALERDULA DFFICKALS FLOVEER EXTRALT, SODRJM CITRATE. TR
ACE, IMMONDSIA CHIKENSIS (K10 SEED (L, BUTYROSFERMUM
WRMIH{AMHB?).AVER&SAM[WJMR&RG
DISTRIBUTER BY: WH

WHOLE FOODS MARKET I:m%
AUSTIN, TX 18303 T
<2015 WHOLE FOODS MARKET IF LP
wirw.wholefoodsmarket.com

MADE 10 USA

KEEP OUT OF REACH OF CHILDREN,
PLEASE g RECYLE

45734”(1

0""99482
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* \PORLLERGENIC FOR @
SINSITIVE SKIN

k... _ _ =& _ __
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® ©® . 3 amazoncom:365Everyday X

&« C @ Secure | https://www.amazon.com,; 3565 -cveryday-Value-Feaming-Grapeap/BO7 REX 7KE

amazon

Grocery & Gourmet Food -

Departments - Your Amazen.com  Today's Deals  Gift Cards & Regislry  Sell  Help

Grocery Deals Snacks - Breakfas! - YWarm Beverages Cold Beverages Zooking Staples - Baby Food -

Health & Household » Baby & Child Care » Personal Care * Baby Bath

365 Everyday Value, Kids' Foaming Wash Grape Scent, 10 fl 0z 265 everyday value

Be the first to review this item

About the product

» Brought to you by Whole Foods Market
« Dermatologist tested

+ Hypoallergenic for sensitive skin

+ Notears
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------------ 4% ® 2 4 AP AP FF N R ASASERASESES

DIRECTIONS: AFLY LIBEAALY 10 SKIN DAILY. AS NEEDED, DR AS DIRECTLD

BY YOUR HEA:TH CARE PRACTITIONER.
{HGREDIENTS: AGLIA (WATER), GLYCERIN, BRASSICA CAMPESTRIS DLEIFERA
{RAPESCED 01y MACAZAMIA TERNIFOLIA SEED QIL, CETEARYL ALCOHOL.
CETY . ALCTHOL, [SOPRCRYL PALMITATE, POLYSORBAIE 6. GLUCONCLACTONL
GLYCERYL STEARATC, POLYSOREATE 20, SODIUM BENJOATE, KANTHAN GLUM.
SCDLIM CTERATE, PANTAFNOL, TOCOPHEROL (VITAMIN E}.

DISTRIBUTED BY: WHOLE
HILCOS R FOODS,

AUSTIN, TH TE303
2R WHOLE FD0DS r-mRKET &P
www.wholefoodsmarket.com II “ I ” n”

PRODUCT OF USA

SOTTLE 5 MADE FROM
50% POST CONSUMER RECYCLED CONTENT olillgoggplly

3
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ot b results show this duily mailea
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ama;on Grocery & Gourmet Food -
e Sy

Departments - Your Amazon.com  Today's Deais  Gift Cards & Registry  Sell  Help

Grocery Deals  Snacks - Breakfast - Warm Beverages  Cold Beverages  Cooking Staples - Baby Food - Candy

Beauty & Personal Care » Skin Care » Body * Moisturizers + Lotions

265 Everyday Value, Moisturizing Lotion, 16 0z 265 everyday value

Be the first to review this item

T FL 7 ATSmi

About the product

+ Brought to you by Whole Foods Market

» Whole Foods Market premium body care

« Fragrance-free Formula is perfect for restoring moisture to face, hands and body
= 5kin is left feeling soft, smooth and hydrated - not sticky or greasy

+ {ndependent lab results show this daily moisturizer is hypoaliergenic and non-comedogenic
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anrr -

organic
laundry
detergent

3X CONCENTRATED
EARTH (ONSCIOUS INGREDIENTS

No Chlarine, Phosphatas ar Petrochamicals _
Removes Grease, Dirt & Tough Stains A
' H“:"'A“ergeni:

A f Nonhic & Biodegradable
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organic
laundry detergent

3X CONCENTRATED

Protects Colgrs Biodegradable
3X Concantratad Not Tested an Animals
Low-Sudsing Farmula Mo Chlarine, Phosphates or Petrochemicals
Hypo-Allargenic - Sale For Septic & Grey Waler Systems
Non-Toxic

~ Remaves Grease, Dirt & Tough Staing
DIRECTIONS FOR USE

Chtm ETMENE Lbt e inyirLE Lang baund oe tag, shang with insirueticms lor your warhing mach:va Alupys tonr
mirges drea o calarfmibne s Pratreat arass o1 needed belore wathing
VYep Leawding (Standerd) Machines: For madium leands, Wil mansuring caglaline 2 (1.5
heavily ac-lod loads vie m Ll meeruring £op (225 a0t MOTE Abways acld deturgand to th
#dding c:olber The delurgent o vy water toluble and should rinsa oul eanly nes nermg!
exl aringe

Frant Leading, High Ellictuney "HE™ Machines:
iarqe or hyav.Jy 10.%d lyad, fill thawwring £np ko lin

o Forlarga a
Ewalnrprenrio
cycie setiing wilhoal

Far murduum lowds, Hll massuring cop to e 10101l For

3 (L3 g2l
STORAGE & [HSPOSAL
Scote ot rpom tempdtalure Denol reyrs botile 1a e ary oikear brgm o iguin
SAFETY & PRECAUTIONS

Kkp thin knd 4t clesning praducts
Umply rinsa ot wrib merm matas

0wl 4l {hve remch of chi
minuley Coantaet g phya

ildran M delergent comesin epefast with gour vhim

Exu ireitant, |n cuss of wyw contact, luch eys =ik copl watar bor 81 least 15
Warritation cartinues, It detargent 13 ingaatag deink pwnty cd water and da ot
mduck vamiing Corault phrucian or haallh care predescons!
DR TUAL CHCHATMINY CLARAY OO 414 <1 ERED WATER), LAPRDLE MK 2NGANIS S5h7 4177 SAPLATIFD ¢ (K46 W BERA L
AAPCHI LDV DRLAME AT D 01 Y RARAGI S [DREANY. W OF VTRA SEAT WAL IR ST AL, 00U §EATBCHATT

AL ITBINICL NN I L STMLC) 1RGNS, M ARANI, EXAMOPAT TR URCLTE S, LI GRLANE A0 9,

REAMT 1 TR

PRI Y. 0 O Mk

MITW TS 0wt |00 3 % é}
TR shaiohwicagrhel i
IS0 Do - o
uuum-.mmnmlm HOTTLL W, MADE PRI %
L 50% PLR MATER

[ 48274517 '
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o © d amazon.com ; Whole Foods + X _

* & Securs ' https://www.amazon.com/Wnole-7 cods-Markel-Detergent-Concenirated/ap/B07 4H7KL?R

Whole Foods Market, Organic Laundry Detergent 3X Concentrated, Unscented,
100 fl 02 whote Foods Market

Be the first to review this item

2l
]
]

Organlc
laundry
detergent

X CONCLNINATED

“'c'""-ﬂﬂ--#--- Fetrin baees i
Bemess Gonais Gk |
- — e
"!- I
"

About the product

+ Brought to you by Whole Foods Market
+ Non-toxic & biodegradable

< Hypo-allergenic

- Removes grease, dirt & tough stains
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organic
laundry
detergent

3X CONCENTRATED
EARTH CONSCIOUS INGREDIENTS

mountain fresh

4 |52 LML D81

I -
i _ . e —~ s i ‘ . / HE loﬂdi‘

T 7 200FL0Z (156 GAL 59
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organic

laundry detergent
IXCOMCENTRATED

mountaln lrash

8 Protects Colors B Not Tested on Animals

W 33X Concentrated B No Chiarine, Phasphates

or Petrochemicals
B Low-Sudung Farmula '

® Safe for Sephe

® Hypo-Allargenic & Grey Water Systams
B Non-Toxic ® Removes Grease, Dint
@ Biodegradable & Tough Stain:

DIRECTIONS FOR USE
Foilow garment care mitruciicns fsund on ing, slong mith natruet o o
piaut wathing maching Almaysieit hiddan area for calartminen Prelea
areat 21 naeded helare wathing.

