
 
 

1 

CLASS ACTION COMPLAINT 
  

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

 

Stephanie R. Tatar – State Bar No. 237792 

TATAR LAW FIRM, APC 

3500 West Olive Avenue  

Suite 300 

Burbank, California 91505 

Tel. (323) 744-1146 

Fax. (888) 778-5695 

Stephanie@thetatarlawfirm.com 

 

Attorneys for Plaintiffs 

and the proposed Class 

 

Additional attorneys on signature page 

 

 

UNITED STATES DISTRICT COURT 

NORTHERN DISTRICT OF CALIFORNIA 

 

SHOSHA KELLMAN and ABIGAIL STARR, 

on behalf of themselves and all others similarly 

situated, 

 

   Plaintiffs, 

 

 v. 

 

WHOLE FOODS MARKET, INC., 

 

   Defendant. 

 

Case No. 4:17-cv-6584 

 

CLASS ACTION COMPLAINT 

 

DEMAND FOR JURY TRIAL 
 

 

Case 4:17-cv-06584   Document 1   Filed 11/14/17   Page 1 of 38



 
 

2 

CLASS ACTION COMPLAINT 
 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

 

Plaintiffs Shosha Kellman and Abigail Starr, by their attorneys, bring this class action 

against Whole Foods Market, Inc. (“WF”), on their own behalf and on behalf of all others similarly 

situated, and allege as follows: 

I. INTRODUCTION 

1. Whether an annoying patch of dry skin or an oozing rash that affects one’s social 

life, as much as 70% of the U.S. population is allergic to at least one personal care product 

ingredient. Most of these skin allergies are of unknown cause. 

2. It is extremely difficult for people to identify what ingredient they are allergic to. 

Allergic reactions are attenuated in both space and time. Some allergic reactions will not manifest 

until a week after exposure to the allergen.  Even worse – some allergic reactions will not manifest 

on the body part exposed to the allergen.  Instead, the immune system will sometimes “remember” 

the first exposure and the allergic reaction will develop on the body part that was first exposed to 

the allergen.  

3. Thus, consumers increasingly seek hypoallergenic products.  Those who do not 

suffer from skin allergies seek hypoallergenic products to avoid developing a skin allergy.  Those 

who do suffer from a skin allergy seek hypoallergenic products to avoid the inflammatory cascade 

caused by an unidentified skin allergen.  

4. Since its founding, WF bases its brand as being a credible and trustworthy retailer, 

offering information and advice to consumers desiring safe products or seeking to avoid certain 

food ingredients or allergens.   

5. In an effort to lure more customers, WF expanded to become not only a retailer and 

educator, but also a manufacturer of household and body care products. These private labels 

include 365 Everyday Value and WF product lines.   

6. Seeking to capture the growing hypoallergenic market, WF prominently labels 

many of its products as “hypoallergenic.”  See Product Labels attached as Exhibit 1. 

7. However, despite its marketing scheme, WF’s products are chock-full of known 
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skin sensitizers (allergens), agents that cause serious skin damage, chemicals that cause serious 

eye damage lasting longer than 21 days, skin irritants, and eye irritants.  Even more, WF’s products 

also contain known carcinogens, mutagens, reproductive toxins, and other chemicals extremely 

hazardous to human health. See Exhibit 1, ¶¶ 79-107, infra.  

8. This is a class action on behalf of a national class of consumers who purchased 

WF’s body care products that were falsely and misleadingly marketed as “hypoallergenic.”  These 

products in fact contain a shocking array of compounds known to cause allergic responses. These 

products also contain a plethora of other compounds known to cause severe skin corrosion, serious 

eye damage, or are otherwise toxic or hazardous in the case of skin contact. These products are 

also stuffed with other chemicals that have not been analyzed for their skin sensitization potential.  

Finally, these products also contain ingredients known to cause cancer, genetic mutations, birth 

defects, or are otherwise toxic or hazardous to human health or the environment.  

9. Many of the ingredients are permitted body care products.   Yet WF did not simply 

claim that its household products are “legal.”  WF falsely and misleadingly claimed that the 

ingredients in its products are “hypoallergenic” when they are not. 

10. By deceiving consumers about the nature, quality, and/or ingredients of its 

products, WF is able to command a premium price, increasing consumers’ willingness to pay and 

take away market share from competing products, thereby increasing its own sales and profits.   

11. Consumers lack the ability to test or independently ascertain the toxicity of a 

chemical, especially at the point of sale.  Reasonable consumers must and do rely on the chemicals 

company to honestly report the nature of the product’s ingredients.   

12. WF further encouraged consumers to rely on its representations, marketing itself as 

an honest company that provides transparent and truthful information about its products’ 

ingredients. 

13. WF intended for consumers to rely on its representations, and hundreds of 

thousands of reasonable consumers did in fact so rely.  
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14. As a result of its false and misleading labeling, WF was able to sell these products 

to hundreds of thousands of consumers throughout the United States and to profit handsomely 

from these transactions.   

15. WF’s false and misleading representations and omissions violate state and federal 

law, both civil and criminal, detailed more fully below, including California’s Unfair Competition 

Law, California’s Consumer Legal Remedies Act, New York’s General Business Law, similar 

state statutes, and common law. 

16. Plaintiffs bring this action to stop WF’s deceptive and misleading practices. 

II. JURISDICTION AND VENUE 

17. This Court has personal jurisdiction over the parties in this case.  Plaintiff Kellman 

is a citizen of California.  Plaintiff Starr is a citizen of New York. 

18. This Court has subject matter jurisdiction pursuant to the Class Action Fairness Act 

(“CAFA”), 28 U.S.C. § 1332(d).  Jurisdiction under CAFA is met because the proposed number 

of putative class members exceeds 100, at least one plaintiff and one defendant are citizens of 

different states, and the amount in controversy, including, but not limited to the aggregate amount 

of relief sought by absent class members, exclusive of interest and costs, exceeds $5 million. 

19. This Court has personal jurisdiction over WF because it is a corporation with 

sufficient minimum contacts in California or otherwise intentionally avails itself of the laws of this 

State through its marketing of the products at issue in California to consumers in California, 

through its direct sales of the products at issue in California to consumers in California, so as to 

render the exercise of jurisdiction by this Court consistent with traditional notions of fair play and 

substantial justice. 

20. Venue is proper in this District under 28 U.S.C. § 1391(a).  Substantial acts in 

furtherance of the alleged improper conduct, including the dissemination of false, misleading and 

deceptive information regarding the nature, quality, and/or ingredients of the products, occurred 

within this District. 
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21. No other forum would be more convenient for the parties and witnesses to litigate 

this action. 

III. PARTIES 

22. Plaintiff Shosha Kellman is an individual consumer who, at all times material 

hereto, was a citizen of the State of California and resident of Alameda.  For approximately twenty-

four months, from early 2014 through early 2016, Plaintiff Kellman regularly purchased WF’s 365 

Gentle Skin Cleanser from the Whole Foods Market located at 3000 Telegraph Ave, Berkeley CA 

94705 and from the Whole Foods Market located at 230 Bay Place, Oakland, CA 94612. Ms. 

Kellman consistently used a credit card for her purchases. Plaintiff Kellman estimates that she 

purchased the product every four to six weeks.  In addition, Plaintiff Kellman purchased other WF 

products.  Plaintiff Kellman sometimes purchased WF’s 365 moisturizing lotion during the same 

24-month period of time. 

23. In deciding to make these purchases, Plaintiff Kellman saw, relied upon, and 

reasonably believed the label representation that the products were “hypoallergenic.” These 

representations were a significant reason for her purchases.   

24. Plaintiff Kellman and her family members have all suffered skin irritation, eye 

irritation, dermatitis, and/or an allergic skin reaction in the past.  

25. In the case of common skin irritation or dermatitis, Plaintiff Kellman, like similarly 

situated consumers, is unsure whether what seemed like skin or eye irritation or dermatitis was in 

fact an allergic response to an ingredient in a personal care product. 

26. Like similarly situated consumers, Plaintiff Kellman does not know the identity of 

every ingredient she and her family are allergic to. Moreover, like similarly situated consumers, 

Plaintiff Kellman does not know which ingredients she or her family may develop an allergy to.  

27. Had Plaintiff Kellman known at the time that these products were not 

hypoallergenic as promised, she would not have purchased these products.   

28. Had Plaintiff Kellman known at the time that these products contained irritating, 
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toxic, hazardous, or otherwise harmful chemicals, she would not have purchased these products.  

29. Plaintiff Kellman purchased, purchased more of, or paid more for, these products 

than she would have had she known that the products contained skin sensitizers, irritants, toxins, 

carcinogens, or otherwise harmful chemicals.   

30. If WF’s products were reformulated such that its representations were truthful, 

Plaintiff Kellman would consider purchasing WF’s products in the future.  

31. The products that Plaintiff Kellman purchased are substantially similar to WF’s 

other products alleged to be falsely labeled.  

32. Plaintiff Abigail Starr is an individual consumer who, at all times material hereto, 

was a citizen of the State of New York and resident of Manhattan.  During the class period, Plaintiff 

Starr regularly purchased WF’s 365 Moisturizing Lotion. She purchased these products in 

Manhattan at the Union Square (4 Union Square South, New York, NY 10003) and/or Houston 

Street (95 E. Houston St, New York, NY 10002) locations. She consistently uses her debit card 

for all Whole Foods transactions. In addition, Plaintiff Starr purchased other WF products. On 

multiple occasions during the class period, Ms. Starr purchased WF’s 365 Bubble Bath, WF’s 365 

Facial Tissue, and 365 Paper Towels. 

33. In deciding to make these purchases, Plaintiff Starr saw, relied upon, and 

reasonably believed the label representation that the products were “hypoallergenic.” These 

representations were a significant reason for her purchases.   

34. Plaintiff Starr and her family members have all suffered skin irritation, eye 

irritation, dermatitis, and/or an allergic skin reaction in the past.  

35. In the case of common skin irritation or dermatitis, Plaintiff Starr, like similarly 

situated consumers, is unsure whether what seemed like skin or eye irritation or dermatitis was in 

fact an allergic response to an ingredient in a personal care product. 

36. Like similarly situated consumers, Plaintiff Starr does not know the identity of 

every ingredient she and her family are allergic to.  Moreover, like similarly situated consumers, 
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Plaintiff Starr does not know which ingredients she or her family may develop an allergy to.  

37. Had Plaintiff Starr known at the time that these products were not hypoallergenic 

as promised, she would not have purchased these products.   

38. Had Plaintiff Starr known at the time that these products contained irritating, toxic, 

hazardous, or otherwise harmful chemicals, she would not have purchased these products.  

39. Plaintiff Starr purchased, purchased more of, or paid more for, these products than 

she would have had she known that the products contained skin sensitizers, irritants, toxins, 

carcinogens, or otherwise harmful chemicals.   

40. If WF’s products were reformulated such that its representations were truthful, 

Plaintiff Starr would consider purchasing WF’s products in the future.  

41. The products that Plaintiff Starr purchased are substantially similar to WF’s other 

products alleged to be falsely labeled.  

42. Defendant Whole Foods Market, Inc. is a corporation with its principal place of 

business located at 550 Bowie Street, Austin, Texas. WF manufactures and/or causes the 

manufacture of personal care and baby care products.  WF labels these products under its own 

name, and markets and distributes the products nationwide through its corporate parent’s online 

website (amazon.com) and through its retail stores located throughout the United States.  WF has 

85 stores in the State of California and 17 stores in the State of New York. 2016 Whole Foods 

Annual Report at 14.  

IV. FACTUAL ALLEGATIONS 

A. Consumers Actively Seek Hypoallergenic Body Care Products 

43. According to the Centers for Disease Control and Prevention (“CDC”), 8.8 million 

children (12% of U.S. children) reported skin allergies in 2012. Skin allergies are even more 

prevalent among young children; CDC reports that 14.2% of children between the ages of 0 and 4 

suffered a skin allergy in 2012.   

44. These numbers are likely to underreport the prevalence of allergic contact 
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dermatitis; recent studies show that somewhere between 14-70% of children suffer from skin 

allergies, based on positive patch skin tests.   

45. Skin allergies are similarly prevalent among adults.  

46. When skin is exposed to a sufficient amount of a chemical allergen, the skin is 

“sensitized.”  Upon re-exposure to the allergen, the skin initiates an inflammatory cascade, causing 

skin changes associated with allergic contact dermatitis. These include redness, oedema (fluid 

retention), scaling, fissures (cracking), vesicles (fluid-filled sacs), bullae (bubble-like cavity), and 

eventually oozing. 

47. Contact sensitization and related skin allergies can severely affect a person’s quality 

of life, depending on the severity and the site of skin sensitization.  People suffering from 

noticeable skin allergies will try to hide the symptoms under clothing if possible, and if not, will 

avoid public spaces entirely.  In either case, skin allergies can dramatically affect a person’s 

confidence and engagement in life.  

48. It is difficult to identify the substance causing an allergic response.  Allergic contact 

dermatitis develops several days after exposure to a skin allergen.  Some substances do not cause 

symptoms until a week after exposure.  

49. Even more, once an individual is sensitized to an allergen, future contact with the 

allergen can trigger a response in the original site of sensitization. For example, if someone had 

an allergic response to a product used on the face, and later used a different product containing the 

same allergen on the legs, the allergic response will occur again on the face – even if the face was 

never exposed to the second product. 

50. When a consumer cannot identify the material to which they are allergic, allergic 

contact dermatitis will persist, and, it is believed, will take longer to resolve even after the cause 

is identified. 

51.  Thus, consumers will actively seek out hypoallergenic products – to avoid a skin 

allergy from occurring at all and/or to prevent a known skin allergy from repeating the 
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inflammatory cascade. 

B. Definition of Hypoallergenic 

52. The scientific and regulatory definition of a skin sensitizer is a substance that causes 

sensitization by skin contact in a substantial number of persons based on human evidence or 

appropriate animal testing. 

53. If a skin sensitizer makes up 0.1% or more of a product, or if the product contains 

a sensitizer that may elicit an allergic response at concentrations smaller than 0.1% in individuals 

who are already sensitized to the chemical, the entire product mixture is classified as a skin 

sensitizer, i.e., the product causes sensitization by skin contact in a substantial number of persons 

based on human evidence or appropriate animal testing.  

54. A product that is a skin sensitizer is not hypoallergenic.   

55. Consumers believe and expect that a product that is labeled as hypoallergenic does 

not contain skin sensitizers at a concentration that could elicit an allergic response in sensitized 

individuals.  

56.  Once skin is sensitized, even a minute amount of the chemical allergen is enough 

to cause a full-blown allergic response.  Thus, consumers seeking hypoallergenic products also 

commonly expect that the product does not contain any skin sensitizers. 

57. All WF’s products contain substances classified by reputable authorities as skin 

sensitizers.  See infra at ¶¶ 79-107 (identifying skin sensitizers) and Exhibit 1 (showing which 

products contain these skin sensitizers). 

58. All WF’s products also contain skin sensitizers that are either present in Def's 

products at concentrations larger than 0.1%, or that may elicit an allergic response at 

concentrations smaller than 0.1% in sensitized individuals. 

59. Thus, WF’s products are not hypoallergenic.   

60. Thus, WF’s on-the-label promise that its products are “hypoallergenic” is false. 

61. Consumers also believe and expect that a hypoallergenic product will not cause 
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skin irritation, skin corrosion, or eye damage when used as directed. 

62. Consumers also believe and expect that a product that is labeled as hypoallergenic 

does not contain a significant amount of ingredients known to produce skin irritation, skin 

corrosion, and/or eye damage.  

63. WF’s products contain significant amounts of ingredients classified by reputable 

authorities as causing skin irritation, skin corrosion, and/or eye damage.  See infra at ¶¶ 79-107 

and Exhibit 1 (showing which products contain these ingredients). 

64. Thus, WF’s on-the-label promise that its products are “hypoallergenic” is also 

misleading. 

65. WF knows how consumers understand “hypoallergenic,” and encourages this 

understanding.   

66. Because even a minute amount of a chemical allergen is enough to cause a full-

blown allergic response, consumers reasonably expect and believe that when a product is labeled 

as “hypoallergenic,” this representation is true not just for the final formulation, but to every 

ingredient in the product. 

67. WF knows and encourages this understanding.  

68. WF knows that consumers rely upon it to not only test the final product formulation 

for basic safety, but to select only those ingredients that it considers to be safe.  

69. Advertising itself as “America’s Healthiest Grocery Store,” see Exhibit 2 (Google 

ad); 2016 Annual Report at 1, Whole Foods promises its customers that it “maintain[s] the strictest 

quality standards in the industry.”  Exhibit 3 (“Company Info”).  

70. Listing its “quality standards,” Whole Foods identifies as its top standard: “We 

carefully evaluate each and every product we sell.”  Exhibit 4 (“Quality Standards”). 

71. WF stresses not only product safety, but ingredient safety.  As WF explains: 

OUR BODY CARE QUALITY STANDARDS 

 

We carry the finest, high-quality beauty, hair and body care products available 
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because we believe the quality of the items and ingredients you put on your body is as 

important as the foods and nutritional supplements you put in your body. We evaluate the 

quality of personal care products in terms of ingredients, experience, and efficacy. 

 

Exhibit 5 (“Body Care Quality Standards”).  

72. However, many ingredients in WF’s products have not been adequately studied for 

safety.  Moreover, very few have been assessed for their sensitization potential.  See ¶¶ 79-107, 

infra. 

C. WF’s False Representations 

73. On the products’ labels, and again on its retail website, WF represents that certain 

of its products are “hypoallergenic.” These products, (collectively, the “Falsely Labeled Products”) 

are all falsely labeled, as all of these products contain skin sensitizers, skin irritants, eye irritants, 

and other deleterious compounds.   

74. These products are: 

 

365 Baby Foaming Wash 

365 Baby Lotion 

365 Baby Shampoo 

365 Bubble Bath 

365 Gentle Skin Cleanser 

365 Kids' Foaming Wash 

365 Maximum Moisture Body Lotion 

365 Moisturizing Lotion 

Whole Foods Market Baby Laundry Detergent 

Whole Foods Market Organic Laundry Detergent 

Wild Kratts Bubble Bath 

Wild Kratts Kids Foaming Body Wash 

 

75. The labels of these products are attached as Exhibit 1.  

76. Further encouraging consumers’ reliance on WF’s “hypoallergenic” promise, WF 

labels only some products as hypoallergenic, giving consumers the (false) impression that WF 

carefully reviewed each ingredient in its products to ensure that the “hypoallergenic” promise was 

made for only those products that truly are hypoallergenic.  See, e.g., Exhibit 6. 

77. Yet, contrary to WF’s promise, all these products in fact contain known skin 
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sensitizers.  They also all contain known skin or eye irritants, carcinogens, teratogens, mutagens, 

or pollutants.  Finally, they all contain substances that have not been adequately assessed for safety 

or skin sensitization potential. 