Top Loading {Slandard) Mechines: For medium leads. Ll ieamsoring cap b
line 4515 oxh For larga or bewaly soded lands il measyring cap e ine 32 25
o1y NOME Alwaps #dd dalergant 1o kb water pror 1o adding ciolher The
delzrgent i1 ~ery water 1aluble and should rinse out easily or & normal cycie sething
withaul eatra nimsa

Frant Leading, High EHiclancy "HE™ Machinew Fer madwmivacs. 4l messuning caa fo
ire Ot az). Far large or harily woiled laads, il meawring cap lohine 12 S oz)

STORAGE & DISPOSAL

Stere atracm temom ature Do not reuse bottle ko Hore ary other type g

_SAFETY L PRECAUTIONS

Keng iy anc all clenring products out of the reszh af thisdran. f tatargant cames in conlact with yous skie, sisfiy
rirse ull with marm —atar Eye creitant In case of eys contact, lluch aye with coal weter bor nt leart 15 minulus
Cantact w ghyvc.an i reitet.in ponlinues IF detergent ivingested, drink plenty of water and da nat mduce romiting

Conall 2 physiclan ce health care prelossiensl

N AL MGHEDAIFT DECLRALIOR. ACHR TR AT A AT MRGRTSA TRAML S HLG: SAIN L HILAESA T SRohE L

KA, £ s BN ALTE VAN AR EOLE POMERRG SELAY VTeUM BOARBIRATE, (DY W LA THAIE TIATLAN T N b e
ot 45 PIPERST TETRAZEHILC R, LM IRRZARE, GLRA GUM ) CRGRM CSLATER, (RGANI MENTAR FASE S3hurIME
F:Fim:l!:

VT I R BRI T LD

srw.aircanet (on s RECTCLE

(EIIEER QRGARH INY; 1INLifY 17 PANTE WISinilITAg)
PRECHNT (o 94

FOTTOT I, Sarik F Rk

1T AN w].[t)u:" 7% PEAst |
FOOnS: |
150% PLR NATERIAL L5174

P TTAT
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mMountain fresh

BEpEes
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= wwisrgent is | s, Tt wewy water 10r at least 15 mi
: ngested, drink plenty of water and do not in:‘u::t:;;niting.

TE, SODILIM CARBONATE, XANTHAN ¢
ORGANKC TE, XANTHAN
a@u.mmnoumun FLOWERRAGRANGE. A SEREGAL
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R
foaming

wash

Invert bottle and squeeze foam inta
hand Massage anto skin as needed
and rinse with water.

INGREDNEMTS: AQUA (WATER, GEYCERN, CAPRYIYL GLYCOL,
PANTHER, SODHM MYRISTON SARCOSIATE, COUAMIDOPROFT
HROXYSULTANE, ALDE BARBADENSIS, XANTHAN GUM, SCDILM
(OXDAMPHOALETATE, NATURAL FRAGRANCE. PHENOIYETHANDL
CALENTHLA OFFICINALIS FLOWER EXTRACT, SODHM GTRATLCTRK
ATD, SPRONDSIA CHINENSTS ODJIBA) SEED OH, BUTYRERPERMUM
MI&EABLHTE!J,WWM(MDKE%BW%
DSTRIBGTED BY:

WHOLE FOODS MARKET ‘VH [Ij'sE
AUSTIH, TX 78703 NSRS
2015 WHOLE FO0DS MARKETIP LP
wirw.wholefcodsmarket.com

MADE I tsA
REEP OUT OF REACH OF CHILDREN.

PLEASE {3 RECKLE

99482745

5

0 2 73 8
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® ©® ' a amazoncom: 365 Everyday: X °

< @ Secure  https:/www.amazon.com;385-Zveryday-value-Foaming-Meoion/dp/S07 dMGKHID)

prime pantry
-"“--"""_7

365 Everyday Value, Kids' Foaming Wash Melon Mango Scent, 10 FL Oz byzss e

STEISISIss » 1 customer review | O answered questions

ln * '
{48
oammg

About the product

- Brought to you by Whole Feods Market
» Dermatologist tested

» Hypoallergenic for sensitive skin

+ No tears
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s
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TROPICAL TWIST

'H\'POMLHEEHICFDE ® CEQMATDLOGIST TESTED & NO PATBENS
VE Sl O SULFEES
DIRECTIONS FOR USE:

invert bottle and squeeze foam into
hand. Massage onto skin, yell
"Creature Power!”and rinse with water.

- E e e B ER BN am B B em e e

CRMENSE (0KR
PARKI (SHEA BUTTERD, AVERA SATTVE DN o,
NATLRA FRAGRAACE i VIR SR XD

EUSTRIGUTED BY; WHIKE FGODS MARKET WH
ALSTIH, T 78703 » 1216 WHOLE FOODS MAREE] @ L F(x?ll)'g
wawaioleloodimariod com SRS

MADE I USA USING DONESTIC AND FOREIGH INGREDIENTS

NEEP OUT OF REACH GF HILDREM EXCEP] UNDIER ADELT SUPERWSION.

mmm‘ nmlsmnummm mmvmuwp
AL IiGHTS KESERVED. Wvew

THE P KBS L0 mmmwwmsmc
BRAADCASTING

SHIVICE USED WITH PERMISSION. EUT5 RS, 4
GHTS RESERYED, HTTP://PESUIS. ORG/WILDKRATTS

(.ruﬂod

Hﬂs:g,lmcu

L.
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TROPICAL TWIST

 AYPOALLERGENC FOR  ® DERMATOLOGIST TESTED & NO PARABENS
SENSTTIVE SN OR $AFATES
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® @ . 2 WD KRATTS, Kids Foaming X -

&« ' & Secure | https://www.amazon.com/W LD-¥RATTS-Foaming-Trepical-Twistyap/B0D74H73ENC

am az_on Grocery & Gourmet Food ~
=

Departments - Your Amazon.com  Today's Deals  Gift Cards & Registry Sell  Help

Grocery Deals Snacks-  Breakfast-  Warm Beverages Cold Beverages  Cooking Stapies - Baby Food -

Beauty & Personal Care » Skin Care » Body + Cleansers + Soaps

WILD KRATTS, Kids Foaming Body Wash Tropical Twist, 10 fl 0z wiLp kratTs

Be the first to review this item

About the product

« Brought to you by Whole Foods Market
- Hypoallergenic for sensitive skin

» Dermatologist tested

» No parabens or sulfates

v Mo tears!
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INGREDMENTS: ACUA (WATER), GLYCERIN, PHENOKYETHANOL, CAPRYLYLGLYCO,
PANTHENO, SODIUM MYRISTOYL SARCOSINATE, COCAMIDOPROPY
HYDROXYSULIAINE, ORGANIC ALOF BARBADENSIS LEAF JUICE XANTHAN GUM,
SODIUM COCOAMPHOACETATE, CALENDULA OFFICINALS FOWER EXTRACT
ARSI L TR, A SHTA GO RO
NATURAL FRAGRANCE o




Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 57 of 85




Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 58 of 85

TROPICAL TWIST

® WYPOALLERSGENIC FOR @ DERMATOLOGST TEGTED @ NO PARABENS
SENSTVE SKIN OF SULFATES

PIRELTIONS FOR USE:
Aoar o3 Foz of busibils path unaer
warm punming water and ve'l
"Creature Fowar'”
NGREDENTS: U (WATER:, R0 ELLGTRILE, ENGR THAMA, | PRV G20
IR ACIE ENTHAN UM, FRNTHENDR, DRTANY, LD BARBALENELT LEAT AL
B TYMCGPERMUM PGS BUTTER, ARTILM LAFPY: TIREOA KT EXFRACTH
NATLRS] TRAGRANCE

DISTRIBUTED BY: WHOLE FIIGCS MARK: T WH
AUSTIN, TX TBT0S 0+ 2005 WHOLE FOODS MARKLT IR L7 rcglljg.
www.whokeloodsmarket com SRS

MADE [N USA USHSG DOMESTIC AMD FOREIGH INGREDIENTS

CAUTION: UISE ONLY AS DIRECTED. EXCESSIVE USE OF PROLONGED EXPISURE HAY
CAUSE IRRITATION T2 SKIN AMD LWHIARY TRACT. DISCORTINUE USE IF AASH,
REDINESS OR MTCHING GCCURS, COMSULT YOUS PHYSICLAN 1F IRITATION PERSETS.
IEEEP QT OF REACH OF CHILDREN EXCEPT UNDES ADULT SPERVISION.

WILD NRATTS * 2016 KRATT SROS, 0. LTD. /4 STORY MEDLA GROP.

ALL RIGHTS RESERVED, WWW.RATTBROTHERS.CON

THE P55 KIDS 1060 15 A REGISTERED TRADEMARA OF THE PUBLIC BROADCASTING
SERVICE, LISED WTH PERMISSION, 12016 PR, AL RIGHTS RESERYED.

TR /PESKIDS ORG /WL DIRATTS Cartifind

PLEASE g RECYUE

079948246163 " 8
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JROFPICAL TWIST

® WYPOALLERGENIC FOR  * DERMATOLOGST TESTED @ NO PARABENS
SENSTIVE 9XIN OR SULFATES
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® @ 3 WILD KRATTS, BubbleBath 7 x * 7

&« C @ Secure ' https:/'www.amazon.com/WiLD-£ATTS-3usble-Tropical-Twistdp/BG7 4R6KAWN

am ago n Grocery & Gourmet Food ~
flan

Daepartments - Your Amazon.com  Today's Deals  Gift Cards & Registry Sell  Help

Grocery Deals Snacks - Breakfast - Warm Beverages  Cold Beverages Cooking Staples - Baby Food -

Beauky & Personal Care » Personal Care + Bath & Bathing Accessories + Bath @ Bubble Bath

WILD KRATTS, Bubble Bath Tropical Twist, 15 fl 0z wiLp kratTs

Be the first to review this item

&
kA
! |
-

N o
ZRo7/ AT S

About the product

- Brought to you by Whole Foods Market
- Hypoallergenic for sensitive skin

- Dermatologist tested

« No parabens or suifates

+« No tears!
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INGREDIENTS: AQUA (WATER), DECYL GLUCOSIDE, PHENOXYETHANOL, CAPRYLYL GLYCOL,
CMTRICACID, XANTHAN GUM, PANTHENOL, ORGANIC ALGE BARBADENSIS LEAF JUICE,
BUTYROSPERMUM PARKH (SHEA BUTTER), ARCTIUM LAPPA (BURDOCK ROQT EXTRACT),
NATURAL FRAGRANCE.

L~
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365

EYLRYDAY VALUE
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Felax and recharge with calmirg lavender and moisturizing shea butter
Dur Premiutr Body Care standards ensure luxuricusiy safe zuds.
carefully sourced for purity, efficacy and sustainability. Go abead and
scak s blissful buobles with unly the gentlest ingredients: no parakens,

harsh prasecvatives or sodium lausyl and lsureth sulfates

WGREDIENTS: £1UA (WATER ), DECYL GLUCDSIDE, PHENDYYETHANOL, CAPRYLYL GLYCOL, QITRIY
WEITEKANTHAN UM, EANTHENOL, ALOE BARBARENSIS, BUTYROSPERMUM PARKI: (SHEA BLTTER).
ARCTIUM LAERA (BLIRDOCK ROOT EXTRACTS, NATURAL FRAGRANCE.

DIRECTINS: BCLR 1-2 CAPFULS CF BLBBLE BATH UNDER 'WARM RUNKING WATER

DISTRIBUTED BY: WH
WHAIF F00DS MARKEI fog)]_l)'s}: E
ASTIN T4 76765 N Qﬁl&
I WHELT FIODS MARKET I, L2 HDPE
Wi i.wholeloadsmarket.com '

ECY(LE
LS U GLUTEN FREE PLERSE R

CAUTION: USE ONLY AS DIRECTED. EXCESSIVE USE OR PROLONGED EXPOSURE MAY CAUSE
IRRITATION Y0 SKIN AND URIMARY TRACT. DISCONTINUE USE IF RASK, REDNESS OR (TCHING
OCCURS. CONSULY YOUR PHYSICIAN IF IRRITATION PERSISTS. KEEP OUT OF REACH OF CHILDREM.

STORE INA COOL, DRY PLACE BOTTLE IS MADE FROM
BIODEGRADABLE INGREDIENTS 50% POST-CONSUMER RECYCLED PLASTC

NO PARABENS
N0 SODIUM LAURYL OR LAURETH SULFATE
WO ARTIFICIAL FRAGRANCE
#0 AMMAL INGREDIENTS OR TESTING
0 99482449451 2
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e o _ @ Amazon.com: 365 Everyday X L

<« C 8 Secure ' hitps:/www.amazon.com Everyday-Value-Relaxing-Lavender-Bubbie/dp/300Y3J0KCE

am az,0n Beauty & Persanal Carg -
s T

Dapariments - Your Amazon.com Today's Deals  Gift Cards & Registry Sell Help

All Beauty Luxury Beauty - Makeup - Skin Care - Hair Care - Fragrance - Tools & Accessories - Personal Cal

Beauty & Personal Care » Personal Care » Bath & Bathing Accessories + Bath » Bubble Bath

365 Everyday Value Relaxing Lavender Bubble Bath

TEVEVEYETT v 3 customer reviews
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INGREDIENTS: AQUA (WATER), DECYL GLUCOSIDE, ENEA
ACID, YANTHAN GUM, PANTHENOL, ALOE BARSADEIISIENE
ARCTIUM LAPPA (BURDOCK ROOT EXTRACT), MARIENN
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_GENTLE
CLEANSEFR
= ot R Jendtls oo
N I N
LT i} I [
il o rihao 2wa,
MASTHL T s T

BATIPRTE

DIRECTIONS: WET SKIN WITH WATER. USE A SOFT WET OR DRY CLOTH 70
GERTLY MASSAGE DESIRED AMOUNT OF CLEANSER ONTO SKIN. RINSE AND

GETLY BLET IRY WITH TOWEL
INGREDIEKTS: AQUA (WATER), CETYL ALCOHOL, BRASSICA CAMPESTRIS
OLEIFERA ‘RARESEED OIL). GLYCERYL STEARATE, CETEARYL ALCOHOL. SODIJM
MYRISTOYL SARCOSINATE, PHENGAYETHANOL, CAPRYLYL GLYCOL, CITRIC ACIL

DISTRIBUTED BY: WHOLE

WHOLE FO0DS MARKET

ALKTIN TX 74708 FQODS:

FO0 HOLE FOODS HARKET LD

www.whelefosdsmarket.com ” ‘ ‘ || |

PRODUCT OF USA

EOTTLE 15 MADE FROM

so% POST CONSUNER RECYCLED CowTRNT | 0
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organic
laundry detergent /

3X CONCENTRATED

———
———

magnolia & poppy

B 3XConcontrated N,tm.mm
® Low- s“‘“ﬂlfﬂmd- | No:
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baby
laundry
detergent

2X CONCENTRATED
EARTH (ONSCIOUS INGREDIENTS

HYPO-AHerqenic & Free af Dyes
Remaoves Grease, Dir & Tough Staina

No phusphale‘.. Phthalates, Chl
or ehuchemil’.‘i]!
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IX CONCENTRATED

MNon-Toxic & Biodegradable

Not Tested an Animals

No Chlorine, Phosphates or Patrachemicals
Sale For Seplic & Grey Water Systems

Removes Grease, Dirl & Tough Stains

DIRECTIONS FOR USE
iullow garment cace instructions found nn fag, nlnng with
intruciions for your wathing mackine Alwayy lesr hodder draaig
colortastnast Prolcaal areas as needed bedora mathiny Alugyy
add detergant bo the waler prior ta adding cluiher. The datergert i
rery water sotuble and thould rinse cut eatily an aacrmal cyzin
sething without wst-s rinse.
Top Leading {Standard) snd Franl Leading, High EHiciancy
"HE" Machinas:For medium loade, uvw ¥2 megairngeapdm ddie | ne
15 ezl Farlarge or hewvdy soibed loady, use adull cap itopima da1i

STORAGE B DISPOSAL

Mot 4 vuameemaerdtus ¢ Janot recis bottle {g store any ather type of hguid.

SATETY & PRECAUTIONS

Lerr i and all iz aning pradue 15 aut of the reach ot childean 11 detergent cames :n contac) mith your vkin, umgply rimae ok with
remealer Sornirant e cate of ey n contact, Huth ey woth c ool water For ol lwast 15 minutes Cantact a physicaar dirnization
it nute Barmbs @ swallywed. 1) delergent v inguited, drink plemy of woter and do not Induce vomiing Comyult a phytic-an or
healthrsce prolenuipoal

DER O IGREDIEHT OECARATIO 16 1 TR AT, L6, 11X C5IDE (PRANT-OFRIVER NOR-HONK SLEFACTANTS SATAIN [ 2REINATT P L RS,
AMERLEXT LML A0 AT TTAMING BGENTT CENATIRED &2 S0 COLVENT). SDOILM CITRATE (COMPLEXING AGENT". P51 5501 IH )AL

N MIKCL YR DS 50 AR 1 HOLERATLRAND,

mmmm b X :HA'.F:K'L'.
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e o . @ amazon.com: Whole Foods f. X -

& Secure | https://www.amazon.com/Whcle-Foods-Market-Detergent-Concentratedfap/BOTSaNEIYW

Health & Household » Household Supplies » Laundry » Liquid Detergent

Whole Foods Market, Austin TX Baby Laundry Detergent 2X Concentrated,
Unscented whole Foods Market

Be the first to review this item

About the product

« Whoie foods baby laundry detergent 2x concentrated - unscented
+ Hypo-allergenic and free of dyes, removes grease, dirt and tough stains
- No phosphates, phthalates, chlorine or petrochemicals
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OUR FULL INGREDIENT DECLARATION: AQUA (FILTERED WATER), DECYL GLUCOSIDE (PLANT-DERIVED NON-IONIC SURFACTANT), SODIUM CARBONATE (PH CONTROL),
SODIUM OLEATE (PLANT-BASED ANTI-FOAMING AGENT), DENATURED ALCOHOL (SOLVENT), SODIUM CITRATE (COMPLEXING AGENT), POTASSIUM SORBATE
(PRESERVMIVE), MENTHA VIRIDIS (SPEARMINT) LEAF OIL (DENATURANT), i e
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i
!