78. All WF’s Falsely Labeled Products contain one or more of the following chemicals. 

79. Acacia senegal (organic gum arabic) is classified as a Category 1 skin sensitizer, 

based on positive animal and/or human testing demonstrating that repeated skin contact can be 

expected to cause an allergic response in a substantial number of persons. It is known to cause 

local contact dermatitis.  It is a Category 2 skin irritant, meaning that it causes significant 

erythema/eschar (redness and dead tissue) or edema (abnormal accumulation of fluid beneath the 

skin) lasting more than three days, or skin inflammation lasting longer than 14 days.  It is a 

Category 2 eye irritant, causing adverse effects on the cornea, iris, and conjunctiva.   

80. Some testing classifies calendula officinalis flower extract as a Category 1 skin 

sensitizer, based on positive animal and/or human testing demonstrating that repeated skin contact 

can be expected to cause an allergic response in a substantial number of persons. It is a Category 

2 skin irritant, meaning that it causes significant erythema/eschar (redness and dead tissue) or 

edema (abnormal accumulation of fluid beneath the skin) lasting more than three days, or skin 

inflammation lasting longer than 14 days.  It is a Category 2 eye irritant, causing adverse effects 

on the cornea, iris, and conjunctiva.   

81. Caprylyl glycol causes Category 1 eye damage, i.e., it causes serious damage to the 

eye tissue or serious physical decay of vision which is not fully reversible within 21 days of 

application.   

82. Cetearyl alcohol is recognized as an allergen by the American Contact Dermatitis 

Society.  Its safety for use in bodycare products has not been adequately assessed.  The limited 

testing done, however, shows it to be a skin irritant and eye irritant, causing skin damage in less 

than four hours and adverse effects on the cornea, iris, conjunctiva. It is inherently toxic to aquatic 

life.  It is also toxic to the mucous membranes, and is hazardous by definition under federal law.  
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83. Cetyl alcohol has caused urticaria-like dermatitis in humans. It is also a skin and 

eye irritant.  It is also classified as an eye irritant, and it is inherently toxic to aquatic life with long-

lasting effects.  

84. While citric acid is a common food ingredient, skin contact is known to cause 

allergic reactions in humans. It has been reported to cause Category 1B skin corrosion, meaning 

that it irreversibly damages the skin after short exposure; in animal tests, the substance caused 

visible necrosis after less than 1 hour of exposure. Corrosive reactions are typified by ulcers, 

bleeding, bloody scabs, and, by the end of observation at 14 days, by discoloration due to blanching 

of the skin, complete areas of alopecia, and scars. It causes Category 1 eye damage, i.e., it causes 

serious damage to the eye tissue or serious physical decay of vision which is not fully reversible 

within 21 days of application.   

85. Repeated use of cocamidopropyl hydroxysultaine has caused increased skin 

irritation.  In one test on human subjects, while no skin irritation was observed at the first 

application of a 2.5% solution of cocamidopropyl hydroxysultaine, repeated applications caused 

slight to moderate skin irritation in 45% of the subjects, with 5% of the subjects developing strong 

irritation.    It causes Category 1 eye damage, i.e., it causes serious damage to the eye tissue or 

serious physical decay of vision which is not fully reversible within 21 days of application.   

86. Decyl glucoside has caused sensitization in human testing and is recognized as an 

allergen by the American Contact Dermatitis Society.  It causes Category 1C skin corrosion, 

meaning that it irreversibly damages the skin after short exposure; in animal tests, the substance 

caused visible necrosis after less than 4 hours of exposure. Corrosive reactions are typified by 

ulcers, bleeding, bloody scabs, and, by the end of observation at 14 days, by discoloration due to 

blanching of the skin, complete areas of alopecia, and scars.  It causes Category 1 eye damage, i.e., 

it causes serious damage to the eye tissue or serious physical decay of vision which is not fully 

reversible within 21 days of application.   

87. The sensitization potential of gluconolactone has not been assessed by any 
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reputable authority. However, based on its chemical structure and similarity to other known skin 

sensitizers, it is classified as a likely skin sensitizer.     

88. Glycerin (also listed as "organic glycerin") is known to cause eczema in humans. 

Based on its chemical structure and similarity to other known skin sensitizers, it is a suspected skin 

sensitizer. Glycerin (also listed as "organic glycerin") is classified as a skin and eye irritant. It is a 

mutagen, meaning that it is suspected of mutating human cells in a way that can be transmitted to 

children conceived after exposure.  

89. Glyceryl stearate is a skin and eye irritant. In animal testing (rabbits), it caused 

erythema, edema, atonia, desquamation, and/or fissuring.  It is also inherently toxic to aquatic life. 

90. Isopropyl palmitate is classified as a skin and eye irritant. Moreover, it is an ester, 

a class of chemicals known to be environmentally toxic. 

91. Some testing classifies mentha viridis (spearmint) leaf oil as a Category 1 skin 

sensitizer, based on positive animal and/or human testing demonstrating that repeated skin contact 

can be expected to cause an allergic response in a substantial number of persons. Mentha viridis 

(spearmint) leaf oil is classified as a fragrance allergen in the European Union.  It is a Category 2 

skin irritant, meaning that it causes significant erythema/eschar (redness and dead tissue) or edema 

(abnormal accumulation of fluid beneath the skin) lasting more than three days, or skin 

inflammation lasting longer than 14 days.  It is a Category 2 eye irritant, causing adverse effects 

on the cornea, iris, and conjunctiva.   

92. WF does not disclose the identity of the fragrances it uses, listing only the generic 

term “natural fragrance” on its product label.  Many synthetic fragrances are known to be human 

sensitizers, toxins and environmental hazards, and are associated with adverse reproductive 

effects, genetic mutations, and other ill effects.  As WF itself recognizes, “[p]hthalates have been 

linked to cancer and endocrine system disruption and are currently covered under the umbrella 

term “fragrance” in conventional products.”  Exhibit 7 (“What You Won’t Find in Our Cleaning 

Products”).  
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93. Olea europaea (olive) oil is classified as a skin irritant. (Thus, masseurs are 

discouraged from the external use of olive oil).  It is also classified as an eye irritant.  

94. The sensitization potential of panthenol has not been assessed by any reputable 

authority. However, based on its chemical structure and similarity to other known skin sensitizers, 

it is a likely skin sensitizer. In fact, it has produced allergic responses in some past testing on 

humans.  Panthenol is classified as a skin and eye irritant.  

95. Phenoxyethanol is a skin and severe eye irritant. It has induced an allergic response 

in both human and animal testing. It is recognized as an allergen by the American Contact 

Dermatitis Society. It is toxic by all routes (inhalation, ingestion, and dermal contact). It is 

extremely hazardous in case of eye contact and very hazardous in case of skin contact (defatting 

the skin and causing skin inflammation characterized by itching, scaling, reddening, or, 

occasionally, blistering).   Even short exposure can cause serious temporary or residual injury. It 

is toxic to the kidneys, the nervous system, and the liver, adversely affecting the central nervous 

system and peripheral nervous system, causing headaches, tremors, and central nervous system 

depression. It degrades into substances that are even more toxic.  It is a germ cell mutagen, 

suspected of mutating human cells in a way that can be transmitted to children conceived after 

exposure.  It is also a reproductive toxin, suspected of damaging fertility or the unborn child based 

on human or animal evidence. Phenoxyethanol is an ethylene glycol ether, which is known to cause 

wasting of the testicles, reproductive changes, infertility, and changes to kidney function. 

Phenoxyethanol is also carcinogen, meaning that it is suspected to induce cancer or increase its 

incidence.  Case studies indicate that repeated exposure to phenoxyethanol results in acute 

neurotoxic effects, as well as chronic solvent-induced brain syndrome, constant irritability, 

impaired memory, depression, alcohol intolerance, episodes of tachycardia and dyspnea, and 

problems with balance and rash.  Phenoxyethanol is also toxic by definition under federal law, and 

is regulated as a toxic compound.  Its use is restricted in Europe. 

96. Polysorbate 20 is classified as a Category 1 skin sensitizer, based on multiple 
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positive tests demonstrating that repeated skin contact can be expected to cause allergic response 

in a substantial number of persons. It is also a Category 2 skin and eye irritant, causing skin damage 

in less than four hours and adverse effects on the cornea, iris, and conjunctiva.   It is made in part 

with ethylene oxide, resulting in 1.4 dioxane as a trace contaminant, which is classified as a 

possible carcinogen. It is a teratogen, meaning that it causes birth defects.  

97. Polysorbate 60 has caused urticaria (hives and swelling) on human subjects' 

foreheads.   In animal testing, polysorbate 60 is a skin irritant.   

98. The sensitization potential of potassium sorbate has not been assessed by any 

reputable authority. However, based on its chemical structure and similarity to other known skin 

sensitizers, it is classified as a likely skin sensitizer. Some case studies show it to cause contact 

urticaria.  It is a Category 2 skin irritant, meaning that it causes significant erythema/eschar 

(redness and dead tissue) or edema (abnormal accumulation of fluid beneath the skin) lasting more 

than three days, or skin inflammation lasting longer than 14 days. Some studies show it to cause 

Category 1A skin corrosion, meaning that it irreversibly damages the skin after short exposure; in 

animal tests, the substance caused visible necrosis after less than 3 minutes of exposure. Corrosive 

reactions are typified by ulcers, bleeding, bloody scabs, and, by the end of observation at 14 days, 

by discoloration due to blanching of the skin, complete areas of alopecia, and scars.   It is a 

Category 2 eye irritant, causing adverse effects on the cornea, iris, and conjunctiva.  It is also a 

suspected mutagen.  

99. Some testing classifies sodium benzoate as a Category 1 skin sensitizer, based on 

positive animal and/or human testing demonstrating that repeated skin contact can be expected to 

cause an allergic response in a substantial number of persons.  It is also a skin irritant and causes 

serious eye damage.   It is a Category 2 eye irritant, causing adverse effects on the cornea, iris, and 

conjunctiva. Some testing finds that it causes Category 1 eye damage, i.e., it causes serious damage 

to the eye tissue or serious physical decay of vision which is not fully reversible within 21 days of 

application.  It is a teratogen, meaning that it causes birth defects. Its use in personal care products 
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is limited in Europe. 

100. Sodium bicarbonate is classified as a skin and eye irritant. Some tests show that it 

causes Category 1 eye damage, i.e., it causes serious damage to the eye tissue or serious physical 

decay of vision which is not fully reversible within 21 days of application.  It is a teratogen, 

meaning that it causes birth defects.  

101. Sodium carbonate is a skin and eye irritant. It causes Category 1 eye damage, i.e., 

it causes serious damage to the eye tissue or serious physical decay of vision which is not fully 

reversible within 21 days of application.   

102. The sensitization potential of sodium citrate has not been assessed by any reputable 

authority. However, based on its chemical structure and similarity to other known skin sensitizers, 

it is classified as a suspected skin sensitizer.  It is also classified as a skin and eye irritant, causing 

significant erythema/eschar (redness and dead tissue) or edema (abnormal accumulation of fluid 

beneath the skin) lasting more than three days, or skin inflammation lasting longer than 14 days, 

and causing adverse effects on the cornea, iris, and conjunctiva.     

103. The sensitization potential of sodium myristoyl sarcosinate has not been assessed 

by any reputable authority. However, based on its chemical structure and similarity to other known 

skin sensitizers, it is classified as a suspected skin sensitizer.  It is a Category 2 skin irritant, 

meaning that it causes significant erythema/eschar (redness and dead tissue) or edema (abnormal 

accumulation of fluid beneath the skin) lasting more than three days, or skin inflammation lasting 

longer than 14 days.  It causes Category 1 eye damage, i.e., it causes serious damage to the eye 

tissue or serious physical decay of vision which is not fully reversible within 21 days of 

application.   

104. The sensitization potential of sodium oleate has not been assessed by any reputable 

authority. However, based on its chemical structure and similarity to other known skin sensitizers, 

it is classified as a suspected skin sensitizer.     

105. Though xanthan gum is safe as a food ingredient, it is not so safe for the 
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skin.  Some testing indicates that it is a skin sensitizer.  It is a Category 2 skin irritant, meaning 

that it causes significant erythema/eschar (redness and dead tissue) or edema (abnormal 

accumulation of fluid beneath the skin) lasting more than three days, or skin inflammation lasting 

longer than 14 days.  It is a Category 2 eye irritant, causing adverse effects on the cornea, iris, and 

conjunctiva.   

106. Cyamopsis tetragonolobus gum (organic guar gum) is a contact 

sensitizer.  Additionally, it is a Category 2 eye irritant, causing adverse effects on the cornea, iris, 

and conjunctiva.   

107. Avena sativa (oat) kernel flour, or avena sativa kernel flour is classified as a 

Category 1 skin sensitizer, based on positive animal and/or human testing demonstrating that 

repeated skin contact can be expected to cause an allergic response in a substantial number of 

persons.     

D. The Representations Are False, Deceptive, And Misleading 

108. WF’s conduct deceived and/or was likely to deceive the public.  Consumers were 

deceived into believing that the Falsely Labeled Products were hypoallergenic, as labeled.   

109. All these representations were false, as explained supra.  

110. Consumers would not know the true nature of the ingredients merely by reading 

the ingredient label.  Its discovery requires investigation beyond the grocery store and knowledge 

of chemistry beyond that of the average reasonable consumer.   

E. Location Of The Misrepresentations 

111. WF made the above false, deceptive, and misleading misrepresentations and 

omissions on the package of the Falsely Labeled Products.  See Exhibit 1. 

112. WF repeated the above false, deceptive, and misleading misrepresentations and 

omissions on its online retail product page for the Falsely Labeled Products. See Exhibit 1. 

113. The misrepresentations and omissions were uniform and have actually been 

communicated to Plaintiffs and to each member of the Class at every point of purchase and 

Case 4:17-cv-06584   Document 1   Filed 11/14/17   Page 18 of 38



 
 

19 

CLASS ACTION COMPLAINT 
 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

 

consumption. 

F. WF’s Deceptive And Misleading Omissions 

114. WF deceptively and misleadingly conceals other material facts about the Falsely 

Labeled Products, including: 

a. the true nature of the Falsely Labeled Products’ ingredients; 

b. the identity of the Falsely Labeled Products’ ingredients; 

c. that the Falsely Labeled Products contain sensitizers, irritants, toxins, 

carcinogens, pollutants, and/or otherwise hazardous substances; 

d. the concentration of the sensitizers, irritants, toxins, carcinogens, pollutants, 

and/or otherwise hazardous substances in the Falsely Labeled Products; 

e. that the Falsely Labeled Products are not “hypoallergenic”; 

f. that the Falsely Labeled Products are not what a reasonable consumer would 

consider to be “hypoallergenic;”  

g. that the Falsely Labeled Products contain chemicals that a reasonable 

consumer would not expect in a product labeled as “hypoallergenic.” 

115. Plaintiffs and the members of the Class are not at fault for failing to discover WF’s 

wrongs earlier, and had no actual or presumptive knowledge of facts sufficient to put them on 

inquiry notice.   

116. WF has concealed the identity of several ingredients. Discovery is therefore 

necessary to determine their identity.  These ingredients may also be sensitizers, irritants, or 

otherwise toxic.  

117. For example, WF adds “fragrance” or “parfum” to its products, but does not 

identify what chemical is used. Many ingredients used as fragrances are known skin sensitizers.  

Many are also extremely toxic to a person’s skin, their overall health, and/or to the environment. 

118. WF also does not disclose the ingredients in the following products, though it labels 

them as “hypoallergenic:” 365 Diapers, 365 Sustainably Soft Bath Tissue, 365 Sustainably Soft 
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Facial Tissue, 365 Facial Tissue, 365 Paper Towels, 365 Training Pants.  Exhibit 8. These products 

may also be included as “Falsely Labeled Products.”   

119. Furthermore, WF has not disclosed the concentration of each ingredient in its 

products. Further investigation and discovery is needed so that Plaintiffs can ascertain whether 

entire products are also toxic.   

120. WF has also concealed from consumers the nature of its products’ ingredients 

despite consumers’ requests.  The possible carcinogenic, toxic, and environmental effects of its 

ingredients are still concealed from consumers today.  

121. These facts are not ascertainable and are still not known to Plaintiffs, the Class 

members, and reasonable consumers. WF’s concealment tolls the applicable statute of limitations. 

122. To this day, WF continues to conceal and suppress the existence, true identity, 

nature, and concentration of the sensitizers, irritants, toxins, carcinogens, pollutants, and/or 

otherwise hazardous substances in the Falsely Labeled Products. 

123. Similarly, to this day, WF continues to conceal and suppress the fact that the Falsely 

Labeled Products are not “hypoallergenic” as promised. 

124. WF represents elsewhere on the product label and on its website that the products 

are “non-toxic,” “safe,” having “only the gentlest ingredients,” and/or causing “no tears,” etc.  

Exhibit 1. This further obscures the fact that WF’s products are not hypoallergenic. 

125. For example, in its “Official Whole Foods Market Blog,” WF encourages 

consumers seeking to avoid allergens in cleaning products to purchase Whole Foods Market brand 

products, as they lack the ingredients WF identifies in its in-house list of banned “unacceptable 

ingredients” for body care, premium body care, and household cleaners.  See, e.g., Exhibit 7 

(“What You Won’t Find in our Cleaning Products”). 

126. WF fails to disclose, however, that many ingredients in its products are known skin 

allergens, even though they are not banned by WF’s list of “unacceptable ingredients.”  
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G. WF Knew Its Representations Were False 

127. WF holds itself out to the public as trusted experts in the area of hypoallergenic, 

safe, mild, and gentle personal care products.  

128. WF knew what representations it made regarding the Falsely Labeled Products, as 

all representations appear on the products’ packages.   

129. WF also knew what ingredients were added to each product, as (presumably) all 

product ingredients listed on the product packages and are further disseminated on their websites.   

130. WF is governed by and thus is presumed to know the federal regulations and state 

laws that control the labeling of the Falsely Labeled Products, and thus is aware that many of the 

ingredients have been federally declared to be chemical compounds that require inventory 

reporting under the Toxic Substance Control Act, are hazardous or toxic compounds that require 

special disclosures on safety data sheets, or are carcinogens or reproductive toxins that require 

product label warnings under state law.    

131. WF thus knew all the facts demonstrating that its Falsely Labeled Products contain 

sensitizers, irritants, and otherwise toxic ingredients, and that these products were therefore falsely 

labeled.  

H. WF Intended Consumers To Rely 

132. As WF knows, consumers prefer hypoallergenic products. As WF knows, 

consumers will pay a premium for hypoallergenic products or would not purchase these products 

at all unless they were hypoallergenic, as advertised. 

133. WF encourages consumers’ preference for hypoallergenic products – specifically 

for WF’s products – explaining to consumers that “we believe the quality of the items and 

ingredients you put on your body is as important as the foods and nutritional supplements you put 

in your body.”  Exhibit 5 (“Body Care Quality Standards”).   

134. WF’s misleading affirmative statements (e.g., that the products were mild, gentle, 

safe, caused “no more tears,” or were environmentally safe) further obscured what WF failed to 
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disclose.  Thus, reliance upon WF’s misleading and deceptive representations and omissions may 

be presumed. 

135. WF made the false, deceptive, and misleading representations and omissions, 

intending Plaintiffs and Class members to rely upon these representations and omissions in 

purchasing and using one or more Falsely Labeled Products.   