PR (_?r G-
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r ’ Afor o long daY of school, work or play, unwind with berry-scented
bubbles. Our premium Body Care standards ensure luxuriously safe
cuds, carefully sourced for purity, efficacy and sustainability. Go shead

| and soak in blissful bubbles with only the gentlest ingredients: no

Il parabens, harsh preservatives or sodium lauryl and laureth solfates.

JI INGREDIENTS: AQUA (WATER), DECYL GLUCOSIDE, PHENOXYETHANOL, CAPRYLYL GEVCOL, CITRK
D, XNTHAN GUN, PANTHENOL, ALOE BARBADENSIS, BUTYROSPERMUM PARKH (SHEA BUTIE)

\RCT1UK LAPPA (BURDOCK ROOT EXTRACT), NATURAL FRAGRANCE.
| pIRECTIOMS: POUR 1-2 CAPFULS OF BUBBLE BATH UNDER WARM RUNNING WATER

DISTRIBUTED BY: WHOLE
 WHOLEF0ODS MARKET FOODS. qy
AUSTIN, TX 78703 SR

2013 WHOLE FODDS MARKET IP, LP @ W‘Q
J www.wholefoodsmarket.com

GUINRE  PLEASERECYOE
MADE IN USA

(AUTION: USE ONLY AS DIRECTED. EXCESSIVE USE OF PROLOMGED EXPOSURE MAY CANSE
IRRITATION T0 SKIN AND URINARY TRACT. DISCONTINUE USE IF RASH, REDIESS OR TTCHNG
OCCURS. CONSULT YOUR PHYSICIAN IF IRRITATION PERSISTS. KEEP OUT OF REACH OF CILDREN

—

EXCEPY UNDER ADULT SUPERVISION. BOTTLE 1S MADE FROM
STORE N A (0L, DRY PLACE 50% POST-ONSUMER RECYCLED MASTKC
BIODEGRADABLE INGREDIENTS

#0 PARABENS
W0 SODIUM LAURYL OR LAURETH SULFATE
NG ARTIFICIAL FRAGRANCE
NO AMIMAL INGREDIENTS OR TESTING 19948244947 6



Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 80 of 85

® @ ' a smazoncom:365Everyday X T

(* & Secure ' https://www.amazon.com Everyday-Value-Very-Berry-3ushie/dp/BOCYDJIFBTO

amazon

Beauty & Personal Carg ~

Departments - Your Amazen.com  Today's Ueals  Gift Cards & Registry  Sell  Help

All Beauty Luxury Beauty - Makeup - Skin Care - Hair Care - Fragrance - Tools & Accessories ~ Pel

Beauly & Personal Care > Personal Care » Bath & Bathing Accessories » Bath > Bubble Bath

365 Everyday Value Very Berry Bubble Bath

Be the first to review this item

| W
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INGREDIENTS: AQUA (WATER), DECYL GLUXOSIEN, PRI

ARCTIUM LAPPA (BURDOCK ROGT EXTRACT), NI
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e - — ——

\

AT
Bi0DEGRADABLE INGREDIENTS
NG PARABENS
W0 SODFUM LAURYL OR LAURETH SULFATE \ |
" NOARTHICIAL FRAGRANCE
., OMMALBRDBMRTEING o 1l95,82144948' 3

Gueet (Lpg

GURBLE BATYY

Gently cteanse from head to toe and enjoy the crisp, sweet scent of
los. Our Premium Body Care standards ensure luxuricusly safe sud,
app ully sourced for purity, efficacy and sustainability. Go shead and
_::; n blissful bubbles with only the gentlest ingredients: no perabene,
i harsh preservatives or sodium lauryl and laureth sulfstes.

| . 40UA (WATER), DECYL GLUCOSIDE, PHENOXYETHANOL, CAPRYLYL GLYUOL, G
A0, ANTHAN GUM, PANTHENOL, ALOE BARBADENSSS, BUTYROSPERMUM PARKY (SHEA BTIR,
~5CTIUM LAPPA (BURDOCK ROOT EXTRACT), NATURAL FRAGRANCE.

DIRECTIONS: POUR 1-2 CAPFULS OF BUBBLE BATH UNDER WARM RUNNING WATER

STHRATEDB: wn?%r:

WHOLE FO0DS MARKET m

LISTIN, TA 78703

- 1013 WHOLE FOODS MARKET P, LP 3 »e
www.wholetoodsmarket.com QUTNAE PLEASE RECYOE
MADE i UISA
umm:meoummm.mssmus&onmmmmnu
mnmmsmmwmm.mmmuszmm,mum

OCCURS. CONSULT YOUR PHYSICIAN IF IRRITATION PERSISTS. KEEP OUT OF REACH OF OHLDNER
EXCEPT UNDER ADULT SUPERVISION.

BOTTLE IS MADE FROM
STORE IN A COOL, DRY PLACE 50% POST-CONSUMER RECYCLED PLASTC
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Google Whole Foods Q

Al Msps.  News Shopping.  Images Maorn Setings:  Tools

Aboat 7,840.000 rasulis {1.03 secends)

Whole Foods Market | America’s Healthiest Grocery Store
weww.wholefoodsmarket.com/

Are-you hungry for bettar? Whan & comas ko what we put In and on our bodios, Whots Foods Market®
believas e Al story of thosa producs 15 impodant ge we ...
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= COMPANY INFO

¥ m---__g_—'mm America’s Healthiest Grocery Store™

sinnnnnd E vwnwnn ot nnnnnnunm Jonn
TTRERTTE *EEERIEEL " RELRT LR 11 B LLEEEE s
TR e L L L ] v

Who are we? Well, we seek out the finest natural and organic foods available, maintain

; the strictest quality standards in the industry, and have an unshakeable commitment to
- ol |

= sustainable agriculture. Add to that the excitement and fun we bring to shopping for

groceries, and you start to get a sense of what we’re all about. Oh yeah, we’re a mission-

driven company too.

Whole Foods History QUICK LINKS:

Wow! What a ride. Back in 1980, we started out with one small Core Values

store in Austin, Texas. Today, we’re the world’s leader in natural (http://www.wholefoodsmarket.com
and organic foods, with 473 stores in North America and the /mission-values/core-values)
United Kingdom. What's truly important to us as an
Read the complete Whole Foods Market history organization.

Quality Standards
(http://www.wholefoodsmarket.com

/about-our-products/quality-standards)

Info for POtentla‘l Suppllers We carefully evaluate each and every
Want to sell to Whole Foods Market? We are very interested in product we sell.

receiving information about your company and your products. The

following is the information you need to proceed. Caring for Communities

(http://www.wholefoodsmarket.com

/mission-values/caring-communities)

Learn how to become a vendor

We give over 5% of our total net profits.

Environmental Stewardship
(http://www.wholefoodsmarket.com

1of5 10/24/2017, 1:48 PM
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41}&/6)%1- eﬁwm:‘sﬁ!w&/&§7 Page 3 of 6 /mission-values/environmental-
stewardship)
Going beyond the three Rs.

Whether you are a new supplier to Whole Foods Market or just
need a refresher on our processes, this page will answer some of
the most frequently asked questions we hear. Got a question not

) Real Estate
covered? Reach out to your authorized Whole Foods Market buyer.
(http://www.wholefoodsmarket.com
Answers to your suppliers questions Jcompany-info/real-estate)

Become our Landlord

Regional Offices

/company-info/regional-offices)
Landlord)

Do you have the perfect site for a Whole Foods Market? Become US National Offices
our landlord. (http://www.wholefoodsmarket.com

/company-info/us-national-offices)

Become our landlord

US National Offices

Browse a list of our US National Office locations

2 of 5 10/24/2017, 1:48 PM
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Regional Offices

Browse a list of our Regional Office locations

Careers

Whole Foods Market has more than 350 retail and non-retail
locations in the US, Canada and UK — and even more stores in
development. Come grow with us!

Create a career at Whole Foods Market

MARKET

Leadership Team

Learn about our fearless leaders

http://www.wholefoodsmarket.com/company-info

10/24/2017, 1:48 PM
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An occasional blogger, John Mackey actively seeks and responds

to feedback on his thoughts about creating a new business
paradigm, addressing issues facing the natural and organic food
industry, exploring the nature of human development and much
more.

Read John Mackey's blog

Newsroom

Check out the latest company news and resources. Sign up to
receive news via email and/or RSS feeds.

Review Whole Foods Market’s latest news releases

Caring for Communities

As part of the local and global community, Whole Foods Market
has programs that create economic partnerships with the poor,
support schools in providing nutrition education, and offer low-
interest loans to small local producers.

Learn about our economic partnerships

4 of 5 10/24/2017, 1:48 PM
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Contact Us

We want to satisfy and delight our customers — every single one.

We design our stores, train our Team Members and select our
products with that goal in mind.

Get in touch

Whole Foods Market Hall of
Fame

Our Hall of Fame program honors past Team Members or Board
Members for their outstanding contributions to our company.

Learn more about our Hall of Fame members

Investor Relations &
Corporate Governance

The things that make Whole Foods Market special to our
customers make us special to our investors.