136. In making the false, misleading, and deceptive representations and omissions at 

issue, WF knew and intended that consumers would purchase the WF products when consumers 

would otherwise purchase a competing product or employ an alternate regimen (such as using an 

oil for moisturizing). 

137. In making the false, misleading, and deceptive representations and omissions at 

issue, WF also knew and intended that consumers would pay a premium for hypoallergenic 

products, furthering WF’s private interest of increasing sales of its products and decreasing the 

sales of products marketed by its competitors.  

I. Consumers Reasonably Relied 

138. Consumers frequently rely on ingredient representations and information in making 

purchase decisions, especially in purchasing personal care products. 

139. When Plaintiffs and the Class members purchased the Falsely Labeled Products, 

Plaintiffs and the Class members saw the false, misleading, and deceptive representations detailed 

above, and did not receive disclosure of the facts concealed, as detailed above.  

140. These misrepresentations were uniform and were communicated to Plaintiffs and 

every other member of the Class at every point of purchase and consumption. 

141. Plaintiffs and the Class members were among the intended recipients of WF’s 

deceptive representations and omissions.  

142. Plaintiffs and the Class members reasonably relied to their detriment on WF’s 

misleading representations and omissions. 

143. WF’s false, misleading, and deceptive misrepresentations and omissions deceived 
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and misled, and are likely to continue to deceive and mislead, Plaintiffs, the Class members, 

reasonable consumers, and the general public.  

144. WF’s misleading affirmative statements further obscured what it failed to disclose.  

Thus, reliance upon WF’s misleading and deceptive representations and omissions may be 

presumed.  

145. WF made the deceptive representations and omissions with the intent to induce 

Plaintiffs and the Class members to purchase the Falsely Labeled Products.  Plaintiffs’ and the 

Class members’ reliance upon such representations and omissions may be presumed. 

146. WF’s deceptive representations and omissions are material in that a reasonable 

person would attach importance to such information and would be induced to act upon such 

information in making purchase decisions.  Thus, Plaintiffs’ and the Class members’ reliance upon 

such representations and omissions may be presumed as a matter of law.  The materiality of those 

representations and omissions also establishes causation between WF’s conduct and the injuries 

sustained by Plaintiffs and the Class members. 

J. WF’s Wrongful Conduct Caused Plaintiffs’ Injury 

147. As an immediate, direct, and proximate result of WF’s false, misleading, and 

deceptive representations and omissions, WF injured Plaintiffs and the Class members in that they: 

a. paid a sum of money for a product that was not as represented; 

b. paid a premium price for a product that was not as represented;  

c. were deprived the benefit of the bargain because the Falsely Labeled 

Products they purchased were different from what WF warranted;  

d. were deprived the benefit of the bargain because the Falsely Labeled 

Products they purchased had less value than what was represented;  

e. did not receive a product that measured up to their expectations as created 

by WF; 

f. used (or caused their children to use) a substance that Plaintiffs and the 

Case 4:17-cv-06584   Document 1   Filed 11/14/17   Page 23 of 38



 
 

24 

CLASS ACTION COMPLAINT 
 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

 

members of the Class did not expect or consent to; 

g. used (or caused their children to use) a product that was not hypoallergenic; 

h. without their knowing consent, used (or caused their children to use) a 

substance that is generally harmful to their health or their children’s health; 

i. without their knowing consent, used (or caused their children to use) a 

substance that is a skin sensitizer, irritant, or a known or suspected toxin, carcinogen, mutagen, 

teratogen, environmental pollutant, or otherwise is harmful to the environment and/or their health. 

148. Had WF not made the false, misleading, and deceptive representations and 

omissions, Plaintiffs and the Class members would not have been injured as listed above. 

Accordingly, Plaintiffs and the Class members have suffered injury in fact as a result of WF’s 

wrongful conduct. 

149. Plaintiffs and the Class members all paid money for the Falsely Labeled Products, 

but did not obtain the full value of the advertised products due to WF’s misrepresentations and 

omissions.  Plaintiffs and the Class members purchased, purchased more of, or paid more for, the 

Falsely Labeled Products than they would have had they known the truth about the Falsely Labeled 

Products.  Accordingly, Plaintiffs and the Class members have suffered injury in fact and lost 

money or property as a result of WF’s wrongful conduct.  

K. WF Benefitted From Its Misleading And Deceptive Representations And Omissions 

150. As the intended, direct, and proximate result of WF’s false, misleading, and 

deceptive representations and omissions, WF has been unjustly enriched through more sales of 

Falsely Labeled Products and higher profits at the expense of Plaintiffs and the Class members.  

As a direct and proximate result of its deception, WF also unfairly obtained other benefits, 

including the higher value associated with a “hypoallergenic” brand and the resulting higher stock 

value, redirecting sales to it and away from its competitors, and increased sales of its other 

products. 
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V. CLASS ALLEGATIONS 

151. Plaintiffs Kellman and Starr bring this action pursuant to Rule 23 of the Federal 

Rules of Civil Procedure on behalf of themselves and all other similarly situated United States 

residents who purchased the Falsely Labeled Products (as defined herein). 

152. Plaintiff Kellman also brings this action on behalf of herself and all other similarly 

situated California residents who purchased the Falsely Labeled Products (as defined herein) (the 

“California Class”). 

153. Plaintiff Starr also brings this action on behalf of herself and all other similarly 

situated New York residents who purchased the Falsely Labeled Products (as defined herein) (the 

“New York Class”). 

154. Excluded from the Class are officers and directors of WF; members of the 

immediate families of the officers and directors of WF; WF’s legal representatives, heirs, 

successors, or assigns; and any entity in which they have or have had a controlling interest. 

155. Plaintiffs bring each Class pursuant to Federal Rules of Civil Procedure 23(a), 

23(b)(1), 23(b)(2), and 23(b)(3).  

156. At this time, Plaintiffs do not know the exact number of the Class members; given 

the nature of the claims and the number of sales that WF has made of the Products, Plaintiffs 

believe that members of each Class are so numerous that joinder of all members is impracticable.  

157. There is a well-defined community of interest in the questions of law and fact 

involved in this case.  Questions of law and fact common to the members of the Class that 

predominate over questions that may affect individual Class members include: 

a. whether WF misrepresented and/or failed to disclose material facts 

concerning the Falsely Labeled Products; 

b. whether WF’s conduct was unfair and/or deceptive; and 

c. whether WF breached an express warranty created through the labeling and 

marketing of its Falsely Labeled Products. 
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158. Plaintiffs’ claims are typical of those of the Class because Plaintiffs, like all 

members of the Class, purchased one or more of WF’s Falsely Labeled Products at a premium 

price, relying on WF’s false and misleading representations, and Plaintiffs sustained damages from 

WF’s wrongful conduct. 

159. Plaintiffs will fairly and adequately protect the interests of the Class because 

Plaintiffs are similarly situated with, and have suffered similar injuries as, the members of the 

Class they seek to represent.  Plaintiffs feel that they have been deceived, wish to obtain redress 

of the wrong, and want WF to be stopped from perpetrating similar wrongs on others.  Plaintiffs 

are adequate representatives of the Class because their interests do not conflict with the interests 

of the Class members they seek to represent, and they have retained counsel competent and 

experienced in conducting complex class action litigation, who were the first to publicly uncover 

the true scope and extent of WF’s wrongs.  Plaintiffs have no interests adverse to those of the Class 

members, and will vigorously prosecute this litigation. 

160. A class action is superior to other available methods for the fair and efficient 

adjudication of this controversy.  Specifically, no Class has a substantial interest in individually 

controlling the prosecution of a separate action.  The damages suffered by each individual Class 

member likely will be relatively small, especially given the burden and expense of individual 

prosecution of the complex litigation necessitated by WF’s conduct.  Thus, it would be virtually 

impossible for the Class members individually to redress effectively the wrongs done to them. 

161. The prerequisites to maintaining a class action for injunctive or equitable relief are 

met as WF has acted or refused to act on grounds generally applicable to the Class, thereby making 

appropriate final injunctive or equitable relief with respect to the Class as a whole. 

162. Upon information and belief, there are no pending lawsuits concerning the products 

at issue in this case.  Concentration of the litigation concerning this matter in this Court is desirable, 

and the difficulties likely to be encountered in the management of a class action are not great.  The 

resolution of the claims of all Class members in a single forum, and in a single proceeding, would 
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be a fair and efficient means of resolving the issues raised in this litigation. 

163. The prosecution of separate actions by Class would create a risk of establishing 

inconsistent rulings and/or incompatible standards of conduct for WF.  

164. WF’s conduct is generally applicable to the Class as a whole and Plaintiffs seek, 

inter alia, equitable remedies with respect to the Class as a whole.  As such, WF’s systematic 

policies and practices make declaratory relief with respect to the Class as a whole appropriate. 

165. The Class is specifically identifiable to facilitate provision of adequate notice and 

there will be no significant problems managing this case as a class action.  Notice to the Class can 

be made through various means, such as in-store leaflets, website notices, Facebook notices, 

notices on the labels of the packages, and/or direct notice to those consumers for which WF knows 

the e-mail or physical mailing address.   

VI. CAUSES OF ACTION 

166. The allegations in each Cause of Action are repeated and realleged in every other 

Cause of Action as if set forth in full therein. 

COUNT 1 

Breach of Express Warranty 

On Behalf of the Nationwide Class and, in the alternative, 

the California Class and the New York Class 

167. WF provided Plaintiffs and other members of the Class with written express 

warranties including, but not limited to, warranties that its Falsely Labeled Products were 

“hypoallergenic.”  

168. These affirmations of fact or promises by WF relate to the goods and became part 

of the basis of the bargain. 

169. Plaintiffs and members of each Class purchased the Falsely Labeled Products, 

believing them to conform to the express warranties.   

170. WF breached these warranties.  This breach resulted in damages to Plaintiffs and 
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other members of the Class, who bought Falsely Labeled Products but did not receive the goods 

as warranted. 

171. As a proximate result of the breach of warranties by WF, Plaintiffs and the other 

members of the Class did not receive goods as warranted.  Plaintiffs and the members of the Class 

therefore have been injured and have suffered damages in an amount to be proven at trial.  Among 

other things, Plaintiffs and members of the Class did not receive the benefit of the bargain and 

have suffered other injuries as detailed above.  Moreover, had Plaintiffs and the Class members 

known the true facts, they would not have purchased the products, would have purchased fewer 

products, or would not have been willing to pay the premium price WF charged for the products. 

WHEREFORE, Plaintiffs pray for relief as set forth below. 

COUNT 2 

Unjust Enrichment 

On Behalf of the Nationwide Class and, in the alternative, 

the California Class and the New York Class 

172. As a result of WF’s deceptive, fraudulent, and misleading labeling, advertising, 

marketing, and sales of the Falsely Labeled Products, WF was enriched at the expense of Plaintiffs 

and the other members of the Class through the payment of the purchase price for WF’s Falsely 

Labeled Products. 

173. Under the circumstances, it would be against equity and good conscience to permit 

WF to retain the ill-gotten benefits that it received from Plaintiffs and the other members of the 

Class, in light of the fact that the Falsely Labeled Products purchased by Plaintiffs and the other 

members of the Class were not what WF purported them to be.  Thus, it would be unjust or 

inequitable for WF to retain the benefit without restitution to Plaintiffs and the other members of 

the Class for the monies paid to WF for such Falsely Labeled Products. 

WHEREFORE, Plaintiffs pray for relief as set forth below. 
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COUNT 3 

Unfair and Deceptive Acts and Practices 

On Behalf of the Nationwide Class and, in the alternative, the California Class 

174. This cause of action is brought pursuant to California’s Consumers Legal Remedies 

Act, Cal. Civ. Code §§ 1750-1785 (the “CLRA”) and similar statutes. 

175. Plaintiffs and the other members of the Class are “consumers,” as the term is 

defined by California Civil Code § 1761(d) and similar statutes, because they bought the Falsely 

Labeled Products for personal, family, or household purposes.  WF is a “person” under Cal. Civ. 

Code § 1761(c) and similar statutes. 

176. The Falsely Labeled Products are “goods” under Cal. Civ. Code § 1761(a) and 

similar statutes.   Plaintiffs, the other members of the Class, and WF have engaged in 

“transactions,” as that term is defined by California Civil Code § 1761(e) and similar statutes. For 

the California Class, these transactions all occurred on in the State of California. 

177. The conduct alleged in this Complaint constitutes unfair methods of competition 

and unfair and deceptive acts and practices for the purposes of the CLRA and similar statutes, and 

the conduct was undertaken by WF in transactions intended to result in, and which did result in, 

the sale of goods to consumers. 

178. WF’s false and fraudulent representations and omissions have violated, and 

continue to violate the CLRA and similar statutes because they extend to transactions that are 

intended to result, or have resulted, in the sale of goods to consumers, including the Plaintiffs and 

the Class members. 

179. WF’s conduct violates Cal. Civ. Code § 1770(a)(5) and similar statutes, which 

prohibits “[r]epresenting that goods . . . have . . . characteristics [or] ingredients . . . which they do 

not have,” and Cal. Civ. Code § 1770(a)(7) and similar statutes, which prohibits: “[r]epresenting 

that goods  . . . are of a particular standard, quality, or grade . . . if they are of another,” causing 

injury to Plaintiffs and the Class. 
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180. As a result of engaging in such conduct, WF has violated California Civil Code 

§ 1770(a)(5), (a)(7), and (a)(9) and similar statutes.  

181. Plaintiffs will serve WF with notice of its CLRA violations by certified mail, return 

receipt requested.  If, after the requisite thirty days of receiving notice, WF continues to refuse to 

correct its wrongs, Plaintiffs will amend this Complaint to include a claim for punitive damages 

for WF’s CLRA violations.  

182. Plaintiffs and the Class members seek preliminary injunctive relief, and permanent 

injunctive relief against WF’s unfair and deceptive acts and conduct. 

183. Pursuant to California Civil Code § 1780(a)(2) and (a)(5) and similar statutes, 

Plaintiffs seek an order of this Court that includes, but is not limited to, an order enjoining WF 

from continuing to engage in unlawful, unfair, or fraudulent business practices or any other act 

prohibited by law. 

184. Plaintiffs and the other Class members may be irreparably harmed and/or denied 

an effective and complete remedy if such an order is not granted. 

185. The unfair and deceptive acts and practices of WF, as described above, present a 

serious threat to Plaintiffs and the other members of the Class. 

WHEREFORE, Plaintiffs pray for relief as set forth below. 

COUNT 4 

Violations of California’s False Advertising Law and Similar Statutes 

On Behalf of the Nationwide Class and, in the alternative, the California Class 

186. This cause of action is brought pursuant to California’s False Advertising Law (the 

“FAL”), Cal. Bus. & Prof. Code § 17500 et seq. and similar statutes. 

187. Such acts of WF, as described above, and each of them constitute unlawful, 

deceptive, and fraudulent business acts and practices. 

188. At all material times, WF engaged in a scheme of offering the Falsely Labeled 

Products for sale to Plaintiffs and the other members of the Class by way of distributing within the 
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State of California (or the residence) to the public, inter alia, commercial marketing and 

advertising, the World Wide Web (Internet), Falsely Labeled Product packaging and labeling, and 

other promotional materials and offered for sale the Falsely Labeled Products on a nationwide 

basis, including in California. 

189. The misrepresentations and non-disclosures by WF of the material facts detailed 

above constitute false and misleading advertising, and therefore constitute a violation of Cal. Bus. 

& Prof. Code § 17500, et seq. and similar statutes. 

190. Said advertisements and inducements were made within the state of residence and 

come within the definition of advertising contained in the FAL in that such promotional materials 

were intended as inducements to purchase WF’s Falsely Labeled Products and are statements 

disseminated by WF to Plaintiffs and the other Class members.  WF knew, or in the exercise of 

reasonable care should have known, that these representations were misleading and deceptive. 

191. Consumers, including Plaintiffs and the other Class members, necessarily and 

reasonably relied on these materials concerning WF’s Falsely Labeled Products.  Consumers, 

including Plaintiffs and the Class members, were among the intended targets of such 

representations. 

192. The above acts of WF did and were likely to deceive reasonable consumers, 

including Plaintiffs and the other members of the Class, by obfuscating the nature, quality, and/or 

ingredients of the Falsely Labeled Products, in violation of the “misleading” prong of the FAL and 

similar statutes. 

193. The business practices alleged above are unlawful under the CLRA and similar 

statutes, which forbids misleading and deceptive advertising. 

194. Plaintiffs and the other members of the Class have suffered injury in fact and have 

lost money or property as a result of WF’s violations of the FAL and similar statutes.  

195. As a result, WF has been unjustly enriched at the expense of Plaintiffs and the other 

members of the Class.  Plaintiffs and the Class, pursuant to California Business and Professions 
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Code § 17535 and similar statutes, are entitled to an order of this Court enjoining such future 

conduct on the part of WF, and such other orders and judgments which may be necessary to 

disgorge WF’s ill-gotten gains and restore to any person in interest any money paid for its Falsely 

Labeled Products as a result of the wrongful conduct of WF. 

WHEREFORE, Plaintiffs pray for relief as set forth below. 

COUNT 5 

Violation of California’s Unfair Competition Law and Similar Statutes 

On Behalf of the Nationwide Class and, in the alternative, the California Class 

196. This cause of action is brought pursuant to California’s Unfair Competition Law 

(the “UCL”), Cal. Bus. & Prof. Code § 17200 et seq. and similar statutes. 

197. By committing the acts and practices alleged herein, WF has engaged in deceptive, 

unfair, and unlawful business practices in violation of the UCL and similar statutes.  

198. Plaintiffs have standing to pursue this claim as they have suffered injury in fact and 

have lost money or property as a result of WF’s actions as set forth above.  Class members also 

have suffered injury in fact and have lost money or property as a result of WF’s actions as set forth 

above. 

199. The violation of any law constitutes an “unlawful” business practice under Cal. 

Bus. & Prof. Code § 17200 and similar statutes. 

200. Each of WF’s false representations alleged herein violates U.S.C. § 331; Cal. Civ. 

Code § 1709; Cal. Civ. Code § 1750 et seq.; and Cal. Bus. & Prof. Code § 17500 et seq., and 

similar statutes.  

201. WF has violated the UCL’s proscription against engaging in unlawful conduct as a 

result of its violations of (i) the CLRA and similar statutes, as alleged above, and (ii) the FAL and 

similar statutes, as alleged above. 

202. In addition, WF has violated the UCL’s proscription against engaging in unlawful 

conduct as a result of its violations of the Sherman Law, Cal. Health & Safety Code § 109875 et 
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seq., and similar statutes, which forbid (1) misbranding of any cosmetic, id. at §§ 110398 and 

111445, and (2) manufacturing, selling, delivering, holding, or offering for sale any cosmetic that 

is misbranded or delivering or proffering such for delivery.  Cal. Health & Safety Code §§ 110390, 

110395, 110398, 110400, 110550, 110585, 110620, 110625, 110660, 110770, 110705, 110740, 

110760, 110765, 110770, 111445, and 111450. 

203. The Sherman Law defines a “person” as “any individual, firm, partnership, trust, 

corporation, limited liability company, company, estate, public or private institution, association, 

organization, group, city, county, city and county, political subdivision of this state, other 

governmental agency within the state, and any representative, agent, or agency of any of the 

foregoing.”  Cal. Health & Safety Code § 109995.  WF is a “person” within the meaning of the 

Sherman Law. 

204. As more fully described herein, WF’s misleading marketing, advertising, 

packaging, and labeling of the Falsely Labeled Products is likely to deceive a reasonable consumer.  

Indeed, Plaintiffs and the other Class members were unquestionably deceived regarding the 

characteristics of WF’s Falsely Labeled Products, as WF’s marketing, advertising, packaging, and 

labeling of the Falsely Labeled Products misrepresents and/or omits the true nature, quality, and/or 

ingredients of the Falsely Labeled Products.   

205. There is no benefit to consumers or competition from deceptively marketing and 

labeling products.  Indeed, the harm to consumers and competition is substantial.  Plaintiffs and 

the other members of the Class who purchased the Falsely Labeled Products suffered a substantial 

injury as alleged herein. 

206. Plaintiffs and the other members of the Class who purchased the Falsely Labeled 

Products had no way of reasonably knowing that the Falsely Labeled Products they purchased 

were not as marketed, advertised, packaged, and labeled.  Thus, they could not have reasonably 

avoided the injury each of them suffered. 

207. WF’s acts and omissions alleged above constitute unfair business practices under 
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Cal. Bus. & Prof. Code § 17200 and similar statutes because the gravity of the consequences of 

WF’s conduct as described above outweighs any justification, motive, or reason therefor, 

particularly considering the available legal alternatives which exist in the marketplace, and such 

conduct is immoral, unethical, unscrupulous, offends established public policy, or is substantially 

injurious to Plaintiffs and the other members of the Class.  WF’s false and misleading 

representations and omissions also violate legislatively declared policy as they have violated 

numerous state and federal laws. Moreover, the gravity of the harm to Plaintiffs and Class members 

resulting from WF’s conduct outweighs WF’s legitimate reasons, justifications and/or motives for 

engaging in such deceptive acts and practices 

208. Each false and misleading representation and omission constitutes fraudulent 

business practices under Cal. Bus. & Prof. Code § 17200 and similar statutes because the 

representations and omissions were false.  Even if these representations were true, WF’s 

representations and deceptive concealment were nonetheless fraudulent under the statute because 

they were misleading and were likely to and did deceive the reasonable consumer, including 

Plaintiffs and the Class members. 

209. WF’s violations continue to this day.   

210. Pursuant to California Business and Professions Code § 17203 and similar statutes, 

Plaintiffs and the other members of the Class seek an order of this Court that includes, but is not 

limited to, an order enjoining such future conduct on the part of WF and such other orders and 

judgments which may be necessary to disgorge WF’s ill-gotten gains and to restore to any person 

in interest any money paid for WF’s Falsely Labeled Products as a result of the wrongful conduct 

of WF. 

WHEREFORE, Plaintiffs pray for relief as set forth below. 
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COUNT 6 

Violation of New York’s General Business Law § 349 and Similar Statutes 

On Behalf of the Nationwide Class and, in the alternative, the New York Class  

211. This cause of action is brought pursuant to New York General Business Law § 349 

on Plaintiffs’ behalf and on behalf of the Class and New York Class. 

212. Such acts of WF, as described above, constitute unlawful, deceptive, and fraudulent 

business acts and practices. 

213. WF has violated, and continues to violate, § 349 of the New York General Business 

Law, which makes deceptive acts and practices unlawful. As a direct and proximate result of WF’s 

violation of § 349, Plaintiffs and other members of the Class and New York Class have suffered 

damages in an amount to be determined at trial. 

214. Pursuant to New York General Business Law § 349, Plaintiffs seek an order of this 

Court that includes, but is not limited to, an order enjoining WF from continuing to engage in 

unlawful, unfair, or fraudulent business practices or any other act prohibited by law. 

215. Plaintiffs and the other members of the Class and New York Class may be 

irreparably harmed and/or denied an effective and complete remedy if such an order is not granted. 

216. The unfair and deceptive acts and practices of WF, as described above, present a 

serious threat to Plaintiffs and the other members of the Class and New York Class. 

WHEREFORE, Plaintiffs pray for relief as set forth below. 

COUNT 7 

Violation of New York’s General Business Law § 350 and Similar Statutes 

On Behalf of the Nationwide Class and, in the alternative, the New York Class 

217. WF’s acts constitute unlawful, deceptive, and fraudulent business acts and 

practices. 

218. WF’s misleading marketing, advertising, packaging, and labeling of the Falsely 

Labeled Products is false advertising likely to deceive a reasonable consumer.  Indeed, Plaintiffs 
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and the other Class members were deceived regarding the characteristics of WF’s Falsely Labeled 

Products, as WF’s marketing, advertising, packaging, and labeling of the Falsely Labeled Products 

misrepresents and/or omits the true nature, quality, and/or ingredients of the Falsely Labeled 

Products.  

219. There is no benefit to consumers or competition from deceptively marketing and 

labeling products.  Indeed, the harm to consumers and competition is substantial.   

220. Plaintiffs and the other members of the Class who purchased the Falsely Labeled 

Products suffered a substantial injury as alleged herein.  Plaintiffs and the other members of the 

Class who purchased the Falsely Labeled Products had no way of reasonably knowing that the 

Falsely Labeled Products they purchased were not as marketed, advertised, packaged, and labeled.  

Thus, they could not have reasonably avoided the injury each of them suffered. 

221. WF has violated, and continues to violate, § 350 of the New York General Business 

Law, which makes false advertising unlawful.  As a direct and proximate result of WF’s violation 

of § 350, Plaintiffs and other members of the Class have suffered damages in an amount to be 

determined at trial.  Had Plaintiffs and the Class members known the true facts, they would not 

have purchased the products, would have purchased fewer products, or would not have been 

willing to pay the premium price WF charged for the products. 

222. Pursuant to New York General Business Law § 350-e, Plaintiffs seek to recover 

their actual damages or $500, whichever is greater, and seek to have these damages trebled.  

223. Pursuant to New York General Business Law § 350, Plaintiffs also seek an order 

of this Court that includes, but is not limited to, an order enjoining WF from continuing to engage 

in false advertising or any other act prohibited by law. 

224. Plaintiffs and the other members of the Class may be irreparably harmed and/or 

denied an effective and complete remedy if such an order is not granted. 

225. The unfair and deceptive acts and practices of WF, as described above, present a 

serious threat to Plaintiffs and the other members of the Class. 
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WHEREFORE, Plaintiffs pray for relief as set forth below. 

PRAYER FOR RELIEF 

WHEREFORE, Plaintiffs demand judgment on behalf of herself and the proposed Class 

providing such relief as follows: 

A. Certification of the Class proposed herein under Federal Rule of Civil Procedure 

23(a), (b)(1), (b)(2), and (b)(3); appointment of Plaintiff Kellman as representative of the 

California Class, Plaintiff Starr as representative of the New York Class, and Plaintiffs Kellman 

and Starr as representatives of the Nationwide Class; and appointment of their undersigned counsel 

as counsel for the Classes; 

B. A declaration that WF is financially responsible for notifying members of the 

Classes of the pendency of this suit; 

C. An order requiring an accounting for, and imposition of a constructive trust upon, 

all monies received by WF as a result of the unfair, misleading, fraudulent, and unlawful conduct 

alleged herein;  

D. Restitution, disgorgement, refund, and/or other monetary damages, together with 

costs and disbursements, including reasonable attorneys’ fees pursuant to the applicable statutes 

and prejudgment interest at the maximum rate allowable by law; 

E. Injunctive relief on behalf of the Classes, enjoining WF’s unlawful and deceptive 

acts; 

F. Statutory damages in the maximum amount provided by law;  

G. Punitive damages in accordance with proof and in an amount consistent with 

applicable precedent; and 

H. Such further relief as this Court may deem just and proper. 
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JURY TRIAL DEMANDED 

Plaintiffs and the Class members hereby demand a trial by jury. 

 

DATED: November14, 2017  _______________________________ 

Stephanie R. Tatar – State Bar No. 237792 

TATAR LAW FIRM, APC 

3500 West Olive Avenue, Suite 300 

Burbank, California 91505 

Tel. (323) 744-1146 

Fax. (888) 778-5695 

Stephanie@thetatarlawfirm.com 

 

THE GOLAN FIRM 

Yvette Golan (pro hac vice forthcoming) 

1712 N Street, NW, Suite 302 

Washington, D.C. 20036 

Tel: (866) 298-4150, ext. 101 

Fax: (928) 441-8250 

 

FRANCIS & MAILMAN, P.C. 

James A. Francis (pro hac vice forthcoming) 

David A. Searles (pro hac vice forthcoming) 

Land Title Building, Suite 1902 

100 South Broad Street 

Philadelphia, PA 19110 

Tel. (215) 735-8600 

Fax. (215) 950-8000 

 

TURKE & STRAUSS, LLP 

Samuel J. Strauss (pro hac vice forthcoming) 

613 Williamson Street #209  

Madison, WI 53703 

Tel: 608.237.1775  

Fax: 608.509.4423 
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365 Everyday Value, Maximum Moisture Body Lotion Travel Size, 1.75 Ounce
by 365 Everyday Value

w 1 customer review I 0 answered questions

4

i I
r

i f
I

Ls-c.r.

E4..p..-..m

Of
23

365
I

m XI Fr. dm
molsture
BODY LOTION

!JftQ(52il)

About the product
Brought to you by Whole Foods rAarket

Gentle & effective moisturizing
Hypoallergenic
Dermatologist tested

No added parabens
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IONES: AQUA (WATER), BRASSI(A (AMPESTRISOLEIRRA
(MSEED) IX ISOPROPYL PALMITATE, (MARY!. ALCOHOL, ni
CROLPOLYSORBATE 60, GLYCERIN,. GLUCONK ACID, SESAMO pon
(C:SAfilE)SHD OIL EOM STEARATE, POLYSORBATE 20, SEIM
BiNirulATE, gNTHAN GUM, FRAGRANCE NATURALY, SODIUM GNI,
W-[N01, ADEN, SIMMONDSIA CHINENSIS (JOJOBA) MIL
WAAMIA TERMFOLIA (MACADAMIA) SEED OIL, ALOE BARBADENSIS sik
JIJI(f, ENROL (VITAMIN E), BUTYROSPERMUM PARLII (SHEA) BR,
KNI111 SORBAH, TETRASODIUM GLUTAMATE DIACEIATE
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E

365
04

DCLUMW

ECIAMING
kilA01.1

ie.

k

Ire'1111. IhdY°4

V Hypoallergenic for
Sensitive Skin

bermatologist Tested
No Parabens or Sulfates
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FOAVNG
IAMPU

Dprmatnlogist Paraberm
for GorilitIve Skin Testad or 5ulfates

Invrl botl e and sque fox— •ritO
hand hlasage orbo kin neadecr

inc rThse with v.h9tor

INGREDIENTS:KA f*AIR.GLEP.114.P1 =MDKIT HANIA.
'1: :.i!fro._ MI'Et_ MCI MaTRYII -NROSiNAFF,

-IMRCABITA NE .kICf
HrriF.Al

'FF(INAA F.1:WEREYINILI.ODILM MAI 07.11"
ACID SIMWICIA `._11111_1%:)IS LlaK.N)SUGDIL.

iH irFJh, egRA 51, T VA
DISTRIBIII ED BY; wHaE
hHoi[20CDS MA1.1.0 f FOODS.:411'` IN. I): AmEmmuin

I. [ODES P Er'
glircwhollpfoodsmarkell,com

MEIN OSA
KEEP alll OF KANDE (MEAN.

PLEASE C: RECYCLE

101 ILII
CI 99482 45466
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Hypoallergenic 1 Dermatologist
for Sensitive Skin Tested

No Parabens
or Sulfates
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t a Arnazon.com: 366 Everyda.y x

C iii Secure .rittps :viww.arnazorr.corn -.2%eryc1c.y-Vcduc...-Ea:-.?y-FoomnWilr4B07e1H5TN:?w!

25' Airborne immune support. supplemen
kalth & 1Iouseho4d Baby & Chad Care Personal Care Baby Bath

365 Everyday Value, Baby Foaming Wash, 10 fi oz 365 Everyday value

Be tne fifst to re•ew this item

r

365.
MMMMMMMM

v "h*Eaftiboalwrimi
%ramie iw-sorms•

.LNy.
About the product

Brought to you by Whole Foods Market

Hypoallergenic for sensitive skin

Dermatologist tested

No parabens or sulfates

arnazon .:racery & Gourmet Food
prime

Departments Ycs. Pickup Loudon Browsing ifistory Kehrin'e Amozon.00m Today% Deals

Grocery Deals .5!%:ardcs BreaKfast Warn; Beverages Cold Be•erages CooKng Staples Baoy Food
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ilIGREDIOnarinuiSE. AQUA (WATER), GLYCERIN, PHENOXYETHANOL
GLYCOL PANTHENOL, SODIUM MYRISTOYL SARCOS1NATE,

VAMIDOPROPYL HYDROXYSUITAINE, ALOE BARBADENSIS,
Miffilikr,„..Ziki SODIUM COCONINKETATE, NOM FRAGRANCE
‘-Pd-lommut OFFIONALIS FLOWER EXTRACT, SODIUM CITRATE, CITRIC
ta, SIMMONDSIA (MINNS (JOJ)BA) SEED OIL BUTYROSPfRMUM
PO41 (SC BUTTN), AVENA SABO KERNEL FLOUR.
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365

*Ball)
SHAMPOO
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pnic far
a
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111 12 FE 01 (3551111)
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MIL

365
4

BattA ‘4441
SHAMFOO

111- I 4t4n va•br4

invert bottle and squeeze shampoo
into hand Massage into hair as

needed and rinse with water

NREDIEM ACCIA (WATER), GMRIN. WORM PlYEASENI.
SAKOSINATECO(..)1Moloorn DUkNL
X.ANTHM RIK PTIENOKYETHMOT. SODOM CDCOAMPNOME-
TATE CAPETLYT kt.TCOLPANT1190. 1Of RAREWERSIS,
sOOTUN CITRATE. CITRK iti. NATURAL FRAGEWKE.
CAUNDULA OFFIONA115 FLOWER EXTRACT SRINIONOSIA
CAEN% 00.1081O SEED OIL BUTYROSPERRIO Pkte
POTTER AVENA SATIVA VRNFL FLOUR

NSTRIOUTED WIZLE
VOROU FOODS MARKE T FOODSMr:PO;(78703 alcznime

WHOLE FOODS PARKET ir P
mo1IQOaItIIAOm
NM PI USA
VEP OUT OF HACH OF MEM. De NOT IRIF NB SEM
SEIB Oil HISSING.

REAR Cit IKYflJ
Eql

11 011 1 11
o 99482 45467 8

I

I 1111.4
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110 a Amazon.corn 365 Everyday X

C I Secure nttps.

25Ai rborne immune support supplemen
1, 1ea1th &I-lousehotd Baby & Chitd Care .0 Personal. Care .0 Baby Bath

365 Everyday Value, Baby Shampoo, 12 fl oz 365 Everyday Value

Be the fif'ss. to reVew th-is itern

b I, LA

SHAMVOO

Di

About the product
Brought to you by Whole Foods Market

Hypoallergenic for sensitive skin

Dermatologist tested

No parabens or sulfates

amazon Gourmet Food
me

Departments Vas' Pickup Locarion Browsing Hahn Kevin* Amazon.com Today's No*

Grocery Deals Sm.acks Breakfast Warrr Beverages Cold Beverages Cooking Staples Baby Food
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INGREDIENTS: AOUA (WATER), GLYCERIN, SODIUM MYRISTOYI.
SAKOSNATE, COCAMIDOPROPYL HYDROXYRITAINE,
WAN GUM, PHENOXYETHANOL. SODIUM COCOAMPHOACE-
TAIL CAPRAYI. PANTHENOL ALOE BARBADENSIS,
SOORM CITUTE, CITRIC AOD, NATURAL FRAGRANCE,
CALENDULA OFFICINALIS FLOWER EXTRACT, SIMMONDSIA
NINENSIS (JOJOBA) SEED OIL BUMOSPERMUM PARKII (SHEA
BUTTER). AVENA SAM KERNEL FLOUR.

drhi
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?fe LOTkIN
Tktetttoivs

M.-.555.Dge irto .kin a5 nee.d.d

INGREDIENTS: ACIII ceop, rel FA FURORE'. (1 tiE)
r.....CER (ITER'. AIM-101, crol. kLr.0I101., PRYSINtAIE
P.r.I.ISACH.1411111AILMKElitSTEARATE5IINCITHOD,
(AMRGLYCOL. f,OLYSIAA-E 20. AWE BARADENS S.
CEJ.JM CRATE, Nnu R•Ar3RANCE, CALE 4DII. A

0.f11 WEIS ELMER BIRO. X.Y.I-HAN 0 „IR CI f
PANT...POI 1:0PHEPCi Ei BLITYPOWNMUM
0.6 ?VI- ..1.1-1:e. I 1 R. SIIMONES! •HINENT, .;.I0JOBA RC
NI •VE% S..V.'14 Rk F1019.

WHtLEDISTMR1.11ED BY:

FOODSUil.TX .9703 luamisma
m-v.a• MAR NEI !P. LP

orw icwholeloorlsrnarkel,com

EIADE IN USA
12a0 our OF KUJI OF CHILDREN,

PER RECYCLE

I 111 111 1'1'
199482 454681 5
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lip ii ri., pantry

rood Beverages liousehotd ed. Pets Beauty ed. Grooming

Cheer Kr., •flgov:.‘T,IP Rpoli •_•f.,
4.•. tu-4,-14.......

p6I-Fir pantry E',.LBuy 5 ..e'l:I.tEtriEa
365 Everyday Value, Baby Lotion, 12 Fi Oz by 365 Everyday Value

Be the first tG review this item I 0 answered questions

..1111My

Frat

365 jo
41,

41:0
.14

0

About the product
B ro ug ht to yo u by Wh ci le Food s Ma rket

HypoaLLernenic for se nsit:ve sk in

ama;on 7, rimc omitly

Owintmente Your Pk*Up 1.0150)n Brniviing Mtn, Win% AMIROP*Ini TodWR DOE• MC601;

'7-:‘ a Amazon.corn: 365 Everyday X

C I Secure https www.arnazon.corn::::C:', 7:4
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INGMBUS: AQUA (WATER), OLEA EUROPAEA (OLIVE) OIL
GLY(ERIN, (ETA ALCOHOL (Era ALCOHOL POLYSORBATE
60, ISCPROM PAIKATE, GtYCF STEARATE, PHINVETHAN,
OVRYIA GLYCOL POLYSORBATE 10, ALOE BARBADENS1S,
SODIUM CITRATE NATURAL FRAGRANCE, (ALENDUIA
OFFIONAUS FLOWER EMT, XANTHAN GUM, CITRIC AOD,
PANNENOL TOCOPHEROL (VITAMIN El BUTYROSPERMUM
pARKI1 (SHEA MR), SIMMONDSIA (HINENSIS (JOJOBA) SEED
OIL AVENA SAM KERNEL ROUR.

eb6
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foaming
wash
hubio R

.iiriirpv PrIVIV114 rTr P !II1P111.111.14.