Read our financial and corporate documentation

50f5 10/24/2017, 1:48 PM
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QUALITY STANDARDS

Standards that aren’t standard anywhere else

Every year there’s more demand for “sustainable food” and “natural food products.”
We’re here for you! In developing our standards, we research everything from food
additives to antibiotics in meat production, sustainable seafood to organic skin care. If
you want to know what goes into the products you buy, our standards make it easy,
because if it doesn’t meet the standards, we don’t sell it.

Have a question for our customer service team? Contact us (/customer-service).

Food Ingredients: We Did the Our Quality

Work for You Standards
SIS E Wouldn’t it be more fun to shop for groceries if you didn’t have to We carefully evaluate each and every
o r worry about what food additives to avoid? Good news, we’re product we sell.

AL '—hh: j-l!!!!l - looking out for you. For starters, we don’t allow hydrogenated fats
_( ALY

or artificial colors, flavors, preservatives or sweeteners in any food

ks A, | = I ’ ’ We feature foods that are free of
we sell.
artificial preservatives, colors, flavors,
See our list of unacceptable food ingredients sweeteners, and hydrogenated fats.
We are passionate about great tasting
food and the pleasure of sharing it with
Fresh Produce and Flowers P ¢
others.
Pesticide use in growing fruits and vegetables are a concern for
many people, so behind the scenes we’re working to reduce them. We are committed to foods that are

Our Responsibly Grown sourcing program rewards farmers by fresh. wholesome and safe to eat

purchasing first from those who grow using more sustainable

practices. We seek out and promote organically

Get to know Responsibly Grown. grown foods.

We provide food and nutritional

1 of4 10/24/2017, 2:48 PM
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Case

Quality

Did you know that “natural meat” only means the meat itself has
no additives? That’s why we go a lot further with our standards in
the meat department. From free-range to grass-fed beef, it comes
from animals raised with no added hormones and no antibiotics,
ever. And the farmers and ranchers we partner with are committed
to animal welfare standards.

Here’s how we raise the bar on raising animals for meat

Seeking the Most
Sustainable Seafood

Seafood lovers want the freshest fish, shellfish and mollusks.
That’s just part of the story here. Consider our standards your
sustainable seafood guide with the best choices for your values and
your plate. In our seafood department you’ll find farmed seafood
that’s Responsibly Farmed — including farm-raised salmon — and
wild seafood that’s rated for ecological sustainability.

Navigate your way to seafood sustainability

Body Care You Can Believe
In

There are very few regulations for body-care ingredients, yet
millions of people looking for “natural” body-care products. We’ve
stepped up with standards for what we put on our shelves to help
you feel confident about what you put on your body. For example,
there are 100+ potentially harmful chemicals and other body-care
ingredients that we don’t allow. We also offer industry-leading
standards for organic skin care.

Discover what makes our body care better

2 of 4

http://www.wholefoodsmarket.com/quality-standards

being.

4Kﬁ\im¥ ml'f‘ﬁi‘blﬁrfﬂeMéﬂﬂ Page 3 of 5 products that support health and well-

10/24/2017, 2:48 PM
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4TRA9084 Olwmerin B E{I¢4E Page 4 ofs RELATED BLOG POSTS

uw‘:@l;_ . “Non-toxic cleaning products” is one of the top searches when it i It’s Non-GMO Month:
::T.','.,"'_f,, comes to household cleaners. Whether you’re thinking about your Our Progress on GMO
family, your planet or both, you probably want to know what’s in Transparency (/blog
a your cleaning products, and so do we. Our Eco-Scale® rating .
S o o /its-non-gmo-month-
f - "L system requires ingredient listings on every label and bans more
o === . . our-progress-gmo-
4. .:.1 T than 40 ingredients at the base level.
s = S transparency)
S 2

Check the levels of our Eco-Scale® rating system for cleaning

CLARIFYING MY

products
COMMENTS ON GMO
LEGISLATION (/blog
’ /clarifying-my-
Let's Get Real About Eggs
comments-gmo-
All whole eggs that we sell are cage-free — and have been since legislation)

2004. For the past several years, we’ve been working with our
10 Ways to Reduce

Your Food Waste
Footprint (/blog/10-

Learn about the different labels on our egg cartons ways-reduce-your-
food-waste-footprint)

farmers to develop standards for the health and wellbeing of laying

hens. We are introducing these new standards with our 365
Everyday Value® eggs.

Taking Action on BPA

rﬁ

L (/blog/taking-action-
bpa)

&8
4 Talking About: Food
d for Tomorrow (/blog
/talking-about-food-
tomorrow)
% Need to Know: House
| b Bill Could Affect GMO
mmmm—— | abeling (/blog/need-
know-house-bill-could-

affect-gmo-labeling)

3 of4 10/24/2017, 2:48 PM
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OUR BODY CARE QUALITY STANDARDS

We carry the finest, high-quality beauty, hair and body care products available
because we believe the quality of the items and ingredients you put on your
body is as important as the foods and nutritional supplements you put in your
body. We evaluate the quality of personal care products in terms of ingredients,

experience, and efficacy.

* We carefully evaluate each and every product we sell.

* We are passionate about aromatic, luxurious, effective personal care

products and the pleasure of sharing them with others.

* We encourage our vendor partners to use plant-based and naturally
derived ingredients, pure essential oil fragrances, gentle preservatives

and non-petroleum ingredients.

* We are committed to high-quality body care products that have a

proven track record.
* We only sell personal care products that have not been tested on animals.
* We provide personal care products that support health and well-being.

Our stores carry hundreds of brands of products (in addition to our own Private Label brands) and the selection from store

to store may vary. If you have a question about a particular product, please ask for assistance at the store where you shop.

Body Care Ingredients We Don't Sell

Currently, there are 100+ ingredients common in conventional body care products that are not allowed in any body care
products we sell. That includes phthalates, microbeads, triclosan, BHT, BHA, aluminum chlorohydrate, and many more.
However, creating a product with no unacceptable ingredients does not guarantee that Whole Foods Market will sell it.

Our buyers are passionate about seeking out the freshest, most healthful, minimally processed products available.

#  2-Bromo-2-Nitropropane-1(and) 3-Diol A Acetone
Alcloxa
Aluminum Chloride Hexahydrate
Aluminum Chlorohydrate
Ammonia

Ammonium Xylene Sulfonate

http://www.wholefoodsmarket.com/about-our-products/body-care-quality-standards 10/4/2017
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Benzalkonium Chloride
Benzethonium Chloride
Benzocaine

Benzophenone-3

BHA (Butylated Hydroxyanisole)

BHT (Butylated Hydroxytoluene) Butoxyethanol

CBD
Chlorphenesin
Cloflucarban
Cocamide DEA
Coal tar

Copper Disodium EDTA

Diazolidinyl Urea

Diethanolamine (DEA)

Dimethyl phenylbutanol
Dimethylmethoxy Chromanyl Palmitate
Disodium EDTA

DMDM Hydantoin

EDTA
Emu Oil

Equine Oil

Fluorosalan

Formaldehyde

http://www.wholefoodsmarket.com/about-our-products/body-care-quality-standards

Page 2 of 4
Filed 11/14/17 Page 3 of 5

Hexachlorophene
Hexylresorcinol

Hydroquinone

Imidazolidinyl Urea

Iodine complex with ammonium ether sulfate and

polyoxyethylene sorbitan monolaurate

Iodine complex with phosphate ester of alkylaryloxy
polyethylene glycol

Iodopropynyl Butylcarbamate
Isododecane

Isoeicosane

Lead acetate

Lidocaine

Melanin

Methyl Nicotinate

Methylbenzethonium chloride
Methylchloroisothiazolinone

Methylene bis-benzotriazoyl tetramethylbutylphenol
Methylene glycol

Methylisothiazolinone

Microbeads

Myristamide DEA

N Nonylphenoxypoly (ethyleneoxy) ethanoliodine

10/4/2017
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O Oleamide DEA S

Oxybenzone

P  Perfluoroisohexane
Perfluorodecalin
Phenol
Phenylethyl resorcinol
Phthalates
Picaridin
Poloxamer—iodine complex
Polyethylene Terephthalate
Polyimide-1 T
Polymethyl Methacrylate

Polyperfluoroethoxymethoxy Difluoroethyl Peg
Phosphate

Polypropylene
Povidone-iodine

PTFE

Q Quaternium 15

Organic Body Care Standards

Filed 11/14/17 Page 4 of 5

Secondary amyltricresols
Sh-oligopeptide-1

Silver Citrate

Sodium Bisulfite

Sodium Dodecylbenzenesulfonate
Sodium Hydroxymethylglycinate
Sodium Oxychlorosene

Sodium xylene sulfonate
Soyamide DEA

Synthetic Fluorphlogopite

TBHQ (tertiary butylhydroquinone)
Tetrasodium EDTA

Tetrasodium Etidronate

Toluene

Tribromsalan

Triclocarban

Triclosan

Triple dye

Trisodium EDTA

Undecoylium chloride iodine complex

Vanillyl Butyl Ether
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There are no mandatory government standards for "organic" label claims on body care products, so we had to create our

own! At Whole Foods Market, we set high standards to make sure that “organic” really means organic in every aisle of

our store.