Invert bottle and squeeze foam into
hand massage Onto skin as needed

and innse wrth water

I NaliDENTS. OMR MN,
THEJJ,I iyjiiiy SARMNATE, 11-11

LUMULTANE. AU BARBADEIVS. INTHNY 01)1.1u
CODIPIRTAE NATURAL FROAKE. PilEliCr(314.1%1
CLEAXIL4.0.411114.11S RIMER FFRC, SODIUM OWL MK

S TtSJA CHIINSIS 0.11,2A)sa01,
FARKIN-Ffi ELTIR, HINA SAT10.(0,41) KW' UHF.
DismisurEDBy: WFOLE;WO Fc'..0.-A MANE'. FOODS.tST14. 1K 7E7E
..7;21^1 WWI rilOos 11 A r I r:
www.whelleroodsmarkel.com
MADE IN tlyt
KEEP OE OF REACH Of CHILDREN.

RIME t RECTIf

111I0 j948/21 157310,, 5
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JHYPOURGENIC FOR DERMATOLOGIST TESTED NO PARABRISSDIWIVE SNIN OR SRNS
ph II ins dm.
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C.• a Amazon.com: 365 Everyday x

pantry

Food Beverages Househotd & Pets Beauty & Grooming

Cixtriosm..
„id

92.1.1411:1. "r"

h,

prime pantry Buy 5 selp...ci.

365 Everyday Value, Kids' Foaming Wash BubbLegurn Scent, 10 FL Oz by 3155 Ever-yday Value

Se the first to reVew this i tem I Oeswered quest:ons

L

fo,iming
Wash

;isle

'Le>

About the product
Brought ta you by Whole Foods Market

Dermatologist tested

Hypoallergenic for sensitive skin

amapn
Win' Pickup Location Mowing Histoty Kelikt'aAmman= lixitlifs Delta, Gifi COMO & Regiatry

C Secure iiltps. www.arrtazon.com 5-Everyclay-Value-Foamin9-Bubble9urn/dp/B074MH16QD
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••hew•eib•lpe•Olime 0600 *too

DIGREMS: AQUA MARI VERO( CAPRIA Gin
PANTHENOL SWUM MUM. SARCOSINAT IKAMIDOPROPTI.
HYMOMMAINE7 AIDE PARBADENSIS. WV( GM, SCOW
COCOMNOACETATE, NATURAL FRAGRANCE, P1-1140#11HANCli
(ALENDUIA WOWS FLOM EMI 500111 CRATE MK

JOI SIMMONDSIA CH1NEN5IS MOW SEM OIL 3.1TYROSPERMII
PAM MA BUTTER AVM SAPVA Per) IREFLU
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VEFLYDAY VAL Cif

OrrIA

foaming
wash

Wtrie.d
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foaming
wash
?P'

nvert bottle and squeeze foam into
r.ar-id Massage ontc. skin 45 needed

and rinse with water

DISDEDBIR 'WAR), GMERIN, MrraGEKOL
FAIlle#11. ACM IIWISTUrlSARCCISINAECOUIMIDIFRONL
'irrarS11114, AIDE 34R1AD1SIS, XAND-IAII SUM. SWIM
onampromml, MflR,A FVERNIE, 11-.EIOYEII-ItINDL
i:.1.1110.16, 11TONALS[LOVI'Elrbll.0.0, SOOLJMCWE

LIMEA}SiEDCAL, 2ISN:-.CF0IIM
PV.IIIII:f2, 91.I-R..AVFNA WV. 1:::-.P.KRIEF67r..R.
DISTRIBUTED Hy: WHbLE
WHOLE fe.LIDS RV.E' FOODS.41.1'511N. Tx ammus-

?MOH [Inn VARE[T :P. 1r
Clocwheleloodsmarlietom
MADE IN USA
KEEP INT IN REACH OF (FIkLOREN.

0
FUME teat HOME

11 1J94118111 45171111
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MARERONIr RR DERMMOLOGIST TESTED NO PARABENS7NSIIIVE SHJ'x OR MATES
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a Amazon..coni; 365 Everyda• X

C I Secure https-. www.ar1iazort.corn.2-=v,:p-Viuc-Eci:-)rniric.]-Gr.:pr;.r.!!cp/BC..7,-1-1-rf:X7M:

365 Everyday Value, Kids' Foaming Wash Grape Scent, 10 ft oz 365 Everyday VaLue

Be Ule fi,st to r-ev.;ew this item

NM;

365,

foaming
wash

LA

70.200
VCR'
rex

About the product
Brought to you by Who[e Foods Market

DermatoLogist tested

Hypoallergenic for sensitive skin

No tears

arnagion Grocery, Gourmet Food
Try Prima

Departments YON Arnozon.com Todayls Dodo Gift Muth & Regisby Sell Help

Groc ery Deals Snacks Breakfast Warm Beverages Cold Beverages Cooking Staples Baby Food

F Scal.th 8: I iouschold o Baby & Cd Care Pc rsona1 Cal c aaby Oath
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w w w or lir 111, 11. 101 erfee 1111

INGREDIENTS: AQUA (WATER), GLYCERIN, CAPRYLA GLYCOL
PPRIENOL SODIUM MYRISTOYL SAKOSINAE, COCAMIDOPRCK
HYDROXYSULTAINE, ALOE BARBADENSIS, XANTHAN GUM, SODIUM
COCOAMPHOMETATE, NATURAL FRAGRANCE, PHENOVETHANOL
CAINDUIA OFFICINALIS FLOWER DRAG, SODIUM CITRATE, RC
ACID, SIMMONDSIA CHINENSIS (JOJOBA) SEED OIL BUTYRORINUM
PARK° (SHEA BUTTER), AVENA SATIVA (OAD KERNEL FLOUR
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Min

r7: _OT/OURNIZING1(?$.
Lrfts show thiS deify moistunzer

-SkM !eft re.ehing soft, smooth and hydrated not

•gragrance free tormufa is perfect for restoring
moisture to Face. hands and body

nypoallergehic and non-comedogerlic

1111
DIRECTIONS: AM? LIBLRALY 10 SKIN DAILY. AS KEDED. OR AS DIREUED
BY 'f.DR HEAATH CAPE PAUITIONER.
iNEREDIENTS: AQUA NiATER), GI V1FRIM, BRASSICA CAI,PESTRIS OLEIFERA
(RAPESED On, M4UCAM1A TER WHIM SEED OIL, CETEPAYL AKOHOL.
CETY_ AKOHOL, ISOPROPTL PALMITME. POLYSORDIE b3. GLLIONOLAIJONL
6LKEHL ..TEAPATE, POLYSORDIE 20, SODIUM BAZDArL, XAN1HAN RN_
SCDI.IM PIRATF, PANT-iFNO[. TOCOPHEPOl iVITAMiN ET
DIS1RIKITED la: WiibLE

1OLE :OULIS MAHE I FOODS,
AUTIL TX 7E03
11201 WHOLE FOODS MARKEI IP LP
trorcivhdefoodsmariA.com
PRODUCT OF USA

;C.:—ILE MADE FP, .1M

so%Post (01611METI REMLED CONTENT .7., 1;' 9 4 82"1} 4 013 4
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'Independent lab results show this daily moisturizer
is hypoallergenic and non-comedogenic
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EW:DiJ'..r. 34 Pc..--f.cina- SkT! CO'CLar.icin3

365 Everyday Value, Moisturizing Lotion, 16 oz 365 Everyday Value

Be che First ta re'y'iee., this item

I

365

POP

1FLOflQ3F11U

About the product
Brought to you by Whole Foods Market

Whole Foods Market premium body care

Fragrance-free formula is perfect for restoring moisture to face,. hands and body
Skin is left feeling soft, smooth and hydrated not sticky or greasy

Independent lab results show this daily rnoisturizer is hypoallergenic and non-comedogenic

amazon GoLinThi.: 1700E1
.LrvPTIrn

Departments 'YourAmazon.corn Today's Deals Gift Cards & Regisby sem Help

Grocery Deals 5:'.acks Bieakiast Warn Be•erages Col0 Beverages Cooking SLaples Bab., Foc Carlos..

a
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}I, Im I ISF I I PV$1.1.Cka

INGREDIENTS: AQUA (WATER), GLYCERIN, BRASSICA CAMPESTRIS OLEIFERA
(RAPESEED Oft), MACADAMIA TERNIFOLIA SEED OIL, CETEARYL ALCOHOL
(Ph ALCOHOL, ISOPROPYL PALMITATE, POLYSORBATE 60, GLUCONOLACTONE
GLYCERYL STEARATE, POLYSORBATE 20, SODIUM BENZOATE, XANTHAN GLUII
SODIUM MATE, PANTHENOL, TOCOPHEROL (VITAMIN E).Ritar KM Mai ad.
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organic,
laundry
detergent
3X CONCENTRATED

EARN CONSCIOUS INGREDIENTS

Na Chlorine, Pholphates a r Petrochemicals
kerno,res Grease, Dirt & ToughStaIns.
Hyrta.All@rsenie

A,,
i

Noii,j4iiic 8. Biodegrerdable

14/1)/)
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+.N. 'ti ifi.
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laundry detergent
3X CONCENTRATED

P, rAectS C orpr d egta dabre

Cancenbrc hod Not tested en Ad-ornars

Low.S•udsrrr9 Formula No C IFori n e, Rhos pka or Pe trochemic k

Hyros.Arlergen, 5e1e Fe r Septic & Grey Wirier Syl.iems
Norl-70/ REMO rei Grease, Dirt & IJhStahi

DIRECTIONS Mk USE
roko-- sr mei, -ION, Lang Fon nd un•„. dr.onin .1, 34,1LIIrns yniur mach.-k• Abinto pho...ride..., c= P... •1,..d.dInnharn wnining1*PL....11MP 411+,4.,d) r9r rnedilJni laid.. 111 ibp I n 1.1, 2 la •ga u,

4,4 12 25 ea NorE AInr, .id .30,0,1 in Ihn, •r Fr,r1.1.d•I*Neld JuIvide and old nine Cul n•hily !v.+ wihe•I41{1,1.rin.

Pram! I wain% IlI,P. FillIckeey "HE' MarAirm.: Far rrn„daankand..Pill maaIne n„ n, rivqk nr hn.. •f .n., K1 4, 4.01.1111 nimplyrinci c•p In Iin• (1.5 nal.
HOPAGE DI5POSA

'T"..p...1-"e D n., &Thar rola mliMEIT PRECAVIIIONS
Piarp 11,,, 11.A pA DO 0441 melba r hiln.ran II 211.1.rcralli LIM.. in .n.,-13.1^1111n1ply t vrlInn. In [min ranInd.11,41 nye c Inr 1..115r' n'.'I

orilnuel. II delan,geni IS n, ptantT Wit, and da.•1rIm,I i I Dr' .1, are an:AE.1,1mndMI OLE MR/DEM MUM*, 4114 WADIE ;Dm; srdo Ian spimgo, 0,51 %MOW tyi-.i5 ih110111:131:.leMALli qi,FL r.yr
AIM .}:ygs:03

S(11: 113j41 r

1114W1T111'
III

111111111/11riTWOO Lain I I
MIWIC*Err I,P(RMAFEPIAL, F125-.12 II
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Protects Colors

11 3X Concentrated

Low-Sudsing Formula

II Hypo-Allergenic
Non-Toxic

III Biodegradable
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a Arnazon.com Whole Foods x

C U Securc https:::WWW.amazort.corn, •::i• 7;• L

Whole Foods Market, Organic Laundry Detergent 3X Concentrated, Unscented,
100 fl oz Whale Foods Ma7ket

Be tle fi, st to review this item

Organic
laundry
detergent

.•.N

1
UN.173.

trtie.f.IParpiM

About the product
Brought to you by Whole Foods Market

Non-toxic & biodegradable
Hypo-allergenic
Removes grease, dirt & tough stains

log
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or health care prof;;;IOn717 gent is ingested, drink plenty of water and do not induce yomitir"HUll "KW DECIARATiet AQUA (FILTERED WATER), SARINDLISMUKOROSSI (ORGANIC SOAP NUTS), SAPONIFIED COCOS NUGFERA OIL (SAPONIFIED
Ok5ANIC COCONUT OIL ALOE BARBADENSIS (ORGANIC ALOE VERA LEAF ME POWDER), SEA SALT, SODIUM BICARBONATE, SODIUM CARBONATE XANTNAN
ACACIA SENEGAL (ORGANIC GUM ARABIC), CYAMOPSIS TETRAGONOLOBUS GUM (ORGANIC GUAR GUM), ORGANIC GLYCERIN.trim:um
AUSW BY: WHOLE FOODC MOU__TIrm7
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organic
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detergent
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organic
laundry detergent
3% CONCENTRATED

1111 1=1E=1/
Prorects CoIor I Not Tested en Animals 111111
3X C ersom-ritrei U NChIoeine, Phosph.tc.

or Petrochemicals
Losir-Sudsingi Formula

Safe POr Septic
Hypo-it'sllergenic G.rey Water $listems
N Do Toir g Reme.-es Grease, Dili•.i

Biodegradable a Tough Skeins

rir 0 U41 A MI -arm .iar.r. E ye,..-INent In cos. iri olio co Marl, Iludi eye wilk coal wole., loi, leolli 17.1.1.11.
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SAFETY L PRECAUTIONS

e r....., 0 u, e Du r..,, re ule horde ko rloreardrafber 11793ei oil Idilui.d
SIGRAI5E I DISPOSAL
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DIRECTIONS FOR USE
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mountain fresh
Protects Colors

II 3X Concentrated

Low-Sudsing Formula

Hypo-A liergenic
Ili Non-Toxic

Biodegradable
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wetter Tor at Ieest 15 minutes.wwiergent Is ingested, drink plenty of water and do not induce vomiting.

or health care professional.
ALVA

ItofiEle:Dvi:LAETZ)iiSAPIlaNOUS MUKOROSSI (ORGANI( SOAP NUTS), SAPONIFIED COCOS NUCIFERA Olt (SAPONIFIED ORGANIC
44411444 CYANONS OeUS GUM (ORGANPNIDfR SFA SALT, SODIUM BICARBONATE, SODIUM CARBONATE, XANTHAN GUM, ACACIA SENEGAL

IC GUAR GOO, ORGANIC GLYCERIN, ORGANIC MOUNTAIN FLOWER FRAGRANCE.ivet41611":$10.61.‘..AII. 1•VII°11Q0„F""IpAtif:tijklfcivs mom 14,114?it r ft_ID lh
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mon

365,
EVE YYYYY VALUE'

foaming
wasti
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365.

foaming
wash
)1te, U)t IflU 1-13e

MALLL FOR 0111141111111EIH Itgq.ii Nil .i-4111441
7/ NT! -17- ti.r:

Invert bottle and squeeze Foam into
hand Massage onto skin as needed

and rinse wIth water.

OREM alA MATER), LYS1N. (AFRM GLYa
ITI1Di QUILIMMYRISTOAXOSHIAFE, (U{AMINFROP11..

4iDFLU1jUME, ALCEELARBADEF65..011-MtUht TDILPA
COLTAKKAIETa. WIRA L RUA CE, ElafElHANI..
CALENUULAUFLIINALIS FINER BUNKE, %DIMOTP.AJ[TK

SWFARSIA EHNEN% 00.1ASEED .OIL BLURT:ATV Uhl
PAWI (HA ETTER), 41/DA Sikin,'A PEIKEF:11 EL
DISTRIBUTED Bt. WHOLEWHOLE FrJOCS MARKET FOODSAUSTI TX '3'03.

WIAILE RIDS HARKET IP, iP
linvitioholifoodsrriarheitnin
KAU IN USA
KEEP OM OF REACH OF DIILDREN.

PLUM 0RE(TCLI

111 l 1,
a 1'99482 45735'18
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RMALIIRGINIC FOR DERMATROGIST WED NO PARAM
SENSI11YE SKIN OR SOUS
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a Arnazon.coni: 365 Everyday

C I Secure nttps::. www.amazon.corn:2e '-veryd FoarninQ -MCon.id p/B074MGKH.JD/

prime pantry

365 Everyday Value, Kids' Foaming Wash Melon Mango Scent, 10 Fl Oz by 365

1 customer review I 0 answered questions

365

foaming
wash

sokootow

rt.
.u1.5106

About the product
Brought to you by Whole Foods •arket

Dermatologist tested

Hypoallergenic for sensitive ski ri

No tears
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it••••••eit•oe•oe. **agree*. .••Sell•••

MainAU (WATER GLYCERIR CAPKYI. GLYCOL
IMIHNOL SODIUM MEMSARZNATE OXMIDOPROPYL
HYDROMULTAINE, ALOE BARBADENSISI XANTHAN GUM, SODIUM
ODAYMETATE !MAL FRMRANCE, RIENOXYETHANOL
OeICULA MMUS ROWER DURALT, TDIUM MEI CITRK
ACIA SHMONDSIA MUGS 00JOBA) SEED OIL BU1YROSPERMUM
PAM IAA BUTTK AVENA SATNA (010 ONG. FLOMott
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No OM
TOW Kam

FOAMING
COPY WM

TROPICAL TWIST
IrrPON.,..LUGETPC riTY2 ClizatrotoalT TE.5TW NO PARAffm5
SETeirrivo 404 Sui.TZEI

DIRECTIONS FOR LISE:
Invert bottle. arid squeeze icam into

hand. Mas-wsge onto skin, yell
"Creature Powee''' arid rinse Mat water.