Premium Body Care™ Standards

Our experts review the latest research on body care ingredients with possible impacts on the environment or human
health, such as phthalates and parabens. They've identified 400+ ingredients that are unacceptable in our Premium Body
Care™ products. Look for the seal to help find the best body care for you and your family.

http://www.wholefoodsmarket.com/about-our-products/body-care-quality-standards 10/4/2017
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SEE MORE SALES &\.

LS. ONLY. NOT VALID IN WHOLE FOODS MARKET 365™ STORES.

What You Won't Find in our Cleaning Products

Tweet
G+

By Anna Madrona, October 16, 2011 | More posts by Anna Madrona
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GIVE NEW MEANING
TO CLEANING

The “Goals Gals” were coming to my house. The three of us

wholefoodsmarket.com/eco-scale

have been meeting for more than six years, supporting one another with new career, volunteer and hobby goals. A few
years ago, one of our trio developed chemical sensitivities after a bad experience with a bug bomb when trying to rid her
house of fleas. My friend Ella (not her real name) now reacts negatively to air fresheners, incense, artificial scents, most
conventional cleaning products, plastic, paint and carpet that off-gasses — a condition sometimes called Multiple
Chemical Sensitivities (MCS). When Ella comes in contact with these materials she says it’s like her “brain just starts
sizzling, like it is frying and I simply cannot concentrate on anything.” While our group typically meets outdoors, this
time it was my house and I didn’t want to let Ella down. Nor, frankly, was I interested in spraying questionable chemicals
in my living quarters. Thanks to Ella’s influence, I stopped using air fresheners (and even conventional perfumes) years
ago. I have bamboo floors and the last time any walls were painted was 11 years ago, so I felt like those elements were
under control. But I’d let a few things slip over our long, hot summer and I now had 24 hours to tidy my house in a
mindful way, removing dust and grime, while using products that wouldn’t cause Ella distress. Last year I deliberately
removed all conventional cleaning products from the house. Everything that remains in my housekeeping caddy comes
from Whole Foods Market, where our Quality Standards extend even to things like cleaning supplies. As I’ve used up

products, I’ve upgraded to those that are categorized as Yellow or Green on our Eco-Scale. But I have to admit, I hadn’t

http://www.wholefoodsmarket.com/blog/whole-story/what-you-wont-find-our-cleaning-pr... 10/4/2017
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read the labels very carefully. Before I spritzed the

first spray, though, I wanted to double check on the fragrance component. I remembered that manufacturers of
conventional cleaning products sometimes use phthalates to enhance the longevity of a product’s scent. Phthalates have
been linked to cancer and endocrine system disruption and are currently covered under the umbrella term “fragrance” in

conventional products, where ingredient transparency is not currently required. I consulted our Eco-Scale Unacceptable

Ingredients list which told me that any products in our Eco-Scale Orange level can contain artificial fragrance, but no
phthalates. Ella reacts to almost any kind of artificial fragrance, though. I checked to see what my counter spray cleaner
listed. Citrus blend essential oils. Good, I could use that one safely — no artificial fragrance OR phthalates. Whew!
While tossing the guest and kitchen towels into the washing machine, I read labels again. I wanted to make sure that none
of my cleaners or laundry products contained any bleach, which has an odor (and chemical composition) my friend would
likely react to. Although popular as a conventional disinfectant and fabric whitener, even diluted sodium hypochlorite can
be extremely harsh on skin and can actually contribute to the formation of organochlorines, such as the
chlorofluorocarbons that damage the ozone layer. Talk about a potentially volatile substance! Sodium hypochlorite is

another compound Whole Foods Market doesn’t allow in the cleaning supplies listed on our Eco-Scale, so I was covered

http://www.wholefoodsmarket.com/blog/whole-story/what-you-wont-find-our-cleaning-pr... 10/4/2017
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But what about phosphates? Laundry

detergents are often full of these chemicals, which soften water and increase cleaning power but also encourage algae
growth in waterways and decrease the oxygen content in standing water. While the phosphates wouldn’t bother Ella, they
bother me. A check of the Eco-Scale reveals — no phosphates. Floor mopping was simple. My all-in-one mop consists of
a microfiber pad for the head (reusable and no one-use pads going to the landfill) and a refillable tank into which I poured
all-purpose citrus-based cleaner with some water. No worries about the cat sauntering across the wet floor and getting
questionable chemicals on her paws. Besides, like most cats, she detests the odor of citrus — she stayed out of the
kitchen. Finally, the sinks. They’re big, they’re porcelain and they needed some elbow grease. Thankfully, I had a scent-
free gentle scrubber on hand that used calcium carbonate as a mild abrasive. Unlike the bleach-boosted powder cleansers
I used in the past, this cleaner also shined fixtures that tend to show every hard water spot and was pleasant to use. How
did I do with my mindful cleaning efforts? The Goals Gals stayed for three hours, with Ella experiencing nary a brain
sizzle. We accomplished much toward our goals and the house smelled and felt much cleaner — in a healthy way. As a
result of my Saturday scrubbing efforts I have a better understanding of just how useful our Eco-Scale and the ingredient
transparency that backs it can be. I’'m even more impressed with what we don’t allow in our cleaners. Could anyone who

visits — or lives in — your house (perhaps someone with asthma) benefit from “less” in your cleaners?

Leave a reply

To provide feedback or ask a question about our company, a store or a product, please visit our Customer Service page.

For more information about posting comments to our blog, please see our Comment Posting Guidelines.

http://www.wholefoodsmarket.com/blog/whole-story/what-you-wont-find-our-cleaning-pr... 10/4/2017



What You Won't Find in our Cleaning Products | Whole Foods Market Page 5 of 8
Case 4:17-cv-06584 Document 1-7 Filed 11/14/17 Page 6 of 9

YOUR NAME *

E-MAIL *

The content of this field is kept private and will not be shown publicly.

HOMEPAGE

COMMENT *

SAVE| PREVIEW

13 COMMENTS

Comments
LAUREN SAYS...

My son and I are allergic to basically everything chemical. He has a ton of allergies, food, environemental, asthma etc.,
we use vegetable based detergents, cleaners, shampoos etc. I recently (in June) bought a new car an gave been covered in
eczema since... | think whatever the leather seats were treated with is a chemical I am reacting too! All in all, it could be

worse and we live super healthy lives'

Tue, 2011-10-18 10:26

SUZ SAYS...

I just have to comment because I am staying at a condo for the week on vacation and the minute I walked in the door, my
nose stopped up. I don't have very many allergies, but I do react significantly to cleaning products with "flavors." Not
long ago, I realized even unscented clothes detergents were giving me a rash, so I changed to the hypoallergenic kind and
it made all the difference. So, after my nose stopped up, I looked in the laundry room and the detergent was Apple Mango
Tango. Seriously? Who uses that? The bed was awful - I could hardly sleep in the wash of sickly sweet fruit. Tonight I
washed the sheets twice in my own detergent and they still smell! Clearly I should have bought replacement sheets rather

than just new detergent. I am so glad I read this and I can't wait to check out WF's selection!

Wed, 2011-10-19 00:16

DEBRA SAYS...

http://www.wholefoodsmarket.com/blog/whole-story/what-you-wont-find-our-cleaning-pr... 10/4/2017
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Unlike the others that have commented, myself and family do not have MCS. However, I do notice that we do get sick
more often and our immune systems are not as strong as they should be. I would like to make our home clean and
healthy. Thank you for educating me. I am going to start making these changes in my home. I think it will not only make

us healthier but it will teach them to do the same in their home when they grow up.

Sat, 2011-10-22 20:50

BARBARA SAYS...

Although I've never been 'diagnosed' with MCS, I know I have it. My husband has had asthma all his life and reports that
he is much better since we've been together. Unfortunately, I'm so sensitive that I need products with no scent of any
kind. Too much citrus smell or any other smell including cooking smells, will set me off. I applaud Whole Foods for

bringing these issues to the public!

Mon, 2011-10-17 08:41

R MCELMURRY SAYS...

Phosphates have not been allowed in home laundry detergents for at least 20 years. They are still a major component of
commercial laundry soap. Also formulas containing phosphates will not leave chemical residue behind in the clothes after

the rinse cycle. Residue left in clothes causes them to wear sooner and also can cause skin allergies in some people.

Tue, 2011-10-18 07:08

JUDITH SAYS...

I have MCS. unlike the respect that this woman gives her friend, I dont' get that. people I know don't "get it". often they
think that what I don't know won't hurt. I know. Whole Foods "gets it". I can go in there and just place groceries in my

cart and not worry that something I'm buying will make me sick. I really appreciate Whole Foods. thank you.

Tue, 2011-10-18 10:40

KERRY SAYS...

I have severe Multiple Chemical Sensitivities (MCS) to the point of ER visits due to reactions and throat closure to
exposure. It is scary and it is a condition that is hard to share with others. I am limited to places I can go because I must
be aware of the elements that I will be exposed to and stay in "safe" area. It is difficult. This article was a sigh of relief to
me and I assume other sufferers. This disorder is not one that a lot of people discuss and makes me feel like what I
experience is extremely abnormal. It feels better to know that I am not the only suffer and thank you for companies like

Whole Foods that recognize and realize the issue that some people have to chemicals. Thank you!

Tue, 2011-10-18 22:22

KADEE SAYS...

http://www.wholefoodsmarket.com/blog/whole-story/what-you-wont-find-our-cleaning-pr... 10/4/2017
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Great timing on this article! My boyfriend Mother is in town visiting us and she has severe MCS. I've been working hard
to have a very green-clean home for a long time now, as we have our own sensitivities and environmental concerns. To
my dismay in spite of all my efforts and non-toxic all natural products I use, she is still having issues in our home. I use
only natural bio-safe laundry soap, dish-soap and everything else is pretty much unscented and we always keep our
windows open when we can to air things out. I use only baking soda for an abrasive cleaner and vinegar for everything
else besides laundry and dishes. I think it may be things beyond our control perhaps the paint our landlords used about
two months ago to paint the interior of the house we rent. It's amazing how many chemicals are literally in everything in
our homes that can contribute to someone's sensitivity. It is so great your friend Ella was comfortable in your home.

Kudos to you! :)

Wed, 2011-10-19 14:36

VWWW.CHEMICALPRODUCTSNET SAYS...

Environmentally friendly products are definitely something which people will want to start using now that MCS is more

widely known. Thanx for this post it's really useful.

Mon, 2012-01-09 11:16

CLEANING SAYS...

We're a group of volunteers and opening a brand new scheme in our community. Your site provided us with helpful

information to work on. You have performed a formidable task and our entire neighborhood will be thankful to you.

Thu, 2011-11-10 19:54

MICHAEL STREMI SAYS...
A brief history on the emergence of disinfection byproducts as a health

Tue, 2012-03-13 20:50

LAURA SMITH SAYS...
Do you carry calcium carbonate or can you order it? I would like to make my own laundry soap. Thank you.

Tue, 2013-11-05 14:52

NIKKI - COMMUNITY MODERATOR SAYS...

@LAURA - Check with your local store to find out if this is something they typically have in stock. If not, they can look

in to special ordering it for you. Whole Body will be the best department to start with at your local store!

Tue, 2013-11-05 16:40

http://www.wholefoodsmarket.com/blog/whole-story/what-you-wont-find-our-cleaning-pr... 10/4/2017
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200 A, 365 Everyday Value, Training % %

C' @& Secure | https://www.amazon.com,365-Everyday-Value-Training-Pants/dp/B07 4 JBDS8EV

365 Everyday Value, Training Pants Size 2T-3T, 26 ct 365 Everyday value

Be the first to review this item
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About the product
+ Brought to you by Whole Foods Market

+ Ultra soft, snug-stretch sides

+« Wetness barrier cuffs



Case 4:17-cv-06584 Document 1-8 Filed 11/14/17 Page 37 of 46

gy [ 11




Case 4:17-cv-06584 Document 1-8 Filed 11/14/17 Page 38 of 46




Case 4:17-cv-06584 Document 1-8 Filed 11/14/17 Page 39 of 46

Qur training pant pa

an absorbent gel th

non-toxic. You may notice
amount of gel on your ch

and it can easily be wipoed ay. e

cesseeeese

SSsscccssssnvecens




Case 4:17-cv-06584 Document 1-8 Filed 11/14/17 Page 40 of 46

-
.
L]
*
.
L]
.
L]
.
*
L
-
t




Case 4:17-cv-06584 Document 1-8 Filed 11/14/17 Page 41 of 46

oee A, 365 Everyday Value, Training X 5

& Secure | https://www.amazon.com/;365-Everyday-Value-Training-Pantsidp/B074HB 1LKR

amazon

Grocery & Gourmet Food «

Depariments - Your Amazon.com Today's Deals  Gift Cards & Registry  Sell  Help

Gracery Deals Snacks - Breakfast - Warm Beverages  Cold Beverages Cooking Staples - Baby Food

Baby Products » Potty Training » Training Fants

365 Everyday Value, Training Pants Size 3T-4T, 23 ct 365 Everyday value

Be the first to review this item

26

About the product
» PBrought to you by Whole Foods Market
= Ultra soft, snug-stretch sides

+ Wetness barrier cuffs
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chle e fee

SAFETY & CAUTIONS: KEEP PLASTIC PACKAGING AWAY FROM CHiLC*

PLEASE ENSURE YOUR CHILD DOES NOT PLAY WITH OR TEAR DIAPEY

PIECES. LIXE MOST CLOTHRG, DIAPERS ARE FLAMMABLE AND Vi1t -
KEEP YOUR CHILD AWAY FROH ANY SODURCE OF FLAME.

DISPOSAL: PLEASE HELP KEEP HUMAN WASTE OUT OF LANDFILL. ©
TIGHTLY ROLL DIAPER INTO ITS WATERPROOF BACRING BEFURE ©1 -
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o8 e 8, 365 Everyday Value, Training X %5 %

& C' & Secure | https://www.amazon.com;385-Everyday-Value-Training-Pants/dp/B07 4HEGEBS

amazon

Grocery & Gourmet Food «

Departments - Your Amazon.com  Today's Deals  Gift Cards & Registry  Sell  Help

Grocery Deals Snacks - Breakfast - Warm Beverages  Cold Beverages Cooking Staples - Baby Food

Baby Products » Potty Training » Training Pants

365 Everyday Value, Training Pants Size 4T-5T, 19 ct 365 everyday value

Be the first to review this item
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About the product
» Brought to you by Whole Foods Market
» Ultra soft, snug-stretch sides

+ Wetness barrier cuffs
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The JS-CAND 44 civil cover sheet and the information contained herein neither replace nor supplement the filing and service of pleadings or other papers as required by law,
except as provided by local rules of court. This form, approved in its original form by the Judicial Conference of the United States in September 1974, is required for the Clerk of
Court to initiate the civil docket sheet. (SEE INSTRUCTIONS ON NEXT PAGE OF THIS FORM.)

I. (a) PLAINTIFFS
Shosa Kellman and Abigail Starr

DEFENDANTS
Whole Foods Market, Inc.

County of Residence of First Listed Defendant
(IN U.S. PLAINTIFF CASES ONLY)

NOTE: IN LAND CONDEMNATION CASES, USE THE LOCATION OF
THE TRACT OF LAND INVOLVED.

Attorneys (If Known)

(b) County of Residence of First Listed Plaintiff ~ Alameda County, California Travis County, Texas

(EXCEPT IN U.S. PLAINTIFF CASES)

(C) Attqrneys (Firm Name, Address, and T elephone Number) .
Stephanie R. Tatar, Tatar Law Firm, APC, 3500 W. Olive Ave.,

Suite 300, Burbank, CA 91505, Tel: 323-744-1146

130 Miller Act
140 Negotiable Instrument

150 Recovery of
Overpayment Of
Veteran’s Benefits

151 Medicare Act

152 Recovery of Defaulted
Student Loans (Excludes
Veterans)

153 Recovery of
Overpayment

of Veteran’s Benefits
160 Stockholders” Suits
190 Other Contract
195 Contract Product Liability
196 Franchisc

315 Airplane Product Liability

320 Assault, Libel & Slander

330 Federal Employers’
Liability

340 Marine

345 Marine Product Liability

350 Motor Vchicle

355 Motor Vehicle Product
Liability

360 Other Personal Injury

362 Personal Injury -Medical

Liability
367 Health Care/
Pharmaccutical Pcrsonal
Injury Product Liability
368 Asbestos Personal Injury
Product Liability

PERSONAL PROPERTY

X 370 Other Fraud

371 Truth in Lending

380 Other Personal Property
Damage

385 Property Damage Product

690 Other

§ 157

790 Other Labor Litigation

791 Employee Retirement
Income Sccurity Act

LABOR PROPERTY RIGHTS
710 Fair Labor Standards Act 820 Copyrights
720 Labor/Management 830 Patent
Relations 835 Patent—Abbreviated New
740 Railway Labor Act Drug Application
751 Family and Mcdical 840 Trademark
Leave Act

SOCIAL SECURITY

REAL PROPERTY

210 Land Condemnation
220 Forcclosure

230 Rent Lease & Ejectment
240 Torts to Land

245 Tort Product Liability
290 All Other Real Property

Malpractice Liability IMMIGRATION
CIVIL RIGHTS PRISONER PETITIONS 462 Naturalization
Application
440 Other Civil Rights HABEAS CORPUS 465 Other Immigration
441 Voting 463 Alicn Detaince Actions