KAMM A1014 •WA.-13.. I TR DIIIOr.t1111.A.M".(, OM?'VD,
..T1).11E-h(t, ".•1 1.:11.11+ fgI SII.W..C6PEA11, (COKF)PREInl

HT-IwILIewitr.RIWIK dart PMEJOEN16 WROLNOIRI.
SWIJH (01.1.1*11.OJAI DIFIDULA Efi ortot FINER EXIPX1
SMONCIIPME, Mi..42, •;.1HVOIDSLA GihiTETISIAMMSE
61,9TIDTERMI.M PAKIOI kyriA ;AIWAIDAE) OIL [1::.G.
KORN. TRXRI.V:
DIMMED BY! wHD:E It.:09 MARIO wfitILENJSTIS. Tr. 1•:1.WHOI= MAPET P FooDs.rrocikalmrotsmarlauorn crozwiN
NUE IN USA 115ITIO DOPITNTIA AND FDREGN INGREDIENTS
REPRO OF REMII OP EHILDREit BURT UNDER ADULT SOPERISION
WV KUMKRATT BIOS NL LTD. I 9 STORY mEDIA

HUTS RESEITMIL WWW_KRATTEISIDTHERSAM
!Hi MRIDE ADO0 IS A REGISTERED TRADEMARK DE THE PIAUI
ORIADLASFIN.G 5ERVICE. 11t WIT II piliMIsSION. TOIb M. ALL
CENTS RESERVED. HTTPIOPMDs,uNOHLOKRILTTS

KEE %if IlitCLE

3 I 11
Gluten•F

1994824616211 1
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TROPICAL TWIST
wrvoiLamkte. Fa S PEZmATOLO647 1E5TrrS PIO PARASEtE5
SENIcrTrYC SKIN Cc SWATH
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a WILD KRATTS,..Kids Foaminli X

C I Secure 'Alps ::www.arnazon.com!W

WILD KRATTS, Kids Foaming Body Wash Tropical Twist, 10 ft oz WILD KRATFS

Be the first to review this item

t,

ipSiff!

gee%
nr7.1

FOAMINO
'BODY WOW

-TRO -A P,

0.1)

About the product
Brought to you by Whole Foods Market

Hypoallergenic for senstive skin

Dermatologist tested

No oarabens or slilfates

No tears!

amazon &nen,. & Gourmet Food

Deparimenb, YawArmozon.com Today* 115ele Gift Cards & Regiely Sell Help

Groceiy Deals Snacks Breakfast Warm Beverages Cold Beverages Cooking Staples Baby Food

Prsonal. CaC ki, Car,e Body Ueansers Soaps
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INGIMENTS: AQUA (WATER), GMERN, PHENOVETHANOL CAPRYLA GLYCOL,
PArl- ENOL, SODIUM MYRISTOYL SARCOSINATE, OXAMIDOPROM
E.-YDROMIJANE, ORGANIC ALOE BARBADEISIS LEAF JUICE, XMIHAN GUM,
SODIUM OX0APPHOACETATE, (ALENDULA OFflONAUS FLOWER DMCI,
SODIUM (19RA1E, (ITRIC ACID, SI MMONDS1A CHINENSIS (JOJOBA) SEED 01,
BOROSPERMUM PARKII (SHEA BUTTER), AVENA SAT1VA (OAT) KERNEL FLOUR,
NATRAL 1RAGRANCE
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ito
rov Kgsno

11111.111 BATH
TROPICAL TWIST

piiprALarnENIc roe PEOAAT060051 IE5TEL7 NO PI;RAN-R6

6ENS:TIVE 941k1 4WISATE5

ogeo-10146 FOce t,P5Er
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inq vdatr irJ ve'd
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MEM Willi; WIT:. KYi ELKOSIDi. *.T.1h1.4/01.: AFF/Pl.
Sat, 2.017-14DEP65 LEV Ala

i. dl I, 14:1 Fo.rER:. AFf _OPPP ITCHICt
I, F..KRI.!0. I

DISTRIBUTED a!: NHOL, UUCi ILP1{ I WHoLE
Foaps,•whaFefandsmarIceLarri damaxwm,

Nig IN IM NSINd DOMESTIC AND WEIGH INCREDIENn
CAU11111i. USE ONLY AS DIRECIa DA(SSIVE IiE GF RIOLONGEDEPOSUR
CAW IRRnatt* to SKIN KM NOW RUT. DIRDPITROE 1.111F PO,
ROONEss DR rtcHING Oa OS. Mail YIDIJ Hrsomi IF iRRITAII.ON PRSIt
KIER OUT OF REACH [IF CHILDREN EN(ERT OMER ADM' SLIRERVISPON.
WILD KRATIS 2416 N.RArl BROS. to. LTD. STOP PliDo GROUP.
ALL RIGHTS RESERVED. WYPIS.KRATIRROIHERS.COR
THE PBS KIDS LOGO IS A.REGISLERED MAMMA Of THE KAU( BIMIDEASDNT
SERVICE. OSEDirriii PfHMILO4I. ZGIE. Pas. fiLL RIGHTS PESERYN
fliP ./NSKIDS.DAGNILDKRATIS LorCiiiad

4r,
MIME to RECICLI
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I
te. Pre.

III 1 I
99482'46163 8
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TROPICAL TWIST
Kink.al2GENIIC FO9 KiZPIAAIOLOGI5T TESTED I No MAWS

URSINE SKIN 6.61LFAT56
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a WILD KRATTS, Bubble Bath X

C II Secure qttps:', www.arnazon.corn

WILD KRATTS, Bubble Bath Tropical Twist, 15 ft oz WILD KRATTS

Be the first to review this item

Igo

Kit&
•1161BLE FATH

41111- l'•

9,
1

Vz iu

About the product
Brought to you by Whole Foods Market

Hypoallergenic for sensitive skin

Dermatologist tested

No parabens or sulfates

No tears!

amazon Gourmet Fool

Departments Yaw Arnazon.com Today% Doak Gift Cards & Ragieby Sell Help

Grocery Deals Snacks Breakfast Warm Beverages Cold Beverages Cooking Staples Baby Food

Beaur.y 51 Periona! Car-42 Personal Bath & B.athing .AccessoI52s Bath Bubble Bath
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INGREDIEWS: AQUA (WATER), DECK GLIKOSIDE, PHENOXYETHAKOL COYLY" GLYCOL,
CliRiC ACID, MOAN GUN, PANTHENOL, ORGANK ALOE BARBADENSIS LEAF JUICE,
KITTROSPERMLIM PARK I (SHEA BOER), ARRLIM LAPPA (BURDO(K ROOT EMT),
NAPA_ FRAGRANCE
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3653
VaLJI

frea,,A€4,6&
Relax and recharge with calmir.g lavender and nininturizim. shea butkor

Our Premium Body Care sardards ensure luxuriousit safe suds.

C2 refAy sourced for pyr4, el+itacy and .ust-ainability. Go ahead and

nak in blissful but]bls with only lhe gentlest i,:igreclietlis! ru parabens,
harsh preservatives Q r sodium lau-yr and 1-rn.ireth sulfates

IHREDIE115: AOLIMMTERF, DECP1rAIKOSIDE, PHEEYSETHANG L. CURT% GLYCOL, CITRIr,
WINM GdM. PkN1H NU. ALOE HJIR fiE NS IS, BUMDSPE NUM l'ARKI! (SHEA BL11F J.

LAPPA (ERDOCK RODI EXTRACI). rofURAL F RAC RANCE
DIRECTIONS: PO 1-2 CAPFULS Cf ELBRE BATH MDR 'ARM RUNNING 'ArATP
DI5TRIBOTED By: VVIZLE
on mos maKE1 FOODS.. W.9CS111 TX 7PE
'1.:1C15WHC[r MOM r''ARKET$, HDPE
wim.wholeloodsmarkei.com

GLUTEN:HE PLEASE RECYCLE
MADE IN usA

CAUTION:USE ONLY AS DIRECTED. EXa55fff USE OR PROLONGED EVOSURE HAY CAUSE
INIUMHON 1'0 SKIN ANC URINARY Ma. DISCONTINUE US( IF RASfi, REDNESS LIR HOAK
KI:11RS, I:ONSOU MA PHYSICIAN IF IRRITATION PERSISTS. KEEP DOI OF RUCH OF CMILDR[N.
SfORE IN A COOL, DRy pacE LOT 1 LE F. ''1ADE `PDV

MODEGIADAR-LE A6E011115 5'0%110151-0msuNER REVUE 0 KWIC
PlO PARASHIs
NO SODIUM LAORYL OR lAUREIN SULIATE
NO ARTIFICIAL FRAGRANCE

NO MAL INGREDIENTS OR TESTING 111 Il I I 11 111
0 99482 44945
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e a Arnazon..corn; 365 Everyda.: x

C ii Secure,1ttps.::www.amazon.corn :f r::; :1 Y

365 Everyday Value Relaxing Lavender Bubble Bath
3 cusmmer rev:ews
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amazon Beauty & Persona: Care
Fr!sdn-in

Depaitments r Yaw Aninzon.com Todsryna Denii Gift CE1144 & Regilftry Sail Help

Ali Beauty Luxury Beauty !VaKe.,-p Slci!‘ Care Hai. Care •ragrance Tools & Accessories Personal Cai

Beaucy & Pen]orial Care Personal Care 5 Bath & SaE'-iinrj Accssories Bath. Bubble Barh
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INGREDIENTS: AQUA (WATER), DECYL GLUCOSIDE, PHENOVETHANOL, (APRYLYL GLYCOL, GM(
ACID, XANTHAN GUM, PANTHENOL, ALOE BARBADENSIS, BUTYROSPERMUM PARKII (SHEA BUTTER),
ARCTIUM LAPPA (BURDOCK ROOT EXTRACT), NATURAL FRAGRANCE.
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MIN

FOR ALL SKIN TYPES
g

TorrnLila for sens!tive skin
Gt?nfie soap-free cIeensin9 for

0 cr. v
0)3111s-
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ro10.
Bo 16 FL CI (473m0
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SKIN
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Lj

ENT LE

365, c)KIN
EANSEP

resuots show ItPS 08roe forrinth:.
05 hypoaliergemc and non-comedogentc

•Mad enough for everyday cleansing Dr' sensiOve 5ifM

wifhout over-drying

.Clean rinsing formula Is easily washed away. feavfng

VRECTIONS: 'NET SKIN WU WATER USE A SOFT WET OR DRY CLOTH TO
Oaf rinSAGE DESIRED Amoun OF CLEANSER ONTO SKIN. RINSE AND
GlITIY ROT DRY WITH TOWEL
INGREDIENTS: •QUA (WATER), CETYI. ALCOHOL: BRASSICA CAMPESTRIS
DLEIFERA IZA, P.ISEED OIL), GLYCEWL STEARATE, r_ElEARYI ALCOH1. STD LIM
MITISTOYL SAKOSINATE, PNErlOPETHANOL, (PPM 6IY.1_OL, CliR C

OiSimBuTED WIOLE
mar [on MOW FooDs
AIJSTIk, 'X Mi ezENEms.
U1111 '4V-ICIEE FOODS MARKET IF. LP
ourviiihaltioadsrnarkellam
PRODUCT OF USA Ill 11eciTILF IS N1ADE FROM'5Q% Pe5T OMER RECYCIED our n 9 94 8 2 4 4 0 3 2 9
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.Incependent lab results show this gentle formula
is hypoallergenic and non-comedogenic
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INGREDIENTS: AQUA (WATER), CETYL ALCOHOL BRASSICA CAMPESTRIS
OLE1FERA (RAPESEED Ob), GLYCERYL STEARATE, CETEARYL ALCOHOL, SODIUMMYRISTOYL SARCOSINATE, PHENOXYETHANOL, CAPRYLYL GLYCOL, CITRIC ACID.

fikliirilaiLMONI ma mama
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littE
MA4Ker

detergent
3X CONCENTRATED

I.
troartlitsdagnolia

& poppy.

I f
NI Protects Col

3X Concen e1 Biodegradable
Not Tested on Animals

Love. Sudsirtg Formula II No Chlorine, Phosphates or PetrochemicalsHypo-Allergenic
Non-Toxic

DIRECTIONS FOR USE

Safe For Septic & Grey Water Systems
g Removes Grease, Dirt & Tough Stains

fa.P-ca,m.RC do-ea instructions found on leg, alang with imsrucuona fel yew washing ale-chino_ itheaya ant
'N'M''''"•• For 0-rodasAn eat Prelreet woes as needed before walittn g.
r t"'ding (Standard) Mach En 0 es Far medium loads, iiN mealLI rrng csp ID hoe 2 (1.5 Qs). For tar gil'6'

/Madly Kiii*d bDa41. La@ a rut! measuring cap 2-25 az). NO TE; Always. add detergent to the water env to

add' r',9 clothe s The detergent le eery water solubte end shOUrd rinse owl eas.ay Oh* Pelmet cycle Itrtling wrIhnt
run51

0.001 Lading. High El/idea-0' 'HE- Staailladea!For neadJum 6414 flit na-essauring cap to bar 1,11 ard F*,
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III Protects Colors
II 31 Concentrated

Low-Sudsing Formula

Hypo-Allergenic
II Non-Toxic
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.0 LUkli water Tor at leasiuation continues. If detergent is ingested, drink plenty of water and doue Consult a physician or health care professional.ItraleiniT DECIMATION: AQUA (FILTERED WATER), SAPINDOS MUKOROSSI (ORGANIC SOAP NUM SNOW (0(0S P1ICIERA 01
ORGANIC COCONUT OIL) ALOE BARBAOENSIS (MGM( ALOE VERA LEAF JUKE POWDER), SEA SALT, WOW BICARBONATE. sailcARBomoRGAtarEDELATHAtH Gum, ACACli SENEGAL (ORGANIC GUM ARABIC). CrAN°P56 TETRAGCNiatiS GUM ("lcGUAR Wihi), AMIC GLITIRMIFRAGRAKEDISTRIBUTED BY: WWI r rAnA,



Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 74 of 85

4_01

baby
laundry
detergent
2X CONCENTRATED
EnTH fONSUOUSiliGHOIE NTS

IlHYPP-AllergenieS. Free of Dyes
Renms.es.Greast. -‘9

Diri & To, 19h Steird
No Phe sphal el.. Phthalates. C1.4 rin ea r Flei.acht, rnicall 111114011444be_ 4 3.0, 0

p, 0!) Lb-•
r.CD.scALE I

....c.71...: Di) 1 4_.6.L.9-::Litht. i
_...•46 iiiiii.



Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 75 of 85

baby
laundry deter-,
2X CONCE NT R ATED

Non-Tonic & Biodegradable.
N ol Tested ori An imah

No Chlorine, Pho Splral es or PE trci che.mlua

SaFe Fehr Septic & Grey Water System,.
Rernove5 Grea Dirt & Toug h St pins

DI RICIFIn-MS FUR USE
;01low sr.rnen1 cre al.struckign, tound 1315 enng wah
in,I runi ion, 1.3 r yo.r Alw.ye 1st, hAd•aarsp
rolorFnt..1 Pr Iresse eresss es nee deaf Ordoes

.5,14 dela, g et' to the ...Lel polar to a lj Ikw {1, 141. Phe dete-gerrl
.e Ty water so: L.b le and r su1 emir"n qor rnal

11 ung

Trop Leading ($1prielard) end Frani Leas:ling, Hegill Efikeloehey
"NS" Pkenil e F or rricd..., rn lordt, tf2 c np•Imiddle kne

1 5 Dij.;: cr :a -ge r s..s.1:ed ion d use -11,11 cap fta p i int.

5T0fAaE t DISPOSAL
elliamLernperAugg Dormi re,ha boid. tri dor. env 401.1. I. 1:11.111111.111.

gAFETV L PFtg<AUTIONS
Kopp this and 411 r:t Ening IliotherlIzarl oilkp Nino], al Our-drols Ildete-rgenl carries rn aerria4 I .114, pest rinw yliadth7.se .rrilagl id Cal.! of .0. tehkeni. Flush •s0 r ...lwaktr Fur a! 1, int 15 minutes Cankac• pkv3 ;clan11 Irrifilion

d,..i..rirrnr it.risilt&drink plonly OF ....slier end dsrlok IndaPs noml1ina. ConiNIF phy dcLan u•rheal0..

idU IMIEDEITOCUIRANllt61):4.111:ffiCW4HR).NrstGLL'CbSICE Il:tliN1.0FRI4E0NrYI-ENIC112.FLETO4TE h rlJP1i.JNAtiPIi
ji I rlh [GET•I ID üii :-yr.o.NEYD.SECIII.t11.1TRATM:f.91±10.4

I I 1'1111° I:15^11R:leD13/: 4 ••":1:-: art
;.;;I:r• (-21

I II IIVIDI MC11111114 I 54% P(it !IMPERIAL] 'L61.51
NECTILE. 0 199482 451971 4



a by

k,,,_12121!521MM

1,7iaINCeE
Fmtli VAS L 14 P.# Di PiTS

Iltmc.11

aundry

rn.Nhalat. c

*J11

rNarmint

Case 4:17-cv-06584 Document 1-1 Filed 11/14/17 Page 76 of 85

a Amazon.coni: Whole Foods r x

C I Secure nups.::www.arnazon.corn:Wncile-Foods-Market-Detergent-Concentratecildp/B0195NERYW
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Whoie Foods Market, Austin TX Baby Laundry Detergent 2X Concentrated,
Unscented Whoi,e Foods MarKet

Be the fifst to reVew this item

1

About the product
Whote foods baby laundry detergent 2x concentrated unscented

Hypo-allergenic and free of dyes, removes grease, dirt and tough stains

No phosphates, phthalates, chbrine or petrochemkats
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OUR FIAL INGREDIENT DECIMATION: ACUA (FILTERED WATER), DE(YL GLUCOSIDE (PLANT-DERIVED NON- IOW SURFA(TANT), SODLUM CARBONATE (PH CONTROL),
OOIDM OLLATE (PLANi-BASED ANTI-FOAMING AGENT), DENATURED ALCOHOL (SOLVENT), SODIUM CITRATE (COMPLEXING AGENT), POTASSIUM SORBATE

(PRESERVATIVE), MENTHA VIRIDIS (SPEARMINT) LEAF OIL (DENATURAND, 11111 111 111111111 111 1111 11111
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MIS

Veitii3/ evtt3,
After a long day of school. work or play, unwind with berry-scented

bubbles. Our Premium Body Care standards ensure luxuriously safe

carefully sourced for purity, efficacy and sustainability. Go ahead
i

and soak in blissful bubbles with only the gentlest ngredients: no

oarabens, harsh preservatives or sodium lauryl and laureth 5,Afm„.

i

INGREDIENTS: AQUA (WATER), an GLUCCISIDE, PHENOXYETHANOL, (APRYITI. GAOL CITRIC

A

WEI XANTHAN GUM, PANTNENOL ALOE BARBADENSIS, 31J1YROWERMUM PAM (StlEA ROM.
APOUM 1APPA (BURDO( K ROOT EXTRACT). NATURAL FRAGRANCE,

mains:POUR 1-2 (APFI_VS OF BUBBLE BATH UNDER WARM RUNNING WATER.

DISTRIBUTED BY:
WHOLE lOOASMARKEI

W1-OLE
mxmmmm

FOODS
LISTIMX 7S7:11,

CO
'ce9

(1013 WHOLE ENDS MAREI IP, LP 0 HDPE
www.wholefoodSIMIitet. COM

€111BFREi PLEASE RUM
MADE IN USA

CAUTION:USE ONLY AS DIRECTED. EXCESSIVE USE OF PROLONGED EXPOSURE MIAY MST
IRRITATION TO SKIN AND URINARY TRACT. DISCONTINUE USE If RASH, REDNESS OR !MK
OCCURS. CONSULT YOUR PHYSICIAN IF IRRITATION PERSISTS. KEEP OUT OF REACH OE MEM
EXCEPT UNDER ADULI SUPERVISION.

STORE IX A COOL, DRY AWE 1BOTTLE IS MADE FROM!50% POST-CONSUMER RECYCLED PLASTIC
BIODEGRADABLE INGREDIENTS

NO ARTIFICIAL FRAGRANCE 1 11 111 1. 1 11 1
i

NO PARABENS
EI SODIUM LAURYL OR LAUREIH SULFATE

NG ANIMAL INGREDIENTS DR "'WING 99482'44947 6
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a Amazon.com 365 Everyda., x

C II Secure rittps:. •www.amazon.com:Evcrvdov-VfAie-verv-Berrv-3w)b-c!doiBOT/D5BTO

365 Everyday Value Very Berry Bubble Bath
Be ne first to review this item
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Departments Yaw Amezon.com Today's Denis Gift Cants & Reoieby Sell Help

Ali Beauty Luxury Beauty V a ke...p Ski!' Care kair Care Fragrance Tools & Accessories Pel

Bezurv & Per,:onal Care Personal Care Bath & O.iii Accssories Batt Bubble Bath
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INGREDIENTS: AQUA (WATER), DEM GLUCOSIDE, PHENOVETHANOL, (APRYLYL GLYCOL, CITRIC
ACID, XANTHAN GUM, PANTHENOL, ALOE BARBADENSIS, BUTYROSPERMUM PARKII (SHEA BUTTER),
ARRUM LAPPA (BURDOCK ROOT EXTRACT), NATURAL FRAGRANCE.
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365,
EVERYDAY VALUE

gwed
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NE,REDENTS.. AQUA (WATER). DECY1. G LUCOS IDE, PHENOXYETHANDL, CAPZUL OM=

(_!1). )(ATHA/I GUM, PANIFIENDL ALOE BAR BADE NS IS, BUTYROSPERMUM PARKII (SHEA sumi
pct!UM TAPPA (BURDOCX ROOT EXTRACT). NATURAL FRAGRANCE

DIRMIORS: POOR 1-2 (APfULC OF BUBBA BATEL UNDER WARM RUNNING WATER

DISTRIOUTED BY: WHoLE
WOE FOODS MARXET FOODS.
1, DIN. 7). l8703 szesrnim.

WIIOLE FOODS MARKET 1P, LP

www.whaleloodsmacket.com
RADE IN USA

CAUTION: USE ONLY AS DIRECTED. EXCESSIVE USE OR PROLONGED OPOSIORE NAY CAUSE

IRRITATION TO SKIN AND URINARY TRACT. DISCONTINUE USE IF RASH, REDNESS Olt ITCHING

OCCURS. CONSULT YOUR PHYSICIAN IF IRRITATION PERSISTS. KEEP OUI OF REACH DE CHILDE

EICEPT UNDER ADULT SUPERVISIOR.

STORE IN A COOt, DRY PLACE

BIODEGRADABLE INGREDIENTS
R0 PARADERS
KO SODIUM LAURYL OR LAURETH SULFATE

PIO ARTIFICIAL FRAG RAN IF

OZf
WS'

HOPE
PLEASE NM

111:1.DTT LE S AE.0150% POST-COMM RECYCLED PLASTIC
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3NO ANIMAL INGREDIENTS OR TESTING
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365..
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OP Lote.e7L, OPAIM-

Gently cleanse From head to toe a nd enjoy the crisp, sweet scent ofa

apples. Our Premium Body Care standards ensure lusuriousl-y sac, wds.

carefully sourced for purity. efficacy and sustainability. Go ahead and

soak in blissful bubbles with only the gentlest ingredients, no perabens,

harsh preservatives or sodium Usury! and laureth sulfates,
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ihwiLDIENTS: AQUA (WATER), DECYL GLUCOSIDE, PHENOXYETHANOL, CAPRYLYL GLYCOL MK

ED, XANTHAN GUM, PANTHENOL, AWE BARBADENSIS, BUTYROSPERMUM PARKII (SHEA BUTTER),
ARUM 1_APPA (BURDOCK ROOT EXTRACT), NATURAL FRAGRANCE.
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Go gle Who[e. Foods
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Whole Foods Market I America's Healthiest Grocery Store
www.wliolefacid market. uorrid
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Wow! What a ride. Back in 1980, we started out with one small
store in Austin, Texas. Today, we’re the world’s leader in natural
and organic foods, with 473 stores in North America and the
United Kingdom.

Read the complete Whole Foods Market history

Want to sell to Whole Foods Market? We are very interested in
receiving information about your company and your products. The
following is the information you need to proceed.

Learn how to become a vendor

Core Values

(http://www.wholefoodsmarket.com

/mission-values/core-values)

What's truly important to us as an

organization.

Quality Standards

(http://www.wholefoodsmarket.com

/about-our-products/quality-standards)

We carefully evaluate each and every

product we sell.

Caring for Communities

(http://www.wholefoodsmarket.com

/mission-values/caring-communities)

We give over 5% of our total net profits.

Environmental Stewardship

(http://www.wholefoodsmarket.com

America’s Healthiest Grocery Store™

Who are we? Well, we seek out the finest natural and organic foods available, maintain

the strictest quality standards in the industry, and have an unshakeable commitment to

sustainable agriculture. Add to that the excitement and fun we bring to shopping for

groceries, and you start to get a sense of what we’re all about. Oh yeah, we’re a mission-

driven company too. 

Company Info | Whole Foods Market http://www.wholefoodsmarket.com/company-info

1 of 5 10/24/2017, 1:48 PM
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Whether you are a new supplier to Whole Foods Market or just
need a refresher on our processes, this page will answer some of
the most frequently asked questions we hear. Got a question not
covered? Reach out to your authorized Whole Foods Market buyer.

Answers to your suppliers questions

Do you have the perfect site for a Whole Foods Market? Become
our landlord.

Become our landlord

Browse a list of our US National Office locations

/mission-values/environmental-

stewardship)

Going beyond the three Rs.

Real Estate

(http://www.wholefoodsmarket.com

/company-info/real-estate)

Become our Landlord

Regional Offices

(http://www.wholefoodsmarket.com

/company-info/regional-offices)

US National Offices

(http://www.wholefoodsmarket.com

/company-info/us-national-offices)

Company Info | Whole Foods Market http://www.wholefoodsmarket.com/company-info

2 of 5 10/24/2017, 1:48 PM
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Browse a list of our Regional Office locations

Whole Foods Market has more than 350 retail and non-retail
locations in the US, Canada and UK — and even more stores in
development. Come grow with us!

Create a career at Whole Foods Market

Learn about our fearless leaders

Company Info | Whole Foods Market http://www.wholefoodsmarket.com/company-info

3 of 5 10/24/2017, 1:48 PM
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An occasional blogger, John Mackey actively seeks and responds
to feedback on his thoughts about creating a new business
paradigm, addressing issues facing the natural and organic food
industry, exploring the nature of human development and much
more.

Read John Mackey's blog

Check out the latest company news and resources. Sign up to
receive news via email and/or RSS feeds.

Review Whole Foods Market’s latest news releases

As part of the local and global community, Whole Foods Market
has programs that create economic partnerships with the poor,
support schools in providing nutrition education, and offer low-
interest loans to small local producers.

Learn about our economic partnerships

Company Info | Whole Foods Market http://www.wholefoodsmarket.com/company-info

4 of 5 10/24/2017, 1:48 PM
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We want to satisfy and delight our customers — every single one.
We design our stores, train our Team Members and select our
products with that goal in mind.

Get in touch

Our Hall of Fame program honors past Team Members or Board
Members for their outstanding contributions to our company.

Learn more about our Hall of Fame members

The things that make Whole Foods Market special to our
customers make us special to our investors.

Read our financial and corporate documentation

Company Info | Whole Foods Market http://www.wholefoodsmarket.com/company-info

5 of 5 10/24/2017, 1:48 PM

Case 4:17-cv-06584   Document 1-3   Filed 11/14/17   Page 6 of 6



Exhibit 4 

Case 4:17-cv-06584   Document 1-4   Filed 11/14/17   Page 1 of 5



Wouldn’t it be more fun to shop for groceries if you didn’t have to
worry about what food additives to avoid? Good news, we’re
looking out for you. For starters, we don’t allow hydrogenated fats
or artificial colors, flavors, preservatives or sweeteners in any food
we sell.

See our list of unacceptable food ingredients

Pesticide use in growing fruits and vegetables are a concern for
many people, so behind the scenes we’re working to reduce them.
Our Responsibly Grown sourcing program rewards farmers by
purchasing first from those who grow using more sustainable
practices.

Get to know Responsibly Grown.

We carefully evaluate each and every

product we sell.

We feature foods that are free of

artificial preservatives, colors, flavors,

sweeteners, and hydrogenated fats.

We are passionate about great tasting

food and the pleasure of sharing it with

others.

We are committed to foods that are

fresh, wholesome and safe to eat.

We seek out and promote organically

grown foods.

We provide food and nutritional

Standards that aren’t standard anywhere else

Every year there’s more demand for “sustainable food” and “natural food products.”

We’re here for you! In developing our standards, we research everything from food

additives to antibiotics in meat production, sustainable seafood to organic skin care. If

you want to know what goes into the products you buy, our standards make it easy,

because if it doesn’t meet the standards, we don’t sell it. 

Have a question for our customer service team? Contact us (/customer-service).

Quality Standards | Whole Foods Market http://www.wholefoodsmarket.com/quality-standards

1 of 4 10/24/2017, 2:48 PM
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Did you know that “natural meat” only means the meat itself has
no additives? That’s why we go a lot further with our standards in
the meat department. From free-range to grass-fed beef, it comes
from animals raised with no added hormones and no antibiotics,
ever. And the farmers and ranchers we partner with are committed
to animal welfare standards.

Here’s how we raise the bar on raising animals for meat

Seafood lovers want the freshest fish, shellfish and mollusks.
That’s just part of the story here. Consider our standards your
sustainable seafood guide with the best choices for your values and
your plate. In our seafood department you’ll find farmed seafood
that’s Responsibly Farmed – including farm-raised salmon – and
wild seafood that’s rated for ecological sustainability.

Navigate your way to seafood sustainability

There are very few regulations for body-care ingredients, yet
millions of people looking for “natural” body-care products. We’ve
stepped up with standards for what we put on our shelves to help
you feel confident about what you put on your body. For example,
there are 100+ potentially harmful chemicals and other body-care
ingredients that we don’t allow. We also offer industry-leading
standards for organic skin care.

Discover what makes our body care better

products that support health and well-

being.

Quality Standards | Whole Foods Market http://www.wholefoodsmarket.com/quality-standards

2 of 4 10/24/2017, 2:48 PM
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“Non-toxic cleaning products” is one of the top searches when it
comes to household cleaners. Whether you’re thinking about your
family, your planet or both, you probably want to know what’s in
your cleaning products, and so do we. Our Eco-Scale® rating
system requires ingredient listings on every label and bans more
than 40 ingredients at the base level.

Check the levels of our Eco-Scale® rating system for cleaning

products

All whole eggs that we sell are cage-free – and have been since
2004. For the past several years, we’ve been working with our
farmers to develop standards for the health and wellbeing of laying
hens. We are introducing these new standards with our 365
Everyday Value® eggs.

Learn about the different labels on our egg cartons

It’s Non-GMO Month:

Our Progress on GMO

Transparency (/blog

/its-non-gmo-month-

our-progress-gmo-

transparency)

CLARIFYING MY

COMMENTS ON GMO

LEGISLATION (/blog

/clarifying-my-

comments-gmo-

legislation)

10 Ways to Reduce

Your Food Waste

Footprint (/blog/10-

ways-reduce-your-

food-waste-footprint)

Taking Action on BPA

(/blog/taking-action-

bpa)

Talking About: Food

for Tomorrow (/blog

/talking-about-food-

tomorrow)

Need to Know: House

Bill Could Affect GMO

Labeling (/blog/need-

know-house-bill-could-

affect-gmo-labeling)

Quality Standards | Whole Foods Market http://www.wholefoodsmarket.com/quality-standards

3 of 4 10/24/2017, 2:48 PM
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Quality Standards | Whole Foods Market http://www.wholefoodsmarket.com/quality-standards
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OUR BODY CARE QUALITY STANDARDS
We carry the finest, high-quality beauty, hair and body care products available 
because we believe the quality of the items and ingredients you put on your 
body is as important as the foods and nutritional supplements you put in your 
body. We evaluate the quality of personal care products in terms of ingredients, 
experience, and efficacy. 

• We carefully evaluate each and every product we sell.

• We are passionate about aromatic, luxurious, effective personal care 
products and the pleasure of sharing them with others.

• We encourage our vendor partners to use plant-based and naturally 
derived ingredients, pure essential oil fragrances, gentle preservatives 
and non-petroleum ingredients.

• We are committed to high-quality body care products that have a 
proven track record.

• We only sell personal care products that have not been tested on animals.

• We provide personal care products that support health and well-being.

Our stores carry hundreds of brands of products (in addition to our own Private Label brands) and the selection from store 
to store may vary. If you have a question about a particular product, please ask for assistance at the store where you shop.

Body Care Ingredients We Don't Sell
Currently, there are 100+ ingredients common in conventional body care products that are not allowed in any body care 
products we sell. That includes phthalates, microbeads, triclosan, BHT, BHA, aluminum chlorohydrate, and many more. 
However, creating a product with no unacceptable ingredients does not guarantee that Whole Foods Market will sell it. 
Our buyers are passionate about seeking out the freshest, most healthful, minimally processed products available.

# 2-Bromo-2-Nitropropane-1(and) 3-Diol A Acetone

Alcloxa

Aluminum Chloride Hexahydrate

Aluminum Chlorohydrate

Ammonia

Ammonium Xylene Sulfonate

Page 1 of 4Body Care Quality Standards | Whole Foods Market

10/4/2017http://www.wholefoodsmarket.com/about-our-products/body-care-quality-standards
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B Benzalkonium Chloride

Benzethonium Chloride

Benzocaine

Benzophenone-3

BHA (Butylated Hydroxyanisole)

BHT (Butylated Hydroxytoluene) Butoxyethanol

C CBD

Chlorphenesin

Cloflucarban

Cocamide DEA

Coal tar

Copper Disodium EDTA

D Diazolidinyl Urea

Diethanolamine (DEA)

Dimethyl phenylbutanol

Dimethylmethoxy Chromanyl Palmitate

Disodium EDTA

DMDM Hydantoin

E EDTA

Emu Oil

Equine Oil

F Fluorosalan

Formaldehyde

H Hexachlorophene

Hexylresorcinol

Hydroquinone

I Imidazolidinyl Urea

Iodine complex with ammonium ether sulfate and 
polyoxyethylene sorbitan monolaurate

Iodine complex with phosphate ester of alkylaryloxy 
polyethylene glycol

Iodopropynyl Butylcarbamate

Isododecane

Isoeicosane

L Lead acetate

Lidocaine

M Melanin

Methyl Nicotinate

Methylbenzethonium chloride

Methylchloroisothiazolinone

Methylene bis-benzotriazoyl tetramethylbutylphenol

Methylene glycol

Methylisothiazolinone

Microbeads

Myristamide DEA

N Nonylphenoxypoly (ethyleneoxy) ethanoliodine
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O Oleamide DEA

Oxybenzone

P Perfluoroisohexane

Perfluorodecalin

Phenol

Phenylethyl resorcinol

Phthalates

Picaridin

Poloxamer—iodine complex

Polyethylene Terephthalate

Polyimide-1

Polymethyl Methacrylate

Polyperfluoroethoxymethoxy Difluoroethyl Peg 
Phosphate

Polypropylene

Povidone-iodine

PTFE

Q Quaternium 15

S Secondary amyltricresols

Sh-oligopeptide-1

Silver Citrate

Sodium Bisulfite

Sodium Dodecylbenzenesulfonate

Sodium Hydroxymethylglycinate

Sodium Oxychlorosene

Sodium xylene sulfonate

Soyamide DEA

Synthetic Fluorphlogopite

T TBHQ (tertiary butylhydroquinone)

Tetrasodium EDTA

Tetrasodium Etidronate

Toluene

Tribromsalan

Triclocarban

Triclosan

Triple dye

Trisodium EDTA

U Undecoylium chloride iodine complex

V Vanillyl Butyl Ether
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There are no mandatory government standards for "organic" label claims on body care products, so we had to create our 
own! At Whole Foods Market, we set high standards to make sure that “organic” really means organic in every aisle of 
our store.

Premium Body Care™ Standards
Our experts review the latest research on body care ingredients with possible impacts on the environment or human 
health, such as phthalates and parabens. They've identified 400+ ingredients that are unacceptable in our Premium Body 
Care™ products. Look for the seal to help find the best body care for you and your family.
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What You Won't Find in our Cleaning Products
Tweet

By Anna Madrona, October 16, 2011 | More posts by Anna Madrona
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The “Goals Gals” were coming to my house. The three of us 

have been meeting for more than six years, supporting one another with new career, volunteer and hobby goals. A few 
years ago, one of our trio developed chemical sensitivities after a bad experience with a bug bomb when trying to rid her 
house of fleas. My friend Ella (not her real name) now reacts negatively to air fresheners, incense, artificial scents, most 
conventional cleaning products, plastic, paint and carpet that off-gasses — a condition sometimes called Multiple 
Chemical Sensitivities (MCS). When Ella comes in contact with these materials she says it’s like her “brain just starts 
sizzling, like it is frying and I simply cannot concentrate on anything.” While our group typically meets outdoors, this 
time it was my house and I didn’t want to let Ella down. Nor, frankly, was I interested in spraying questionable chemicals 
in my living quarters. Thanks to Ella’s influence, I stopped using air fresheners (and even conventional perfumes) years 
ago. I have bamboo floors and the last time any walls were painted was 11 years ago, so I felt like those elements were 
under control. But I’d let a few things slip over our long, hot summer and I now had 24 hours to tidy my house in a 
mindful way, removing dust and grime, while using products that wouldn’t cause Ella distress. Last year I deliberately 
removed all conventional cleaning products from the house. Everything that remains in my housekeeping caddy comes 
from Whole Foods Market, where our Quality Standards extend even to things like cleaning supplies. As I’ve used up 
products, I’ve upgraded to those that are categorized as Yellow or Green on our Eco-Scale. But I have to admit, I hadn’t 
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read the labels very carefully. Before I spritzed the 

first spray, though, I wanted to double check on the fragrance component. I remembered that manufacturers of 
conventional cleaning products sometimes use phthalates to enhance the longevity of a product’s scent. Phthalates have 
been linked to cancer and endocrine system disruption and are currently covered under the umbrella term “fragrance” in 
conventional products, where ingredient transparency is not currently required. I consulted our Eco-Scale Unacceptable 
Ingredients list which told me that any products in our Eco-Scale Orange level can contain artificial fragrance, but no
phthalates. Ella reacts to almost any kind of artificial fragrance, though. I checked to see what my counter spray cleaner 
listed. Citrus blend essential oils. Good, I could use that one safely — no artificial fragrance OR phthalates. Whew! 
While tossing the guest and kitchen towels into the washing machine, I read labels again. I wanted to make sure that none 
of my cleaners or laundry products contained any bleach, which has an odor (and chemical composition) my friend would 
likely react to. Although popular as a conventional disinfectant and fabric whitener, even diluted sodium hypochlorite can 
be extremely harsh on skin and can actually contribute to the formation of organochlorines, such as the 
chlorofluorocarbons that damage the ozone layer. Talk about a potentially volatile substance! Sodium hypochlorite is 
another compound Whole Foods Market doesn’t allow in the cleaning supplies listed on our Eco-Scale, so I was covered 
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on that one, too. But what about phosphates? Laundry 

detergents are often full of these chemicals, which soften water and increase cleaning power but also encourage algae 
growth in waterways and decrease the oxygen content in standing water. While the phosphates wouldn’t bother Ella, they 
bother me. A check of the Eco-Scale reveals — no phosphates. Floor mopping was simple. My all-in-one mop consists of 
a microfiber pad for the head (reusable and no one-use pads going to the landfill) and a refillable tank into which I poured 
all-purpose citrus-based cleaner with some water. No worries about the cat sauntering across the wet floor and getting 
questionable chemicals on her paws. Besides, like most cats, she detests the odor of citrus — she stayed out of the 
kitchen. Finally, the sinks. They’re big, they’re porcelain and they needed some elbow grease. Thankfully, I had a scent-
free gentle scrubber on hand that used calcium carbonate as a mild abrasive. Unlike the bleach-boosted powder cleansers 
I used in the past, this cleaner also shined fixtures that tend to show every hard water spot and was pleasant to use. How 
did I do with my mindful cleaning efforts? The Goals Gals stayed for three hours, with Ella experiencing nary a brain 
sizzle. We accomplished much toward our goals and the house smelled and felt much cleaner — in a healthy way. As a 
result of my Saturday scrubbing efforts I have a better understanding of just how useful our Eco-Scale and the ingredient 
transparency that backs it can be. I’m even more impressed with what we don’t allow in our cleaners. Could anyone who 
visits — or lives in — your house (perhaps someone with asthma) benefit from “less” in your cleaners? 