442 Employment

443 Housing/
Accommodations

445 Amer. w/Disabilities—
Employment

446 Amer. w/Disabilities—Other

448 Education

510 Motions to Vacate
Sentence

530 General

535 Death Penalty
OTHER

540 Mandamus & Other

550 Civil Rights

555 Prison Condition

560 Civil Detaince—
Conditions of
Confinement

861 HIA (1395ff)

862 Black Lung (923)

863 DIWC/DIWW (405(g))
864 SSID Title XVI

865 RSI (405(g))

FEDERAL TAX SUITS

870 Taxcs (U.S. Plaintiff or
Defendant)

871 IRS—Third Party 26 USC
§ 7609

1I. BASIS OF JURISDICTION (Place an “X” in One Box Only) III. CITIZENSHIP OF PRINCIPAL PARTIES (Place an X" in One Box for Plaintiff’
(For Diversity Cases Only) and One Box for Defendant)
| US.G Plaintift 3 Federal Quesi PTF DEF PTF DEF
.S. Government Plainti p%e cdcral Question . i< Qi . - Princinal Pl:
(US. Government Not a Party) Citizen of This State 1 1 lncomgrdted o P{‘lnc1pdl Place 4 4
of Business In This State
2 US.G Defend 4 Di iy Citizen of Another State 2 2 Incorporated and Principal Place 5 5
.5, Government Defendant iversi .
(Indicate Cttlzemth of Parties in ltem 11I) . . . OfBgSIHCSS ;n Another State
Citizen or Subject of a 3 3 Forcign Nation 6 6
Foreign Country
IV. NATURE OF SUIT (Place an “X" in One Box Only)
CONTRACT TORTS FORFEITURE/PENALTY BANKRUPTCY OTHER STATUTES
110 Insurance PERSONAL INJURY PERSONAL INJURY 625 Drug Related Seizure of 422 Appeal 28 USC § 158 375 False Claims Act
120 Marinc 310 Airplane 365 Personal Injury — Product Property 21 USC § 881 423 Withdrawal 28 USC 376 Qui Tam (31 USC

§ 3729(a))
400 Statc Recapportionment
410 Antitrust
430 Banks and Banking
450 Commerce
460 Deportation

470 Racketeer Influenced &
Corrupt Organizations

480 Consumer Credit
490 Cable/Sat TV

850 Securities/Commodities/
Exchange

890 Other Statutory Actions
891 Agricultural Acts
893 Environmental Matters

895 Freedom of Information
Act

896 Arbitration

899 Admunistrative Procedure
Act/Review or Appeal of
Agency Decision

950 Constitutionality of State
Statutes

V. ORIGIN (Place an “X" in One Box Only)

X 1 Original 2 Removed from 3 Remanded from 4 Recinstated or 5 Transferred from 6 Multidistrict 8 Multidistrict
Proceeding State Court Appellate Court Reopened Another District (specify) Litigation—Transfer Litigation—Direct File
VL CAUSE OF Cite the U.S. Civil Statute under which you are filing (Do not cite jurisdictional statutes unless diversity):

ACTION

Brief descriotion of cause:
Class action for alleged fraudulent false advertising

Class Action Fairness Act, 28 U.S.C. § 1332(d)

VII. REQUESTED IN v CHECK IF THIS IS A CLASS ACTION DEMAND $ CHECK YES only if demanded in complaint:
COMPLAINT: UNDER RULE 23, Fed. R. Civ. P. JURY DEMAND: X Yes No

VIII. RELATED CASE(S), TUDGE DOCKET NUMBER
IF ANY (See instructions):

IX. DIVISIONAL ASSIGNMENT (Civil Local Rule 3-2)

(Place an “X” in One Box Only) X SAN FRANCISCO/OAKLAND SAN JOSE EUREKA-MCKINLEYVILLE

DATE 11/13/2017

SIGNATURE OF ATTORNEY OF RECORD

/s/ Stephanie Tatar
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INSTRUCTIONS FOR ATTORNEYS COMPLETING CIVIL COVER SHEET FORM JS-CAND 44

Authority For Civil Cover Sheet. The JS-CAND 44 civil cover sheet and the information contained herein neither replaces nor supplements the filings and
service of pleading or other papers as required by law, except as provided by local rules of court. This form, approved in its original form by the Judicial
Conference of the United States in September 1974, is required for the Clerk of Court to initiate the civil docket sheet. Consequently, a civil cover sheet is
submitted to the Clerk of Court for each civil complaint filed. The attorney filing a case should complete the form as follows:

L. a)

b)

c)

11.

I

Iv.

VL

VIL

VI

IX.

Date

Plaintiffs-Defendants. Enter names (last, first, middle initial) of plaintiff and defendant. If the plaintiff or defendant is a government agency, use
only the full name or standard abbreviations. If the plaintiff or defendant is an official within a government agency, identify first the agency and
then the official, giving both name and title.

County of Residence. For each civil case filed, except U.S. plaintiff cases, enter the name of the county where the first listed plaintiff resides at the
time of filing. In U.S. plaintiff cases, enter the name of the county in which the first listed defendant resides at the time of filing. (NOTE: In land
condemnation cases, the county of residence of the “defendant” is the location of the tract of land involved.)

Attorneys. Enter the firm name, address, telephone number, and attorney of record. If there are several attorneys, list them on an attachment, noting
in this section “(see attachment).”
Jurisdiction. The basis of jurisdiction is set forth under Federal Rule of Civil Procedure 8(a), which requires that jurisdictions be shown in

pleadings. Place an “X” in one of the boxes. If there is more than one basis of jurisdiction, precedence is given in the order shown below.

(1) United States plaintiff. Jurisdiction based on 28 USC §§ 1345 and 1348. Suits by agencies and officers of the United States are included here.

(2) United States defendant. When the plaintiff'is suing the United States, its officers or agencies, place an “X” in this box.

(3) Federal question. This refers to suits under 28 USC § 1331, where jurisdiction arises under the Constitution of the United States, an amendment
to the Constitution, an act of Congress or a treaty of the United States. In cases where the U.S. is a party, the U.S. plaintiff or defendant code
takes precedence, and box 1 or 2 should be marked.

(4) Diversity of citizenship. This refers to suits under 28 USC § 1332, where parties are citizens of different states. When Box 4 is checked, the
citizenship of the different parties must be checked. (See Section 111 below; NOTE: federal question actions take precedence over diversity
cases.)

Residence (citizenship) of Principal Parties. This section of the JS-CAND 44 is to be completed if diversity of citizenship was indicated above.
Mark this section for each principal party.

Nature of Suit. Place an “X” in the appropriate box. If the nature of suit cannot be determined, be sure the cause of action, in Section VI below, is
sufficient to enable the deputy clerk or the statistical clerk(s) in the Administrative Office to determine the nature of suit. If the cause fits more than
one nature of suit, select the most definitive.

Origin. Place an “X” in one of the six boxes.
(1) Original Proceedings. Cases originating in the United States district courts.

(2) Removed from State Court. Proceedings initiated in state courts may be removed to the district courts under Title 28 USC § 1441. When the
petition for removal is granted, check this box.

(3) Remanded from Appellate Court. Check this box for cases remanded to the district court for further action. Use the date of remand as the filing
date.

(4) Reinstated or Reopened. Check this box for cases reinstated or reopened in the district court. Use the reopening date as the filing date.

(5) Transferred from Another District. For cases transferred under Title 28 USC § 1404(a). Do not use this for within district transfers or
multidistrict litigation transfers.

(6) Multidistrict Litigation Transfer. Check this box when a multidistrict case is transferred into the district under authority of Title 28 USC
§ 1407. When this box is checked, do not check (5) above.

(8) Multidistrict Litigation Direct File. Check this box when a multidistrict litigation case is filed in the same district as the Master MDL docket.

Please note that there is no Origin Code 7. Origin Code 7 was used for historical records and is no longer relevant due to changes in statute.

Cause of Action. Report the civil statute directly related to the cause of action and give a brief description of the cause. Do not cite jurisdictional
statutes unless diversity. Example: U.S. Civil Statute: 47 USC § 553. Brief Description: Unauthorized reception of cable service.

Requested in Complaint. Class Action. Place an “X” in this box if you are filing a class action under Federal Rule of Civil Procedure 23.
Demand. In this space enter the actual dollar amount being demanded or indicate other demand, such as a preliminary injunction.
Jury Demand. Check the appropriate box to indicate whether or not a jury is being demanded.

Related Cases. This section of the JS-CAND 44 is used to identify related pending cases, if any. If there are related pending cases, insert the docket
numbers and the corresponding judge names for such cases.

Divisional Assignment. If the Nature of Suit is under Property Rights or Prisoner Petitions or the matter is a Securities Class Action, leave this
section blank. For all other cases, identify the divisional venue according to Civil Local Rule 3-2: “the county in which a substantial part of the
events or omissions which give rise to the claim occurred or in which a substantial part of the property that is the subject of the action is situated.”

and Attorney Signature. Date and sign the civil cover sheet.