Leave a reply
To provide feedback or ask a question about our company, a store or a product, please visit our Customer Service page.

For more information about posting comments to our blog, please see our Comment Posting Guidelines.
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YOUR NAME *

E-MAIL *

The content of this field is kept private and will not be shown publicly.

HOMEPAGE 

COMMENT *

SAVE PREVIEW

13 COMMENTS 

Comments
LAUREN SAYS …

My son and I are allergic to basically everything chemical. He has a ton of allergies, food, environemental, asthma etc., 
we use vegetable based detergents, cleaners, shampoos etc. I recently (in June) bought a new car an gave been covered in 
eczema since... I think whatever the leather seats were treated with is a chemical I am reacting too! All in all, it could be 
worse and we live super healthy lives'

Tue, 2011-10-18 10:26

SUZ SAYS …

I just have to comment because I am staying at a condo for the week on vacation and the minute I walked in the door, my 
nose stopped up. I don't have very many allergies, but I do react significantly to cleaning products with "flavors." Not 
long ago, I realized even unscented clothes detergents were giving me a rash, so I changed to the hypoallergenic kind and 
it made all the difference. So, after my nose stopped up, I looked in the laundry room and the detergent was Apple Mango 
Tango. Seriously? Who uses that? The bed was awful - I could hardly sleep in the wash of sickly sweet fruit. Tonight I 
washed the sheets twice in my own detergent and they still smell! Clearly I should have bought replacement sheets rather 
than just new detergent. I am so glad I read this and I can't wait to check out WF's selection!

Wed, 2011-10-19 00:16

DEBRA SAYS …
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Unlike the others that have commented, myself and family do not have MCS. However, I do notice that we do get sick 
more often and our immune systems are not as strong as they should be. I would like to make our home clean and 
healthy. Thank you for educating me. I am going to start making these changes in my home. I think it will not only make 
us healthier but it will teach them to do the same in their home when they grow up.

Sat, 2011-10-22 20:50

BARBARA SAYS …

Although I've never been 'diagnosed' with MCS, I know I have it. My husband has had asthma all his life and reports that 
he is much better since we've been together. Unfortunately, I'm so sensitive that I need products with no scent of any 
kind. Too much citrus smell or any other smell including cooking smells, will set me off. I applaud Whole Foods for 
bringing these issues to the public!

Mon, 2011-10-17 08:41

R. MCELMURRY SAYS …

Phosphates have not been allowed in home laundry detergents for at least 20 years. They are still a major component of 
commercial laundry soap. Also formulas containing phosphates will not leave chemical residue behind in the clothes after 
the rinse cycle. Residue left in clothes causes them to wear sooner and also can cause skin allergies in some people.

Tue, 2011-10-18 07:08

JUDITH SAYS …

I have MCS. unlike the respect that this woman gives her friend, I dont' get that. people I know don't "get it". often they 
think that what I don't know won't hurt. I know. Whole Foods "gets it". I can go in there and just place groceries in my 
cart and not worry that something I'm buying will make me sick. I really appreciate Whole Foods. thank you.

Tue, 2011-10-18 10:40

KERRY SAYS …

I have severe Multiple Chemical Sensitivities (MCS) to the point of ER visits due to reactions and throat closure to 
exposure. It is scary and it is a condition that is hard to share with others. I am limited to places I can go because I must 
be aware of the elements that I will be exposed to and stay in "safe" area. It is difficult. This article was a sigh of relief to 
me and I assume other sufferers. This disorder is not one that a lot of people discuss and makes me feel like what I 
experience is extremely abnormal. It feels better to know that I am not the only suffer and thank you for companies like 
Whole Foods that recognize and realize the issue that some people have to chemicals. Thank you!

Tue, 2011-10-18 22:22

KADEE SAYS …
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Great timing on this article! My boyfriend Mother is in town visiting us and she has severe MCS. I've been working hard 
to have a very green-clean home for a long time now, as we have our own sensitivities and environmental concerns. To 
my dismay in spite of all my efforts and non-toxic all natural products I use, she is still having issues in our home. I use 
only natural bio-safe laundry soap, dish-soap and everything else is pretty much unscented and we always keep our 
windows open when we can to air things out. I use only baking soda for an abrasive cleaner and vinegar for everything 
else besides laundry and dishes. I think it may be things beyond our control perhaps the paint our landlords used about 
two months ago to paint the interior of the house we rent. It's amazing how many chemicals are literally in everything in 
our homes that can contribute to someone's sensitivity. It is so great your friend Ella was comfortable in your home. 
Kudos to you! :)

Wed, 2011-10-19 14:36

WWW.CHEMICALPRODUCTS.NET SAYS …

Environmentally friendly products are definitely something which people will want to start using now that MCS is more 
widely known. Thanx for this post it's really useful.

Mon, 2012-01-09 11:16

CLEANING SAYS …

We're a group of volunteers and opening a brand new scheme in our community. Your site provided us with helpful 
information to work on. You have performed a formidable task and our entire neighborhood will be thankful to you.

Thu, 2011-11-10 19:54

MICHAEL STREMI SAYS …

A brief history on the emergence of disinfection byproducts as a health

Tue, 2012-03-13 20:50

LAURA SMITH SAYS …

Do you carry calcium carbonate or can you order it? I would like to make my own laundry soap. Thank you.

Tue, 2013-11-05 14:52

NIKKI - COMMUNITY MODERATOR SAYS …

@LAURA - Check with your local store to find out if this is something they typically have in stock. If not, they can look 
in to special ordering it for you. Whole Body will be the best department to start with at your local store!

Tue, 2013-11-05 16:40
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Brought to you by WhoLe Foods Market
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Grocery Deals Snacks Breakfast Warm Beverages Cold Beverages Cooking Staples Baby Food
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About the product
Brought to you by Whole Foods Market

9 Ultra soft, snug-stretch sides

Wetness barrier cuffs
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a 365 Everyday Value,. Trainir(

C Secure ilttps.• www.arnazon.corn ..Cz=1-vcryda-.:y-Valuc-Trair''rq-na':r.tE,-/Cip!B07HCILKR

Baby Produas Potty Training Training Pants

365 Everyday Value, Training Pants Size 3T-4T, 23 ct 36S Everyday Value

Be tire fi.'sc to rev:ew this item
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About the product
Brought to you by Mole Foods rAarket

Ultra soft, snug-stretch sides

Wetness barrier cuffs

amazon GrOcery & Gourmet Food

Depadmonth Yew Amezon.com Today* Deals Gift Cards & liegi5by Bell Help

Grocery Deals Snacks Breakfast Warm Beverages Cold Beverages Cooking Staples Baby Food
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The JS-CAND 44 civil cover sheet and the information contained herein neither replace nor supplement the filing and service ofpleadings or other papers as required by law,
except as provided by local rules of court. This form, approved in its original fonn by the Judicial Conference of the United States in September 1974, is required for the Clerk of
Court to initiate the civil docket sheet. (SEE INSTRUCTIONS ONNEXT PAGE OF THIS FORM)

I. (a) PLAINTIFFS I DEFENDANTS
Shosa Kellman and Abigail Starr I Whole Foods Market, Inc.

(b) County ofResidence ofFirst Listed Plaintiff Alameda County, California County of Residence ofFirst Listed Defendant Travis County,Texas

(EXCEPTIN U.S. PLAINTIFF CASES) (IN U.S. PLAINTIFF CASES ONL)9
NOTE: IN LAND CONDEMNATION CASES, USE THELOCATION OF

THE TRACT OF LAND INVOLVED.

(C) Attorneys (Firm Name, Address, and Telephone Number) Attorneys (ifKnown)
Stephanie R. Tatar, Tatar Law Firm, APC, 3500 W. Olive Ave.,
Suite 300, Burbank, CA 91505, Tel: 323-744-1146

II. BASIS OF JURISDICTION (Place an "X" in One Box Only) HI. CITIZENSHIP OF PRINCIPAL PARTIES (Place an 'T' in One BoxforPlaintiff
(ForDiversity Cases Only) and One Boxfor Defendant)

PTF DEF PTF DEF
1 U.S. Government Plaintiff x 3 Federal Question Citizen ofThis State 1 1 Incorporated or Principal Place 4 4

(U.S. Government Not a Party) ofBusiness In This State
Citizen of Another State 2 2 Incorporated and Principal Place 5 5

2 U.S. Government Defendant 4 Diversity ofBusiness In Another State
(Indicate Citizenship ofParties in Item HI) Citizen or Subject of a 3 3 Foreign Nation 6 6

Foreign Country

IV. NATURE OF SUIT (Place an 'X" in One Box Only)
CONTRACT TORTS FORFEITURE/PENALTY BANKRUPTCY OTHER STATUTES

110 Insurance PERSONAL INJURY PERSONAL INJURY 625 Drug Related Seizure of 422 Appeal 28 USC 158 375 False Claims Act

120 Marine 310 Airplane 365 Personal Injury Product Property 21 USC 881 423 Withdrawal 28 USC 376 Qui Tam (31 USC

130 Miller Act 315 Airplane Product Liability Liability 690 Other 157 3729(a))
140 Negotiable Instrument 320 Assault, Libel & Slander 367 Health Care/ LABOR PROPERTY RIGHTS 400 State Reapportionment
150 Recovery of 330 Federal Employers'

Pharmaceutical Personal
710 Fair Labor Standards Act 820 Copyrights

410 Antitrust

Overpayment Of Liability Injury Product Liability
720 Labor/Management 830 Patent

430 Banks and Banking
Veteran's Benefits 368 Asbestos Personal Injury 450 Commerce340 Marine Relations 835 Patent—Abbreviated New

151 Medicare Act Product Liability
345 Marine Product Liability 740 Railway Labor Act Drug Application 460 Deportation

152 Recovery of Defaulted PERSONAL PROPERTY 470 Racketeer Influenced &350 Motor Vehicle 751 Family and Medical 840 Trademark
Student Loans (Excludes X 370 Other Fraud Corrupt Organizations
Veterans) 355 Motor Vehicle Product Leave Act

SOCIAL SECURITY371 Truth in Lending 480 Consumer CreditLiability 790 Other Labor Litigation153 Recovery of
Overpayment 360 Other Personal Injury 380 Other Personal Property 791 Employee Retirement

861 HIA (1395ff) 490 Cable/Sat TV

ofVeteran's Benefits 362 Personal Injury -Medical Damage Income Security Act 862 Black Lung (923) 850 Securities/Commodities/
385 Property Damage Product 863 DIWC/DIWW (405(g)) ExchangeMalpractice IMMIGRATION160 Stockholders' Suits Liability 864 SSID Title XVI 890 Other Statutory Actions

190 Other Contract 462 Naturalization
CIVIL RIGHTS PRISONER PETITIONS 865 RSI (405(g)) 891 Agricultural Acts

195 Contract Product Liability Application
440 Other Civil Rights HABEAS CORPUS FEDERAL TAX SUITS 893 Environmental Matters

196 Franchise 465 Other Immigration
441 Voting 463 Alien Detainee Actions 870 Taxes (U.S. Plaintiff or

895 Freedom ofInformation
REAL PROPERTY 442 Employment 510 Motions to Vacate Defendant)

Act

210 Land Condemnation 443 Housing/ Sentence 871 IRS—Third Party 26 USC
896 Arbitration

220 Foreclosure Accommodations 530 General 7609 899 AdministrativeProcedure

230 Rent Lease & Ejectment 445 Ama. w/Disabilities— 535 Death Penalty
Act/Review or Appeal of

240 Torts to Land Employment Agency Decision
OTHER 950 Constitutionality ofState

245 Tort Product Liability 446 Ama. w/Disabilities—Other
540 Mandamus & Other Statutes

290 All Other Real Property 448 Education
550 Civil Rights
555 Prison Condition

560 Civil Detainee—
Conditions of
Confmement

V. ORIGIN (Place an "X" in One Box Only)
X 1 Original 2 Removed from 3 Remanded from 4 Reinstated or 5 Transferred from 6 Multidistrict 8 Multidistrict

Proceeding State Court Appellate Court Reopened Another District (speciA) Litigation—Transfer Litigation—Direct File

VI. CAUSE OF Cite the U.S. Civil Statute under which you are filing (Do not cite jurisdictional statutes unless diversity):

ACTION Class Action Fairness Act, 28 U.S.C. 1332(d)
Brief descrintion of cause:

Class action for alleged fraudulent false advertising
VII. REQUESTED IN CHECK IF THIS IS A CLASS ACTION DEMAND CHECK YES only if demanded in complaint:

COMPLAINT: UNDER RULE 23, Fed. R. Civ. P. JURY DEMAND: X Yes No

VIII. RELATED CASE(S), JUDGE DOCKET NUMBER
IF ANY (See instructions):

IX. DIVISIONAL ASSIGNMENT (Civil Local Rule 3-2)
(Place an "X" in One Box Only) X SAN FRANCISCO/OAKLAND SAN JOSE EUREKA-MCKINLEYVILLE

DATE 11/13/2017 SIGNATURE OF ATTORNEY OF RECORD /s/ Stephanie Tatar
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INSTRUCTIONS FOR ATTORNEYS COMPLETING CIVIL COVER SHEET FORM JSCAND44

Authority For Civil Cover Sheet. The JS-CAND 44 civil cover sheet and the information contained herein neither replaces nor supplements the filings and
service ofpleading or other papers as required by law, except as provided by local rules of court. This form, approved in its original form by the Judicial
Conference of the United States in September 1974, is required for the Clerk of Court to initiate the civil docket sheet. Consequently, a civil cover sheet is
submitted to the Clerk of Court for each civil complaint filed. The attorney filing a case should complete the form as follows:

I. a) Plaintiffs-Defendants. Enter names (last, first, middle initial) ofplaintiff and defendant. Ifthe plaintiff or defendant is a government agency, use

only the full name or standard abbreviations. If the plaintiff or defendant is an official within a government agency, identify first the agency and
then the official, giving both name and title.

b) County ofResidence. For each civil case filed, except U.S. plaintiff cases, enter the name ofthe county where the first listed plaintiff resides at the
time of filing. In U. S. plaintiff cases, enter the name of the county in which the first listed defendant resides at the time of filing. (NOTE: In land
condemnation cases, the county of residence of the "defendant" is the location of the tract of land involved.)

c) Attorneys. Enter the firm name, address, telephone number, and attorney of record. If there are several attorneys, list them on an attachment, noting
in this section "(see attachment)."

II. Jurisdiction. The basis ofjurisdiction is set forth under Federal Rule of Civil Procedure 8(a), which requires that jurisdictions be shown in

pleadings. Place an "X" in one ofthe boxes. If there is more than one basis ofjurisdiction, precedence is given in the order shown below.

(1) United States plaintiff. Jurisdiction based on 28 USC 1345 and 1348. Suits by agencies and officers ofthe United States are included here.

(2) United States defendant. When the plaintiff is suing the United States, its officers or agencies, place an "X" in this box.

(3) Federal question. This refers to suits under 28 USC 1331, where jurisdiction arises under the Constitution of the United States, an amendment
to the Constitution, an act of Congress or a treaty of the United States. In cases where the U.S. is a party, the U.S. plaintiffor defendant code
takes precedence, and box 1 or 2 should be marked.

(4) Diversity of citizenship. This refers to suits under 28 USC 1332, where parties are citizens of different states. When Box 4 is checked, the
citizenship of the different parties must be checked. (See Section III below; NOTE: federal question actions take precedence over diversity
cases.)

III. Residence (citizenship) of Principal Parties. This section of the JS-CAND 44 is to be completed if diversity ofcitizenship was indicated above.
Mark this section for each principal party.

IV. Nature of Suit. Place an "X" in the appropriate box. If the nature of suit cannot be determined, be sure the cause of action, in Section VI below, is
sufficient to enable the deputy clerk or the statistical clerk(s) in the Administrative Office to determine the nature of suit. If the cause fits more than
one nature of suit, select the most defmitive.

V. Origin. Place an "X" in one of the six boxes.

(1) Original Proceedings. Cases originating in the United States district courts.

(2) Removed from State Court. Proceedings initiated in state courts may be removed to the district courts under Title 28 USC 1441. When the
petition for removal is granted, check this box.

(3) Remanded from Appellate Court. Check this box for cases remanded to the district court for further action. Use the date ofremand as the filing
date.

(4) Reinstated or Reopened. Check this box for cases reinstated or reopened in the district court. Use the reopening date as the filing date.

(5) Transferred from Another District. For cases transferred under Title 28 USC 1404(a). Do not use this for within district transfers or

multidistrict litigation transfers.

(6) Multidistrict Litigation Transfer. Check this box when a multidistrict case is transferred into the district under authority ofTitle 28 USC
1407. When this box is checked, do not check (5) above.

(8) Multidistrict Litigation Direct File. Check this box when a multidistrict litigation case is filed in the same district as the Master MDL docket.

Please note that there is no Origin Code 7. Origin Code 7 was used for historical records and is no longer relevant due to changes in statute.

VI. Cause ofAction. Report the civil statute directly related to the cause of action and give a brief description of the cause. Do not cite jurisdictional
statutes unless diversity. Example: U.S. Civil Statute: 47 USC 553. BriefDescription: Unauthorized reception of cable service.

VII. Requested in Complaint. Class Action. Place an "X" in this box ifyou are filing a class action under Federal Rule ofCivil Procedure 23.

Demand. In this space enter the actual dollar amount being demanded or indicate other demand, such as a preliminary injunction.

Jury Demand. Check the appropriate box to indicate whether or not a jury is being demanded.

VIII. Related Cases. This section of the JS-CAND 44 is used to identify related pending cases, ifany. If there are related pending cases, insert the docket
numbers and the corresponding judge names for such cases.

IX. Divisional Assignment. If the Nature of Suit is under Property Rights or Prisoner Petitions or the matter is a Securities Class Action, leave this
section blank. For all other cases, identify the divisional venue according to Civil Local Rule 3-2: "the county in which a substantial part ofthe
events or omissions which give rise to the claim occurred or in which a substantial part of the property that is the subject of the action is situated."

Date and Attorney Signature. Date and sign the civil cover sheet.




